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Composition & Arranging 
 - Module Aims - 

The Composing & Arranging discipline focuses on the use and application of musical 
concepts and techniques. Designed to embed music composition skills for technical 
professionals from the production idiom, the study includes critical analysis of commercial 
composition techniques, case studies, genres and the practical evaluation of your own 
original works.  Alongside this, you will begin to examine the theoretical framework of 
composition and explore its relationship to practice, including; 

• Chords,  
• Melody/Countermelodies 
• Harmony 
• Musical hooks 
• Harmonic and Melodic Rhythm 

 



Composition & Arranging 
 - SEMESTER 1 2020/21 -  

Week 1:  (Intro to Module/Assessment brief ) Chord Movements - Diatonic & Parallel Keys 

Week 2:  Advanced Chord Movements - Negative Harmony & Modal Interchange 
  

Week 3:  No Lesson 

Week 4:  No Lesson (SW Camp) 

Week 5:  No Lesson (SW Camp) 

Week 6:  No Lesson (Reading Week) 

Week 7:  Tension & Release - Secondary Dominants & b5 Substitutions (Thursday) 
Structure - Song Structure, Melodic Structure & Development (Friday) 

Week 8:  Transitions - Arranging Theory & Dynamic Punctuation 

Week 9:  Composing for Narrative Film & TV I 

Week 10:  Composing for Narrative Film & TV II

Composition & Arranging 
© P.Baxter 2020



FINAL TASK 

Week 9 Contd… Choose 1 
of 3 adverts and using the 
brief as guidance, write a 
score that compliments 
what you see on screen.



Composition & Arranging 
 Week 10: Aims of the session 

By the end of the session, a successful participant will be able to: 

• Present an original score for a television advertisement that 
satisfies the requirements of the given brief. 

• Discuss any successes and areas of improvement for their advert 
with the group. 

 



Composing for Narrative Film & TV 
 

1. M&S Food 

jCp=~êÉ=äççâáåÖ=Ñçê=ìéÄÉ~íI=ãçÇÉêå=ãìëáÅ=Ñçê=íÜáë=~ÇîÉêíK==
qÜÉ=éêçÇìÅíáçå=ëÜçìäÇ=ÄÉ=ÅçåíÉãéçê~êóI=ÅäÉ~å=~åÇ=éçíÉåíá~ääó=
ëáãéäÉK==qÜÉêÉ=ëÜçìäÇ=ÄÉ=~å=~áê=çÑ=ëçéÜáëíáÅ~íáçå=~åÇ=~í=íÜÉ=
ë~ãÉ=íáãÉI=~ÅÅÉëëáÄáäáíóI=ã~âáåÖ=íÜÉ=Äê~åÇ=ëÉÉã=ÜáÖÜ=èì~äáíóI=
Äìí=ÉîÉêóÇ~óK

Composing to a Brief (TV Adverts)



Composing for Narrative Film & TV 
 

2. Visit Wales 

qÜÉ=ãìëáÅ=Ñçê=íÜáë=~Ç=ãìëí=êÉÑäÉÅí=íÜÉ=~ííê~Åíáçå=~åÇ=ëÅÉåÉêó=çÑ=
t~äÉë=~ë=~=Ñ~ãáäó=ÜçäáÇ~ó=ÇÉëíáå~íáçå=~åÇ=~ääìÇÉ=íç=íÜÉ=ÅÉäíáÅ=
Üáëíçêó=çÑ=íÜÉ=ÅçìåíêóI=ã~âáåÖ=áí=çÄîáçìë=íÜ~í=ïÉ=~êÉ=äççâáåÖ=~í=
t~äÉëK==vçì=ïáää=åÉÉÇ=íç=íêó=íç=ã~âÉ=íÜÉ=äçÅ~íáçå=ÅäÉ~ê=íÜêçìÖÜ=íÜÉ=
ãìëáÅK==qÜÉ=ãìëáÅ=ëÜçìäÇ=êÉÑäÉÅí=íÜÉ=àçó=~åÇ=å~íìê~ä=ÄÉ~ìíó=çÑ=íÜÉ=
çéÉå=ÅçìåíêóëáÇÉ=~åÇ=íÜÉ=áåíáã~Åó=çåÉ=ÑÉÉäë=ïáíÜ=áí=ïÜÉå=ÖÉííáåÖ=
~ï~ó=Ñêçã=áí=~ää=ïáíÜ=íÜÉ=Ñ~ãáäóK

Composing to a Brief (TV Adverts)



Composing for Narrative Film & TV 
 

3. BMW i8 

qÜÉ=ãìëáÅ=åÉÉÇë=íç=ÄÉ=áåëíêìãÉåí~äI=ÄçíÜ=ãçÇÉêå=~åÇ=çêÖ~åáÅX=êÉÑäÉÅíáåÖ=
íÜÉ=Å~ê=áíëÉäÑK==qÜÉ=Å~ê=áë=ÄÉáåÖ=éêÉëÉåíÉÇ=~ë=~=ÄêÉ~âíÜêçìÖÜ=
íÉÅÜåçäçÖáÅ~ääó=ëéÉ~âáåÖI=óÉí=áí=Ü~ë=çåÉ=Ñççí=áå=íÜÉ=çäÇ=~åÇ=çåÉ=Ñççí=áå=íÜÉ=
åÉïK==qÜÉ=ãìëáÅ=ëÜçìäÇ=~äëç=êÉÑäÉÅí=íÜÉ=ëÅÉåÉêóI=íÜÉ=áÇÉ~=çÑ=íÜÉ=çéÉå=
êç~Ç=~åÇ=íÜÉ=Å~êÛë=éä~ÅÉ=áå=íÜáë=ëÅÉå~êáçK==^=ëÅêáéí=Ü~ë=ÄÉÉå=éêçîáÇÉÇ=ëç=
óçì=Å~å=îçáÅÉçîÉê=íÜÉ=ã~å=í~äâáåÖ=áå=íÜÉ=îáÇÉçK==qÜÉêÉ=áë=~=ÅêÉëÅÉåÇç=áå=
Üáë=ÇÉäáîÉêó=çîÉê=íÜÉ=ÅçìêëÉ=çÑ=íÜÉ=~Ç=Åìäãáå~íáåÖ=áå=~=ÄçäÇI=ÇÉÅä~ê~íáîÉ=
ëéÉ~âáåÖ=ëíóäÉK=

Composing to a Brief (TV Adverts)



Composing for Narrative Film & TV 
 

3. BMW i8 (Script) 

f=~ã=íÜÉ=áãéçëëáÄäÉ=
f=~ã=íÜÉ=áÇÉ~=íçç=ÄçäÇ=íç=ÄÉ=ÅÜ~áåÉÇ=

qçç=éçïÉêÑìä=íç=ÄÉ=í~ãÉÇ=
f=~ã=íÜÉ=ÄáÖ=Ä~åÖ=

fÛã=ÅÜ~åÖáåÖ=íÜÉ=Ö~ãÉ=Ñçê=~ää=óçì=ïçêêáÉêëI=ÇçìÄíÉêëI=éêÉîÉåíÉêëI=
f=~ã=íÜÉ=áÇÉ~=íÜ~í=Ü~ë=íç=ÄÉ=Äçêå=
qÜÉ=êÉîçäìíáçå=íÜ~í=Ü~ë=íç=ÄÉ=ïçå=
qÜÉ=ëíçêó=íÜ~í=Ü~ë=àìëí=ÄÉÖìå=

f=~ã=ìåëíçéé~ÄäÉ=
^=êçÅâÉíI=~=Å~ååçåÄ~ääI=~=Å~êÄçå=ÑáÄêÉ=ÄçÇó=äáÖÜíÉê=íÜ~å=ïáåÇ=

píêçåÖÉê=íÜ~å=~=ëíçêã=
f=~ã=Äçêå=ÉäÉÅíêáÅ=

f=~ã=ëÜÉÉê=ÉåÉêÖóI=íÜÉ=ÑçêÅÉ=çÑ=íçãçêêçï=
f=~ã=íÜÉ=éçëëáÄäÉÁ=f=~ã=áUK

Composing to a Brief (TV Adverts)



Composition & Arranging 
 - Aims of the Session (Recap) - 

• To present an original score for a television advertisement that satisfies 
the requirements of the given brief. 

• To be able to discuss any successes and areas of improvement for their 
advert with the group. 

  
Have we achieved our aims?  Any further questions? 


