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[bookmark: _Toc136712626]Abstract
This research paper explores the evolving nature of marketing trends and dynamics, particularly the concept of experiential marketing focusing on the case of Maldron Hotel, Newcastle. The author has first-hand experience at this hotel in their placement. By analysing current trends, challenges and consumer behavior, satisfaction, this study aims to shed light on the evolving marketing practices employed by Maldron Hotel to attract and retain customers. Through a comprehensive examination of relevant literature industry reports and a case study approach, this paper provides insights into the marketing strategies adopted by Maldron Hotel and offers recommendations for successfully navigating the changing marketing landscape in the Hotel.
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[bookmark: _Toc136712628]Introduction 
The contemporary theme of change in marketing trends and dynamics, and particularly experiential marketing is of paramount importance and relevance for the hospitality sector. As global marketing strategies continue to grow, consumers are increasingly seeking memorable and engaging experiences. The trend has significant implications for the hotels, as it must adapt to meet the changing demands of dynamic guests. 
Maldron Hotel Newcastle, the organisation that will be analysed in this report. must encompass a wide range of businesses, including hotels, restaurants, and event venues. This industry plays a vital role in the global economy, generating significant revenue and employment opportunities as well as supporting the tourism sector. Thus, hotels need to advertise their strong attributes and gain consumer satisfaction.
Maldron Hotel can start by providing a personalized welcome experience for guests. Research has shown that personalized experiences have a positive impact on customer satisfaction and loyalty (Yoo & Gretzel, 2011). The hotel can gather information about guest preferences and interests during the booking process or through post-booking communication and use that data to tailor the welcome experience. This could include personalised messages or amenities in the guest's room, such as their favorite snacks or beverages.
[bookmark: _Toc136712629]Background 
The research paper explores the changing marketing trends and dynamics at Maldron Hotel Newcastle, situated in Newcastle. It examines the hotel's response to these trends and their impact on operations, guest satisfaction, and overall performance. The paper utilises a qualitative research methodology, including interviews, surveys, and analysis of guest feedback and reviews. By studying the hotel's digital marketing strategies, including website optimisation, social media engagement, and online travel agency partnerships, as well as experiential marketing initiatives, the paper aims to provide insights into the effectiveness of these approaches and their influence on the hotel's success in the evolving market.
Additionally, Maldron Hotel can offer unique dining experiences that go beyond the traditional hotel restaurant. For example, the hotel could collaborate with local farmers or food artisans to create farm-to-table dining experiences, showcasing local produce and highlighting the region's culinary offerings. This approach aligns with the growing trend of consumers seeking authentic and locally sourced dining experiences (Deloitte, 2020).
To amplify the impact of experiential marketing, Maldron Hotel can actively engage with guests on social media. Encouraging guests to share their experiences using specific hashtags or organizing contests and giveaways can create a sense of community and generate user-generated content. Research has demonstrated the influence of user-generated content in shaping consumer perceptions and decision-making (Chen et al., 2020).
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[bookmark: _Toc136712631]Overview of Marketing Trends
The marketing trends at Maldron Hotel Newcastle exemplify the dynamic nature of the hospitality industry and the evolving preferences of customers. In order to attract and retain guests, the hotel has implemented various strategies to provide exceptional experiences that align with their needs. These trends are reflected in the application of Maslow's Hierarchy of Needs Theory, which categorizes the different needs and expectations of guests (Maslow, 1943).
One prominent trend at Maldron Hotel Newcastle is the focus on personalization. The hotel recognizes the value of tailoring its offerings to individual guests, catering to their specific preferences and needs. By gathering data during the booking process or through post-booking communication, the hotel can personalize the guest experience by providing room amenities, food options, or even suggested local activities that align with the guest's interests and desires (Lovelock & Gummesson, 2004).
Furthermore, Maldron Hotel Newcastle has embraced the integration of technology in its marketing efforts. The hotel leverages various digital platforms, such as social media, email marketing, and its official website, to engage with customers (Buhalis & Law, 2008). Through these channels, the hotel maintains an active online presence, regularly sharing updates about promotions, events, and special offers. For example, the hotel may post engaging content on its Facebook and Instagram pages, showcasing the hotel's amenities, local attractions, and guest testimonials. It also actively manages its presence on review platforms like TripAdvisor, responding to guest reviews and inquiries promptly to enhance its online reputation (Ye et al., 2011).
Moreover, Maldron Hotel Newcastle recognizes the importance of optimizing its website for mobile devices. With the increasing number of guests who prefer to make bookings and access information through their smartphones or tablets, the hotel ensures that its website is mobile-friendly and provides a seamless user experience. This includes features such as a responsive design, intuitive navigation, and easy booking functionality (Sigala, 2012). By offering a user-friendly mobile experience, the hotel enhances convenience and accessibility for its guests.

[bookmark: _Toc136712632]Experiential Marketing Strategies
Maldron Hotel Newcastle recognizes the importance of experiential marketing in engaging guests and creating memorable experiences. By allowing guests to directly engage with the brand, the hotel goes beyond traditional advertising methods to foster immersive experiences (Core, 2021). This strategy involves hosting distinctive events, such as themed parties, live entertainment, and unique dining experiences, that aim to establish closer connections with guests (Deloitte, 2019). These experiences leave a lasting impact on guests, motivating them to share their positive experiences with others, thereby expanding the hotel's audience and generating positive word-of-mouth marketing (Keller & Fay, 2012).
In addition to experiential marketing, Maldron Hotel Newcastle also recognizes the importance of conducting a PESTEL analysis to understand and respond to the external factors that can impact its marketing efforts. PESTEL stands for Political, Economic, Socio-cultural, Technological, Environmental, and Legal factors. By examining these factors, the hotel gains valuable insights into the broader macro-environmental forces that can influence its marketing strategies (Jobber & Ellis-Chadwick, 2016).
Maldron Hotel Newcastle recognizes the significance of political factors in the hotel industry, as they can have a direct impact on the hotel's operations and marketing strategies. For instance, changes in tourism policies or tax regulations can influence the hotel's ability to attract international guests or affect pricing strategies. To navigate these factors, the hotel closely monitors government regulations and policies to ensure compliance and make informed decisions that align with the changing political landscape.
Economic factors also play a vital role in shaping Maldron Hotel Newcastle's marketing strategies. By considering overall economic conditions, such as economic growth, inflation rates, and exchange rates, the hotel can make informed decisions about pricing strategies and target markets. For example, during times of economic downturn, the hotel may introduce promotional packages or discounts to attract price-sensitive customers and maintain occupancy rates. Conversely, during periods of economic growth, the hotel may focus on targeting high-end clientele and offering premium experiences to maximize revenue.
Socio-cultural factors are essential considerations for Maldron Hotel Newcastle's marketing efforts. The hotel takes into account changing demographics, lifestyle trends, and consumer preferences for personalized experiences. For instance, if there is a growing demand for wellness and fitness experiences among target customers, the hotel may introduce fitness facilities, spa services, or wellness packages to cater to these preferences. Maldron Hotel Newcastle also adapts its marketing messaging and campaigns to align with the local culture and values, ensuring that the brand resonates with the target audience.
Environmental factors are of growing importance to Maldron Hotel Newcastle's marketing strategies. The hotel incorporates eco-friendly initiatives into its marketing efforts to appeal to environmentally conscious guests. This can include implementing energy-saving practices, promoting recycling programs, and sourcing local and sustainable products for its food and beverage offerings. By emphasizing its commitment to sustainability, the hotel can attract eco-conscious travelers who prioritize environmentally friendly practices.
Lastly, legal factors are critical considerations for Maldron Hotel Newcastle's marketing activities. The hotel ensures compliance with laws and regulations that impact the hotel industry. This includes adhering to data protection and privacy regulations in its digital marketing efforts, following advertising standards and guidelines, and maintaining compliance with health and safety regulations. By upholding legal requirements, Maldron Hotel Newcastle builds trust and credibility with its guests and avoids potential legal issues.

[bookmark: _Toc136712633]The Impact of Changing Marketing Trend and Dynamics on Maldron Hotel Newcastle
Maldron Hotel Newcastle, located in the vibrant city, operates in a highly competitive hotel industry where marketing trends have undergone significant changes in recent years. One prominent marketing trend that has influenced Maldron Hotel Newcastle's strategy is the increasing emphasis on digital marketing and establishing a strong online presence. The hotel recognizes the importance of maintaining a user-friendly website and optimizing it for search engines. Additionally, Maldron Hotel Newcastle has actively engaged with popular social media platforms such as Facebook, Instagram, and Twitter to enhance brand visibility and engage potential guests (ScienceDirect, 2021).
Through proactive digital marketing efforts, Maldron Hotel Newcastle has experienced improved brand visibility, increased engagement with potential guests, and a rise in direct bookings. The hotel has employed targeted online advertising campaigns, personalized email marketing, and social media promotions to effectively reach its target audience and drive more bookings (Frontiers, 2021).
Furthermore, the hotel has navigated the influence of Online Travel Agencies (OTAs) by adopting a strategic approach to OTA partnerships and rate management. Maldron Hotel Newcastle carefully analyses OTA performance data, working with TripAdvisor to identify the most effective distribution channels and adjusts pricing and inventory allocation accordingly (Giglio, 2020). The hotel employs dynamic pricing strategies to ensure competitive rates on OTAs while offering exclusive perks and benefits to guests who book directly through their website, thus strengthening customer relationships and reducing dependence on OTAs.
However, there are limitations and management responses related to changing marketing trends that Maldron Hotel Newcastle has encountered. Firstly, implementing digital marketing strategies and managing OTA relationships require significant investments in terms of financial resources, skilled personnel, and time, hence the suggestion by Huang that “OTAs [should] recognise the importance of building a relationship with hotels and express willingness to invest” (Huang, 2019). Smaller and independent hotels may face challenges in allocating sufficient resources to effectively compete in the digital marketing space, limiting their ability to leverage changing marketing trends (Introduction of Marketing, 2018).
Maldron Hotel Newcastle has responded to changing marketing trends by embracing digital marketing, optimizing its online presence, and strategically managing OTA partnerships. Despite limitations such as resource allocation challenges and dependency on OTAs, the hotel's proactive approach has allowed it to adapt and stay competitive in the dynamic hospitality industry. 

[bookmark: _Toc136712634]Customer Personalisation and its Effects
Customer personalisation has had significant effects at Maldron Hotel Newcastle. By utilizing data-driven insights, the hotel has been able to personalise guest experiences and tailor services to meet individual needs and preferences. This level of personalization has resulted in enhanced guest satisfaction, increased customer loyalty, and positive word-of-mouth recommendations. Personalised recommendations and offers based on guest preferences have also led to higher conversion rates and repeat bookings. Maldron Hotel Newcastle's focus on customer personalization has created a more personalised and memorable stay for guests, contributing to the hotel's overall success in delivering exceptional customer experiences.
[bookmark: _Toc136712635]Experiential Marketing and Guest Satisfaction
The implementation of experiential marketing at Maldron Hotel Newcastle has had a positive impact on guest satisfaction. By creating immersive and memorable experiences for guests, the hotel has been able to enhance overall satisfaction levels. Experiential marketing initiatives, such as unique room designs, themed events, and interactive activities, have provided guests with a sense of excitement and engagement during their stay. This focus on experiential marketing has not only increased guest satisfaction but also contributed to positive online reviews and recommendations, further attracting new guests. Maldron Hotel Newcastle's commitment to delivering exceptional experiences has proven to be a successful strategy in maximizing guest satisfaction and fostering guest loyalty.

[bookmark: _Toc136712636]Future Options and Recommendations 
Based on the research of changing marketing trends and dynamics at Maldron Hotel Newcastle, the following recommendations can be made:
· Continuously monitor and adapt to evolving trends: The hotel should remain proactive in monitoring industry trends and consumer behavior to stay ahead of the competition and they should regularly assess the effectiveness of digital marketing strategies and make necessary adjustments to ensure maximum reach and engagement with the target audience. Continuously monitoring and adapting to evolving trends is a crucial recommendation for Maldron Hotel Newcastle. By remaining proactive in monitoring industry trends and consumer behavior, the hotel can stay ahead of the competition and effectively respond to changing guest preferences. This evaluation recognizes the dynamic nature of the hospitality industry and emphasizes the importance of staying up to date with emerging trends. It acknowledges the potential benefits of proactive monitoring, such as identifying new opportunities, anticipating guest demands, and adjusting marketing strategies accordingly.
· Invest in data analytics and guest profiling: Strengthen the hotel's data analytics capabilities to gain deeper insights into guest preferences and behavior. Utilise guest profiling to offer personalised experiences and targeted marketing campaigns, resulting in higher guest satisfaction and increased direct bookings.
· Enhance social media engagement: Further optimise social media platforms to actively engage with guests, respond to inquiries and reviews promptly, and share captivating content. Encourage user-generated content and leverage social media influencers to expand the hotel's reach and increase brand advocacy.

[bookmark: _Toc136712637]Conclusion
The changing marketing trends and dynamics at Maldron Hotel Newcastle have had a significant impact on its performance and guest satisfaction. By embracing digital marketing strategies, optimizing online presence, and effectively managing OTA partnerships, the hotel has increased brand visibility, engagement, and revenue. Furthermore, the implementation of experiential marketing initiatives has enhanced guest satisfaction and loyalty.
To maintain its competitive edge, Maldron Hotel Newcastle should continue to monitor and adapt to evolving marketing trends, invest in data analytics, enhance social media engagement, and foster partnerships with local businesses. By focusing on personalised experiences and staying attuned to guest preferences, the hotel can continue to deliver exceptional guest satisfaction, drive revenue growth, and solidify its position in the highly competitive Newcastle hospitality market.
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