[image: ]





Student Name : Dhavalkumar Manubhai Ahir

Student ID : 2523550


Module Name: Marketing Management

Module Code: LCMB7024




Lecturer’s Name : Dr Muhammad Tariq



Poster – Marketing Strategy Pitch




Term 1














[image: ]


image1.png
Prifysgol Cymru

Y Drindod Dewi Sant
University of Wales
Trinity Saint David





image2.jpeg
Meta Smart Work Glasses
Work Smarter. Anywhere. Hands-Free.

Introduction

Meta Smart Work Glasses are an extension of the brand by Meta, a
worldwide leader in social and immersive technologies boasting more than
3.9 billion monthly users. This strategic brand extension builds on Meta's
existing investment of over $36 billion in Reality Labs (AR/VR), aiming to
reposition the company beyond social media into enterprise and professional
solutions (Epe et al., 2024).

Brand Extension

Meta Smart Work Glasses are the glasses which are used with the help of
the augmented reality (AR) system which helps to display digital overlays
in real time in the eye of the user. The main features are hands-free video
conferencing, note-taking that is powered by Al, real-time translation, and
the compatibility with Microsoft Teams and Zoom (Zhang et al, 2023).
Research indicates that ARs have the potential to enhance task
performance by 30 to 40 percent, allowing to work with several devices
simultaneously without having to use them.

Brand Extension And Current Trends

The product reacts to the major changes in the market. The global AR market is
projected to reach $97.7 billion by 2028, while over 70% of organisations have
adopted hybrid working models. Additionally, the wearable technology market is
expected to exceed $186 billion by 2030 (Orchard et al., 2022). Nevertheless, the
rivalry of Meta and Microsoft (HoloLens) and Apple (Vision Pro) means that the
ability to differentiate based on prices and usability is the key to success.

Brand Extension And Sustainability

Meta Smart Work Glasses also make a contribution to the sustainability through
the minimization of business travels which represent 20-30 percent of corporate
emissions of carbon (Orchard et al., 2022). The product helps to promote a more
eco-friendly business process by allowing working on a virtual level and eliminating
paperwork, but the product also helps to unite various devices into a single energy-
saving solution.

Smart Augmented Reality Glasses Market Revenue

https://scoop.market.us/smart-glasses-statistics/
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VALUE PROPOSITION

Meta Smart Work Glasses makes Meta a leader in
work innovation in the future as it is able to integrate
new technology and productivity with sustainability
and meets the increasing demand of efficient and
immersive solutions among enterprises.

https://www.grandviewresearch.com/industry-analysis/smart-glass-market

5. CONCLUSION

Finally, Meta Smart Work Glasses are a strategic and prospective brand
extension, which responds to emerging workplace requirements and
technological innovations. The product can meet the increasing demand of
effective, flexible, and immersive work solutions by combining productivity
solutions with augmented reality in an ever-hybrid global workforce. Though the
market has good growth potentials, the achievement of success will only rely on
how wellMeta differentiates in terms of usability, affordability and integration
with the existing platforms. Also, its sustainability, which comes with the
traveling less and working less digitally, enhances its long-term value
proposition. On the whole, Meta Smart Work Glasses put the company in a new
role of becoming a social media leader, then an important innovator of
enterprise technologies, winning new markets and benefiting the productivity
and sustainable business.
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