	              North America: United States and Canada

	United States:

	1. Americans pay more attention to practical value in reciprocity. Generally, more formal gifts are very packaging oriented (Yu 2004).

	
	2. In the United States, as long as the value of gifts exceeds a certain level, they will be taxed according to law. This is a gift tax in the United States, so the commercial gift giving culture in the United States is not developed.

	Canada:

	1. Canadians do not pay attention to luxury of gifts, but pay more attention to whether the giver takes pains to prepare.

	
	2. Most companies usually prepare simple gifts for employees on important holidays and birthdays. At the same time, they will also specially make some small objects with the company logo, such as business card holders, pens, mouse pads, etc., as the company's public relations gifts (Cheal 1987).

	The same place in two countries
	1. Christmas is the most important holiday of the year in Canada and the United States. People often attach the most importance to preparing beautiful gifts for relatives and friends at Christmas (Yu 2004 and Cheal 1987).
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