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The ability to communicate effectively in multiple languages is a valuable asset for any professional.Especially in the hospitality industry in today's globalized world (Deresky et al., 2017). This presentation aims to highlight the benefits of multilingualism and stress the importance of language awareness skills for the staff at Diversity Hotel & Spa London.
[bookmark: _Toc149159756][bookmark: _Toc149163821]Benefits of Multilingualism for Hotel Staff
Being able to speak several languages is a valuable asset in a world that values connections and cultural sharing (Hofstede et al., 2010). They understand how important it is in the hospitality industryat Diversity Hotel & Spa London. The benefits are mentioned below:
Better Guest Experience: If our staffs can talk to guests in their own language, they can makethe guests feel welcome. It doesn't matter if it's just saying hello or explaining all the cool stuff our hotel offers.Speaking the guest's language makes their visit great.
Reaching More People:Having multilingual staff helps us attract guests from all over the world. This means more bookings, more money, and better competition with other hotels.
Solving Problems Easily:Good communication is the key to solving problems. Our multilingual staff are great at understanding and fixing guest issues quickly so everyone's happy.
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Language awareness skills refer to the ability to understand, analyze, and effectively use language in various contexts (Maheshkar et al., 2018).Language skills matter a lot for hotel staff. Here's why:
Happy Guests: Speaking a guest's language makes them feel welcome and pleased.
Avoiding Mistakes: Knowing cultural differences helps avoid misunderstandings and problems.
Quick Solutions: Clear communication helps solve guest issues fast.
Stand Out: Speaking different languages makes the hotel special and attractive.
Look Professional: Good communication skills show professionalism.
In a nutshell, knowing how to talk and understand different languages helps staff do their job better. It makes guests feel welcome and happy. This is great for the hotel's reputation and success.
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German is the official language of Germany, Austria, Switzerland, and Liechtenstein. It's also widely spoken in parts of Belgium, Luxembourg, and Italy (Smirnova et al., 2020).
German can be considered moderately challenging for English speakers due to its complex grammar and pronunciation. However, our staff can achieve a functional level of proficiencywith proper training and practice.
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Being formal is important in business in Germany. You usually call people by their titles and last names like "Mr. Schmidt," until they say it's okay to be less formal. This formality also applies in hotels. Where staff should start with formal titles and last names when speaking to guests. Especially at the beginning, until the guest prefers a more relaxed way.
Germans really value being on time. If you're late, it can show disrespect. So, in the hotel business, it's essential to make sure meetings or appointments start and finish on time. So, guests don't have to wait. Germans like direct and clear communication. They want things to be straightforward and honest. This means that staff should talk about problems or share information in a clear and short way while still being polite in hotels (Almog et al., 2019). This ensures that guests get the information they need without confusion.
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Learning and using different languages at Diversity Hotel & Spa London is a big plus. It helps us make our guests feel more at home and sets us apart from other hotels. We're making sure our guests have a great experience by focusing on languages like German. This is a part of our promise to include everyone and make our hotel even better. It's a step towards making our hotel stand out and grow even more.
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