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	Student Number
	2524623
	Student Name
	Laith Iqbal

	

	Website Chosen 
	Eden Spa Harborne

	Insert hyperlink to website
	https://edenspaharborne.wixsite.com/eden-spa

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Eden Spa Harborne website loads almost instantly, approximately it takes 49 milliseconds to load.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the website contains 4 sub-pages which are the home page, the spa page, treatment page and contact page.

Navigation of the website is simple and mostly through the top menu, each page shows relevant details, you can scroll through the pages easily and reach out through the phone number provided or contact form.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
No however they will be redirected to the contact page and can leave their details and a message then someone will get back to them.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: there is a map of the location of the spa that takes up a lot of the page and covers some of the sub-sections they could improve by removing this and adding it as another subsection.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and simple design and has calm colours,it is also easy to read. On computer the layout is wide, and the menu is at the top whereas on mobile the layout is more compact and the pages are vertical which allows for better navigation.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:
The website uses calming images that relate to the spa's treatments which gives the website a calm ambience, it uses still images rather than videos the choice of soft neutral colours enhances the calm atmosphere that is perfectly suited for a spa.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website has a contact page to enquire about services however a time frame is not provided for how long a reply could take.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media pages linked in the footer of the page are Facebook and twitter, whilst the Facebook page link doesnt work the twitter link does

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The company has a dedicated page for treatments that clearly shows the treatments offered alongside prices.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
There is no customer reviews on the businesses website.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
It is presented as high quality through the detailed treatment descriptions, professional images and clean design. I would recommend the spa because the website is user-friendly and the prices and treatments are clearly displayed and contact information is easily accessible.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, i think the prices are fair for every treatment and are quite similar to the prices of other spas. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Spa 

	
	2. treatments

	
	3. facial

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  no, more established and higher scaled brands and companies take up the top websites


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
I believe websites are important for UK businesses they are used as a digital storefront and help businesses have credibility and remain professional online websites are like essential hub for all of the activities and guide customers who are reliable source for information and services and they are good for direct sales and brand development.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
My recommendation to my chosen website would be for them to include descriptions of what the treatments they offer are as I believe it would help customers get a more in depth idea of what they're being offered.



