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[bookmark: _Toc89295187]Introduction 
Marketing can be defined as the activities adopted by a company for the promotion of buying and selling products and services (Hanson and Kalyanam, 2020). Advertising, selling and delivery of products to the consumers as well as other businesses are possible through the help of marketing. The importance of marketing in the business organisation can be denoted as the improvement in brand awareness. Generation of traffic to a website can be possible with the help of marketing. Revenue of the organisation can be elevated with the help of marketing. it is responsible for building trust in the brand among the consumers. Metrics can be used for the measurement of the success of marketing.  The study will identify the macro and micro factors affecting the business. Besides that, analysis of the marketing mix of the organisation can be possible as well. Improvement in customer value is possible with the help of marketing.
The study will choose 11 Cadogan Gardens Hotels for the evaluation of the study. It is situated in London (11cadogangardens, 2021). 


[bookmark: _Toc89295188]Marketing Mix 
Product: The product and services of 11 Cadogan Gardens can be regarded as stay over and dining (11cadogangardens, 2021). In this situation, the organisation can be capable of providing offers to the customers in accordance with the improvement of the obtainment of the services. Besides that, the organisation offers a gallery of products and that can improve the number of customers. Apartment services can be provided by the organisation.
Place: 11 Cadogan Gardens is situated in London (11cadogangardens, 2021). The organisation can be capable of attaining more customers due to the high population rate in the area. The population of London is almost 9 million henceforth, the organisation can be able to attract a large number of customers (data, 2021). Besides that, improvement in the number of visitors in London is responsible for the enhancement in the number of guests.
Price: This organisation is known as a luxury hotel in the economy hence, it charges a high price for a room at a high rate. Thereafter, it cannot attract more customers due to this situation.  The target market of the organisation must be set for the high-income person in the economy.
Promotion: The business organisation has adopted a traditional marketing strategy for attracting customers. Newspapers and magazines have been used for the promotion of the services of the hotel. However, the organisation has decided to promote services with the help of digital marketing in the form of social media. 
[bookmark: _Toc89295189]The Marketing Environment (Micro-SWOT) 
Strengths: The strength of the organisation can be denoted as the establishment in London (11cadogangardens, 2021). Prime location and high population of the area are reasons for the improvement in the number of customers. Besides that, the organisation has the strength of the brand image established by its parent business. Thereafter, the organisation can easily attract guests.
Weaknesses: The weakness of the organisation can be depicted as the price of these services. The organisation charges high for its services in the economy. However, the organisation has another weakness of lack of infrastructure. The organisation must improve its infrastructure for attracting young millennials.
Opportunities: 11 Cadogan Gardens Hotel can improve its digital technologies for attracting more customers. Different technologies can be implemented in the hotel for easier services and facilities for the consumers. Besides that, the organisation must focus on digital marketing in the economy as well. It will be beneficial for the brand to reach more customers.
Threats: Covid-19 can become a threat for the organisation for the reduction in the number of guests (Jiang and Wen, 2020). Deterioration in the number of visitors can be reflected in the economy during this scenario. Thereafter, it has not been able to attain more number of guests. 
[bookmark: _Toc89295190]The Marketing environment (Macro) PESTEL
Political aspects such as Brexit can affect the business organisation with respect to the reduction in the number of customers (Górnicka, 2018). The supply chain of the organisation can be disrupted and it can deteriorate customer satisfaction. Economic factor low-interest rate of 0.10% can increase the amount of investment (bankofengland, 2021). 11 Cadogan Gardens Hotel can obtain investment from the banks at a low cost. The growth of the organisation can be ensured with this situation. The social attribute of the improved population of 68 million can be the reason for the elevation in the number of customers (worldometer, 2021). Revenue of the organisation is improved through the help of an increasing number of customers. 
Technological factors like machine learning and artificial intelligence can improve customer satisfaction. Self-checkout and digital booking can elevate the amount of revenue in the business (Johnson et al., 2021). Consumer satisfaction is achieved based on the improvement of technology. Environmental consideration for the improvement of 11 Cadogan Gardens Hotel is the attainment of net-zero carbon policies. The British government has the objective of achieving net-zero carbon emission within 2050 (gov, 2021). Implementation of this policy is liable for attaining brand reputation. According to Health and Safety at Work etc Act 1974, businesses have the motive to develop a safe workplace (hse, 2021). The organisation has ensured the safety and protection of the employees amidst covid-19 to improve productivity.
[bookmark: _Toc89295191]Creating Customer Value & Engagement
The creation of customer value in the organisation is possible through the help of the implementation of sustainability approaches in the business organisation (Freudenreich et al., 2020). Waste management is required with respect to the reduction in the generation of wastage. Reduction in plastic usage is needed by using recyclable materials. Reusable cutlery and water bottles can be used in the organisation. Landfills can be reduced through the help of proper waste management. In addition to that, the organisation can achieve sustainability with respect to the deterioration in the emission of carbon. Personalised services can be provided to the customers in the business. Data of the customers can be obtained through the help of a survey. 
The online survey can be arranged through the form of Google form. The survey has the advantage of low-cost data collection. Besides that, a large amount of data can be collected in a short period in this scenario (Nayak and Narayan, 2019). Social distancing can be maintained during Covid-19 through the help of an online survey. Data can be stored for a longer period. However targeting the population can be difficult in this scenario (Rice et al., 2017). On the other hand, social media can be utilised for the acquiring of data. Participants can easily be contacted by Facebook Instagram and Twitter. Feedback can be achieved through the help of social media. However, risks of false and biased data collection can be experienced in this scenario.
[bookmark: _Toc89295192]Effective Use of digital Marketing 
In accordance with the marketing plan, social media can be used to attract more guests to the hotel. 11 Cadogan Gardens Hotel has its accounts on Facebook and Instagram. The organisation can develop a marketing plan and upload videos on YouTube. Besides that, it can be able to promote these services through the help of advertisement. In addition to that, the organisation can reach more customers with the help of a digital marketing strategy (Mandal and Joshi, 2017). Social media users can be targeted through the help of Facebook, Twitter and Instagram. Email marketing can be adopted for the promotion of offers and discounts of the organisation. Continuous updates about the organisation can help to acquire more customers. Website design can help the organisation in the promotion of its services. Search Engine Optimisation can be adopted for the elevation in the Google search of the customers (Bala and Verma, 2018). Targeting the guess can be possible through the help of the SEO method of marketing.


[bookmark: _Toc89295193]Conclusion 
According to the above evaluation of the study, the concept of marketing can be achieved. Discussion of the marketing mix of 11 Cadogan Gardens Hotels has been possible through the help of the study. In addition to that, luxury pricing and digital promotion techniques have been reflected through the help of this study. SWOT analysis of the business organisation has been conducted to identify its weakness in luxury price and poor infrastructure. The impact of macro factors on the business organisation have been identified through the help of the discussion. Customer value and engagement can be established with respect to personalised services and adaptation of the method of survey. Digital marketing can be used in the organisation for the improvement of the reach of the business. 
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