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LIBERATING CHESKA MOORE
FROM THIS...



...TO THIS







EUPHORIA

 SELF-OBSESSIONS

PRINCESS PROM

DARK

DANGEROUS



500k+ streams across all platforms
8K monthly listeners 
Pitch to 30+ playlists 
 10+ successful playlist additions, at least one of
which with an audience of 15K+
Curate 3+ playlists to build Spotify persona

Growing DSP stats
Reach 35k+ Instagram followers with at least 10%
engagement rate
Reach 150k+ followers on TikTok with 1M likes 
Upload daily Instagram posts/stories, with a maximum
two-day absence from socials
Upload 50+ TikToks consisting of a variety of content 

Increasing social media engagement

Find 3+ artists to collaborate with on either promotional
material or upcoming projects  
Gain the attention of a label
Send 35+ proactive emails to industry professionals

Professional opportunities
50+ mailing list sign-ups 
10+ press mentions / features (incl. interviews, articles,
influencer shoutouts)

Maximise exposure 

  



18-24 FEMALE STUDENT STRAIGHT YUPPIES TEENS 

DARK
BROODY
DAMAGED

HEARTBROKEN

FUN
ENERGETIC
EXTROVERT

'CRAZY'
FUNNY

RESPECT
LOVE

HUMOUR
INDEPENDENCE

ENTERTAINMENT

READING
MOVIES
GAMING
MUSIC
ANIME

FASHION

NIGHT OWLS
DRINKER
GAMING

PART GOER
NIGHTS IN
FASHION

MEMES
TIKTOK
DARK-

HUMOUR
SOCIAL MEDIA











BOLD

SEXY
RISKY

ENTERTAINING

ORIGINAL
FUN








JULY 30TH-AUGUST 6TH

DUBLIN CORK BRIGHTON GUILDFORD LONDON



Album 
Release

Merch 
Launch

Second Music
Video 

Live 
Tour

Repeat!

Record music
videos

Single 
Release

Tour 
Announcement

Meet & 
Greet's



Music Vid
Release

Second Single
Release
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