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CHESKA MOORI

SONGS SINGING
Self-written Powerful
Authentic Distinctive
Dark
STAR STYLE
QUALITY \ / e
Confident Prett
Beautiful ‘ /
Talented s TH E 8 / Simple
TORY !
ﬁﬂ[ﬁzful i S S - SEERD
Outcaete DIY Musician
Popstar’ / \ Self-made
STATS SQUAD
Recognition 'Lone wolf’
Large Boyfriend/

following Co-star
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PLAYLIST

S ' Self-Loathing Narcissist

Cheska Moore - 3029 likes - 10 songs, 30 min 00 sec

# TITLE ALBUM (D

1 v Obsessed Self-Loathing Narcissist 3:00
Cheska Moaore

2 v Don't Talk Self-Loathing Narcissist 3:00
Cheska Moore

3 4 Self-Loathing Narcissist Self-Loathing Narcissist 3:00
Cheska Moore

4 4 Psychos in Love Self-Loathing Narcissist 3: 00
Cheska Moore

5 4 Bad Thoughts Self-Loathing Narcissist 3:00
Cheska Moore

4 o Alone Not Lonely Self-Loathing Narcissist 300
Cheska Moore

7 4 Pretty Privilege Self-Loathing Marcissist 5: 00
Cheska Moore

8 4 In My Head Self-Loathing Narcissist 3:00
Cheska Moore

9 4 Main Character Moment Self-Loathing Marcissist 2: 00
Cheska Moore

10 4 Overreacting Self-Loathing Narcissist 3: 00

Cheska Moore
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Growing DSP stats Increasing social media engagement

o 500k+ streams across all platforms e Reach 35k+ Instagram followers with at [east 10%

o gk monthly listeners engagement rate

e Pitch to 0+ playlists o Reach [a0k+ followers on TikTok with I [ikes

o |0+ successful playlist additions, at east one of o [pload daily Instagram posts/stories, with @ maximum

Professional opportunities

which with a g
e (urate §+ playlists to build Spotify persona & |

1 audience of 15K+ Wo-day absence from socials

Inload 50+ TikToks consisting of a variety of content

o Find 3+ ar

e [;ain the 2
o Send Jh+

|
e

st
material or

Maximise exposure
s to collaborate with on either promotional e 50+ mailing list sign-ups
)coming projects o |0+ press mentions / features (Incl. interviews, articles,
ntion of a label influencer shoutouts)

nroactive emails to industry professionals






Instagram Audience Analysis by Followers Likes

< Analytics

Audience Gender / Age Audience Ethnicity Audience Languages

Followers

White / Caucasian BF73% English 6725%
] ]
Asian 15.94%  Spanish 6.20% Gender
L L]
Black [/ African American B7E% French 5.48%
L] ]

® Male 23.31% I 15 1% 0% <18

P 4 [ | [ =
& Femala . . [
) ' . Hizpanic Lol Hortuguese 3.5 %

|||||

Top territories

UTILISING
MONETISH
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CHESKA MOORIE

“ 4 ' n 1 ' @moorecheska

| E B 72.0K 526K
Cheska Moore T ollowine Followers .

SUBSCRIBED [\ ey et Message &, Y

7.82K subscribers - 17 videos
Business : Music.cheska@gmail.com > o " N Singer | Songwriter
- Singing covers - maybe original music
&4 My Spotify §23

| k
v -
L e L g & https://linktr.ee/cheskamoore
‘ Music videos . Cu & https:/

) 2,214 Likes / 16 Comments
Snowman - Sia |

Acoustic Cover | By GIVEAWAY 1 To enter all yoL
Cheska Moore )

Che oore

Cheska Moore -
Bloodline (Official
Music Video)

Total fans 109 946

Follower and subscriber evolution over the last 28 days
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(-1} (-285)

109 K 1,296 i @ :r':lz,r:mu. | 13:5 e » 7820

|+5)} [+1] (+40)



& Spotify

Followers

Monthly Listeners
Popularity

Playlist Reach

Fan Conversion Rate

Reach / Followers Ratio

5K (116.175th)
9K (247,558th)

27/100 (206 988th)

1.5K
54.79%

0.3x




© Spotify D Youtube o Tiktok (©) Instagram - . »q @ "
5 & . -

- - . .
Followers ,419th) Channel Subscribers 2.3M (1,884th) Followers Followers &
Maonthly Listeners ] Channel Views 748.9M (2,008th) Likes g g
Popularity 76/100 (763rd) . -

-
Playlist Reach 41.3M . - ;' . ® .
Fan Conversion Rate 22.73% - - »
¥
Reach /[ Followers Ratio 2514y ™ & *
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Audience Gender [ Age Audience Ethnicity o Audience Languages o = .
F
White / Caucasian English
L] L] o
' '

® Male
® Female

24,

1% <196

45-64

Black [ African American

10.87%

10.26%

Spanish

Portuguese
[

Russian
[ ]
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BOLD
ORIGINAL

RISKY

SEAY ENTERTAINING
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Second Single

Announcement 4% | Release

Music Vid
Release

Album Merch Second Music Live

|
Release Launch Video Tour Repeat!




Album Release - Marketing Costs
Date: Mar 2022
Artist: Cheska Moore
Duration: 13 weeks

ltem Amount Jotal Costs
Promotion £5,990.00
Digital Marketer £1,000.00

Google Ads (YT) £430.00

Instagram £1,850.00

TikTok £750.00

MusoSoup £80.00

SubmitHub £80.00

Zebr Official £250.00

Fan experiences £1,000.00

MailChimp £450.00

Flyers / Posters £100.00
Post-Production £450.00
Music Videos £400.00

Videographer £50.00

Merchandise £215.97
Mirrors £80.00

Adobe Lightroom

Software £19.97

Tiaras £50.00

Shopify £66.00

Tntal Cnsts £6,589.97

'u
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