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Shereni, (2019), has proposed that the hotel and hospitality business is centred on providing accommodation, recreational and food services for people. Sustainability has become an important idea for businesses in different sectors to follow, as there is pressure to address environmental and global development. Being one of the major participatory entities in the global and local functions. The pressure from the governmental and non-governmental bodies while also from consumers in the business has mandated that there be activities, which could help, evolve the business practices, which are part of organisational sustainability (Rhou and Singal, 2020). Sustainability as a practice demands that the business organisations understand their responsibility if they are present in a location and enable a highly effective business model which reduces the challenges and their impact on the environment. The following report will provide a detailed description of the challenges and opportunities, which are present in the hospitality sector regarding sustainability in the business. 
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Green Key Certification is one of the most important certifications, which is present in the current business environment. Businesses in the hospitality and hostel industry have to comply with 13 factors to get a Green Key Certification which FEE (Federation for Environmental Education) provides. Business organisations, which have been at the forefront of the hospitality industry, must adhere to Green Key Certification. Businesses have to ascertain that there is active consideration in their business when forming a strategy or creating an effective business environment. The use of business practices has emerged as a prominent deal that Green Key Certification ascertains. These 13 criteria or factors are staff involvement, environmental management, guest information, water, energy, washing and cleaning, food and beverage, waste, administration, indoor environment, green areas, green activities and corporate social responsibility. These factors help support the sustainability business practice, which the business organisations will try to incorporate into their operations. 
Staff Involvement
The involvement of staff in the service and business operations is one of the primary criteria to achieve Green Key Certification. A hotel needs to achieve better organisational performance while employing its employees for various operations and activities. The business organisations would have a greater probability for the businesses to analyse a better management policy (Olaleye et al., 2023). The working conditions and the growth opportunities, which the business provides, are important features of staff involvement in businesses. Organisations need to ascertain that staff are provided with working facilities and that there is an arrangement to facilitate a better working environment working in tandem with employment rights. Hotels require good communication skills and management skills in their employees, which are two essential factors for sustainable business development.
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Figure 1: 13 Criteria for Green Key Certification for Hospitality and Hostel Businesses
(Source: Greenkey.global, 2024)
Environmental Management
Ghani et al., (2022), have mentioned that the business organisations present in the hospitality business require the following effective business practices. Business organisations in the hotel business have to cater to environmental needs. CSR towards environmental management is creating regulations and motivations for business organisations to take advantage of environmental business ideas. Business environment improvement is a key factor, which has enabled business organisations to achieve Green Key Certification.
Guest Information
Amatulli et al., (2023), have claimed that collecting information about guests and using it ethically is another factor the business organisations try to develop while encouraging the businesses towards performing ethical practices, which are key features of business ideas, and involving business management. Using effective business channels and developing selective approaches while discussing business management. Therefore, storing and using guest information is a requirement for business organisations in the hospitality industry.
Water 
Berjozkina and Melanthiou, (2021, p. 746), have ascertained that water is a fundamental resource which businesses in hospitality organisations require a great amount. Water as a resource is a highly effective resource, which business organisations have to be careful about. The utility and availability of water are key factors which business organisations take responsibility for. This has the potential to cater to the needs and requirements of the business organisations to achieve Green Key Certification.
Energy
Energy, its source and its consumption are three factors which business organisations take effective consideration to help ensure there is sustainable use of energy in the business. Business organisations in the hospitality industry will have to take care of their business with minimum impact on the business. This has the potential to improve the business performance of the business organisations and their relative management.
Washing and Cleaning
Hussain et al., (2023, p. 310), have disclosed that washing and cleaning are another set of factors which the hospitality businesses have to take care of. The businesses would need to maintain cleanliness and hygiene while there are arrangements for washing and cleaning. The improvement in business organisations and their use of cleaning services has become a central idea, which has continued to encourage healthy practices.
Food and Beverage
The sourcing of food and beverages and their quality are concerning matters that the businesses require to accommodate. This helps in encouraging business management and such features, which help, generate positive results to achieve Green Key Certification.
Waste
Khatter, (2023), has suggested that waste disposal and recycling are some other factors which business organisations are required to follow. Therefore, these businesses have to follow a circular economy, which increases the sustainable use of materials while also controlling waste generation. 
Administration 
The administration capabilities in a hospitality business indicate its capabilities to handle an emergency scenario. Business organisations have to make decisions, which are positive in creating sustainability in the organisation. Hospitality businesses should try to achieve better business opportunities, which has been a way to achieve Green Key Certification.
Indoor Environment
The indoor environment in the hotel requires the attention of the management to ensure customer satisfaction could be ensured and the businesses can enhance their presence in the competitive environment. This will increase their chances of achieving Green Key Certification.
Green Areas
The inclusion of green areas and developing carbon sink areas is the requirement for businesses to improve environmental sustainability practices in the business. The successful use of business profiles and hence the management takes precedence while developing green areas increases the chances of gaining Green Key Certification.
Green Activities
Green activities are those activities, which help reduce stress on the environment and boost the active use of business practices, which are part of effective business performance issues. Reducing the stress on the environment and taking care of business activities is a fundamental process, which helps in directing businesses towards successful management in the business.
Corporate Social Responsibility
 Corporate social responsibility (CSR) is a final factor, which is also considered as a parameter to judge the business organisations and enhance their involvement in getting the Green Key Certification.
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Benefits of integrating sustainability into daily operations
Njoroge et al., (2019, p. 254), have ascertained that the benefits of integrating sustainability into daily operations are pertaining to the demands of the external factors which help ascertain basic business management key features and their impact on society. Participation in business practices also requires business organisations to take responsibility for those actions. Organisations in the hospitality industry such as Hilton Hotels have been working towards developing green activities and they are working towards complying with the use of carbon emission information. The businesses gain the trust of their customers and are able to create a positive brand image, which could help introduce effective business practices in the process. Business organisations in the hospitality sector have to take care of the business goals and often require an effective way of creating business value and brand value (Jones and Comfort, 2020, p. 3039). These hotels and restaurants would strive towards achieving a competitive advantage over others as they are trying to boost their efforts in creating sustainable development through their actions and operations. The businesses also get some rebates and incentives for implementing sustainability policies in their business operations. Therefore, business organisations effectively increase their sustainability performance and try to develop business. The selection of sourcing and procurement becomes a source of improving the quality of food and beverages, which the business organisations take advantage of and provide the best food and lodging service to the customers. The idea of using sustainability practices and involving them to increase the effectiveness of business has provided a way of branding and managing popularity. Business organisations in the hospitality industry using renewable sources of energy would be able to decrease their dependency on other sources. This will also help save money, which the business could direct elsewhere to achieve sustainability. The appropriate use of these resources and strategies is very effective for businesses as they continue to partake in sustainability operations.
Challenges of integrating sustainability into daily operations
The strategies, which business organisations use to create sustainable practices, might not always be fruitful as business organisations try to take control of their sustainability practices. One of the issues or challenges, which business organisations might face, is a lack of resources or technological tools, which could provide such kind of strategies, which help, gain effective business sustainability. The lack of these technological tools and developing them will require the use of financial resources. Small and medium-level business organisations might not feel the same while developing sustainability strategies. Business organisations have to increase their involvement in managing sustainable practices, which are the priority, which businesses might try to develop, as the businesses have to develop. Feasibility is a challenge which businesses might face when they want to develop sustainable practices and hence sustainability through their business. There is a lack of motivation in some of the consumer sections towards accessing sustainability in the business. Business organisations would require a greater understanding of business sustainability as businesses are trying to achieve better sustainability management (Legrand et al., 2022). Service charges often become high as businesses try to include sustainability in their operations. This leaves very little margin of profit for the businesses and hence there is a lack of effective practices which could enhance business sustainability. Sustainability is the key practice, which has involved encouraging consumers towards using green and healthy practices. There is support towards businesses trying to achieve sustainability; however, still, many people do not want to pay for such services and those organisations with cheaper and unsustainable practices. The challenges and their management an issues which the business organisations might face issues because there are just initial business processes which are at the height of sustainability.
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Cloud kitchens and virtual services
Business organisations are taking effective steps to open a new way of performing business. Virtual services and cloud kitchens have become a source of improvement where digital tools are resources and business organisations take chances to improve business processes. This promises an effective source of sustainability without much need for premises and hence saving costs on these operations creating effective business channels, which could promote sustainability.
New avenues for business
Business organisations, which have become a highlight in the current business scenario, have increased the chances of businesses ensuring sustainability in a competitive environment. Businesses have to perform digital marketing and use digital tools, which are much more effective and independent of other environmental resources. The businesses are trying to achieve sustainability in their practices, which has been the source of these organisations taking care of effective business units. The use of digital tools will encourage many robust organisational structures, which could reach distant people with much less infrastructure cost.
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Sustainability in the business sector has become a challenge for the organisations. This is a prominent feature, which has recently gained traction in the hospitality business. The environmental and societal challenges are responsibilities of the business organisations as well. This means that the business organisations would have access to a greater level of sustainability management processes. Achieving Green Key Certification is the goal of business organisations, which requires 13 criteria to be fulfilled. This ensures that the businesses will become effectively a source of positive development in society. The business organisations would have to tackle the issues, which cause improvement in the business, which is the most promising feature which the report has discussed.
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