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[bookmark: _Toc184541707]What is Social Media?


Social media is a type of online mass media communication where individuals exchange ideas, information, private messages, and other content (such movies) on websites for social networking and microblogging. Social media and social networking are concepts that overlap, however social media is mainly about leveraging social networking sites and associated platforms to grow an audience, whilst social networking is typically viewed as people creating communities among themselves.

(Gregersen, 2024)



[bookmark: _Toc184541708]Type of social media available 

Conventional social media platforms 
Examples include Threads, X (previously Twitter), Facebook, and LinkedIn. 

Useful for: Establishing direct contact with clients in particular regions, communities, or interest groups. 

How to use them in your company: Conventional social networking services are excellent for connecting with your audience and amplifying your voice. With the help of these adaptable platforms, you can share text and image information with anybody you choose. They have things in common, such advertising, event planning, and networking. 

Conventional social media sites also collect a great deal of user data. This enables you to reach the appropriate audience and run customized advertisements in order to distribute helpful information, advertise forthcoming local events or appearances, or hold competitions.


(Israel, 2023)


[bookmark: _Toc184541709]Media Usage Social

Today, using the internet on any device is far more common during the day than watching TV, and digital media consumption is expected to command more than six hours of daily media time spent in the UK, dominating UK consumers’ entertainment time. Traditional media is no longer at the forefront  Thesaurus: synonyms, antonyms, and examples
the final part of something
· endThis mammal roamed the steppes during the end of the last Ice Age.
· closeStock prices were up 6 percent at the close of the trading day.
· completionAt the completion of the exam, please return the materials to the proctor's desk and exit the room quietly.
· endpointBoth parties agree that they have reached a suitable endpoint to the negotiations.
See more results »
of consumers’ minds in the UK. This trend began in 2018, when the amount of time spent with digital and traditional media equaled out.

(cycles and Text, n.d.)



How Scial Mediya helps companies to reach customers 

awful messages, shares, likes, and comments. 

Using marketing techniques like live video streaming, Q&A sessions, and freebies can help you build a relationship with your audience that will eventually result in sales. React quickly to messages and comments to show that you are aware of internet interest.


To mimic a customer care conversation and answer often requested inquiries, many business owners integrate a chatbot into their Facebook profiles. This is just one strategy to keep users off your customer support line, out of your email inbox, and on the platform. 

Keep in mind that social media is frequently about two-way communication, so you should have a plan in place for answering questions and comments. 

Social media is a great tool for lead generation. 
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In order to promote the product or service and draw in new clients, social media marketing relies on social media platforms and websites. 

If you use social media, you have most likely been the target of a brand's campaign, whether it was through an advertisement, an influencer suggestion, or hashtag browsing. 


You must adhere to social media marketing's three primary standards if you want to succeed: 

Genuineness 
Openness 
Sincerity 
The foundation of any effective social media marketing plan is the establishment and maintenance of the brand-follower relationship. Furthermore, trust is the foundation of a lasting relationship, and it requires honesty, openness, and authenticity. 

How can you demonstrate your credibility to people on social media? 

Consider social media as a two-way line of communication, where










[bookmark: _Toc184541713]Conclusion  
 Thesaurus: synonyms, antonyms, and examples
the final part of something
· endThis mammal roamed the steppes during the end of the last Ice Age.
· closeStock prices were up 6 percent at the close of the trading day.
· culminationThis starring role in a West End musical is the culmination of her years of hard work in local theatres.
· completionAt the completion of the exam, please return the materials to the proctor's desk and exit the room quietly.
· endpointBoth parties agree that they have reached a suitable endpoint to the negotiations.
See more results »
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