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What is the role of the designer in the 21st century and how might this role change in the next 10 years?

              The role of fashion designers is a fundamental part of the design process, it is the construction of new innovated ideas for the fashion industry which have never been seen or experimented with before. The importance of the role of a fashion designer is keeping up with evolving trends and potentially having the innovation to become a trend setter; adapting their ideas and developing a new way of thinking. This within the 21st Century is becoming more difficult due to the fast moving expansion of technological advances within the fashion industry. The use of technology is not new to the fashion industry, the combination of manipulating new technology and traditional fashion development is something which I am going to look into in further detail by exploring two fashion designers and understanding there uses of smart technology. I have chosen to research and expand my knowledge on the role of designers in the 21st Century and how smart technology will develop the way in which designers construct cloth, turning them into garments for runways.                                                                                                                                              With a focus on the expanding and developing changes in textile technology; including 3D printing, digital printing and body scanning by the means of research through internet sources, books, journals and interviews. This work will explore what a designers role is and how this might change within the next 10 years due to advances in technology, in relation to this fashion designer Iris Van Herpain will be a key focus in discovering her role within the fashion industry and where technology will play a role in developing and modifying her brand within the next 10 years. Comparing this to the work of Eley Kishimoto and how technology will relate to their way of designing and how to keep up with the fast moving advances in technology within the 21st Century. 

              Iris Van Herpain is a cut above the rest when it comes to smart technology, introducing many different means of technological advances to her collections. This includes 3D modelling, scanning and printing. In an interview for Iris Van Herpain’s ready-to-wear collection it is described as a ‘revolution in customised fashion pieces within ready-to-wear’ (Körner, 2014). These elaborate digitalised garments made for everyday wear is an exciting movement for the fashion industry. Whereby, digitalised garments were generally used for Haute Couture collections it is now more assessable to produce digitalised garments. This has all developed through recent years due to the expansion on smart technology; we are currently in an age of being dependant on technology and using it to our advantage when developing designs. There are now no limitations to designing. The exploration of smart materials has given designers such as Iris Van Herpain limitless opportunities to develop their designs efficiently and with little mistake. Due to the advancement of body scanning technology, it allows the designer to gather near perfect body measurements, meaning for fewer mistakes to be made and less time being spent adjusting and fixing wrongly measured garments to fit models. All of this is down to the development of technology over recent years, which is continuously changing and modifying bettering the designer.  According to Pailes-Friedman (2016:035) the study of smart materials has evolved to become one of the most exciting fields of science and technology today.    

          Combining the art of scientific technology and fashion design is fresh and currently something which Eley Kishimoto is expanding and working towards using digital technology such as, digital printing to create patterns for their ready-to-wear garments. Eley Kishimoto designs for many different surfaces not only fashion garments. They have taken their brand to new technological pathways by designing patterns for technology. Having launched patterned phone covers for the IPhone X, they want to explore how designing for new technology can work, offering the idea of outsmarting the smart technology. As a brand Eley Kishimoto are continuously regenerating ideas to challenging their creativity. He said he’d be interested in redesigning the TV (Eley, 2011).

                 Eley Kishimoto uses smart technology such as digital printing to design bold pattern designs for technology. This is a diverse way of constructing pattern whilst applying it to day-to-day technology. By thinking outside of just using smart materials for cloth, Eley Kishimoto has strictly no limits when it comes to new materials. Braddock Clarke and Harris (2012:56) have both suggested the complexity of the patterning systems used by the Eley Kishimoto brand when applying pattern onto computer-controlled laser-cut plywood added a technological fusion to their design ideas, using the less obvious textiles material of plywood. Developing their design ideas for outside of the fashion section allows the brand to continuously expand their knowledge and understanding of new technology, and how this enthusiastic way of thinking allows the brand to keep up with competition and the technological age. Keeping this knowledge current and expanding this over the next 10 years is a key factor to how design development with technological advances will evolve within the design industry. As a brand Eley Kishimoto works with digital means of creating pattern designs for what I have now discovered is on a wide range of materials. However, the brand also refers back to the more traditional way of working. Including screen printing by hand, due to all the recent advancements in digital technology the traditional way of producing design ideas is becoming forgotten about.      
                                                                                                                                                                                            
             The concept of designs being ‘handmade’ and identifying a garment or design as being handmade is now questionable. In reality what is actually handmade anymore, due to the new movement of the smart technology era. The meaning of a product being handmade is becoming lost, what has really been designed and made by hand, when using smart technology is becoming reliable to constructing and making designs. It is fast becoming the go to tool for building and creating designs, with this in mind and the technological era still developing and becoming stronger, and being more relevant to designers. How is a designer meant to keep up with the smart technology but not forget about tradition, as traditional printing techniques is how the technology era developed to what it is currently today. 

           Both Iris Van Herpain and Eley Kishimoto used or are currently using advanced technology to process their design ideas and products. However, the concept of what is now hand-made plays a part in any designers’ outcomes. We are currently in the technological era whereby designers such as Iris Van Herpain and Eley Kishimoto are designing and making for the current time using the digital technology in their design processes. When writing about the digitalization factors used in fashion design Caroline Evans (2003:58) argued that “[F]or the digital image can turn the clock back, scramble time, fast forward, reverse and then cut to the chase.” Arguing that you can always refer back to traditional ways of working no matter what stage of the design process for example, Eley Kishimoto refuses back to the basics of drawing when creating their pattern designs, whether or not they are for cloth or other means of material including plastic for phone cases.   
                           
           The importance of reversing back to traditional ways of working whilst introducing new forms of working digitally is something that as a brand Eley Kishimoto is consistent at. As for the design work of Iris Van Herpain’s designs for garment driven by concepts of using 3D printing and body scanning this established style makes her brand physically different to other fashion designers. However, she still prefers to limit her smart technology input when designing. Her role as a designer is to make an impacted to the fashion industry allowing her to have rich and elaborate designs, while making them wearable for manufacturing. As technology plays a role into the constructing to all of her designs the finishing of the garments are hand-constructed, being aware that not all technology can do everything for you and the importance of using our hands is still key to making, even though currently technology is the innovative way of creating designs. 

         Eley Kishimoto and Iris Van Herpain use the luxury of smart technology when creating collections, keeping up with the current trends in the 21st century constantly developing their brand image to keep up with competition and to become the competition. Allowing smart technology to help with the design process, and having the advantage of using laser-cutting and digital printing along with other means of smart technology, to help construct and establish their ready-to-wear garments and products such as; the Eley Kishimoto IPhone X phone case in which they produce. The role of a designer in the 21st century is to have the creativity to come up with innovated ways of designing with smart technology being so available for use, it is the go to process for creating fast design ideas quickly with possibly fewer mistakes. It currently consists of digitalized designs combined with hand finished techniques. 
             Designer of everyday items and theorist Donald Norman imbeds the theory of happiness within design and within a product. Using emotion within design to interact with the consumer, bringing to attention the idea of technology becoming the happiness within the design process because it is current and constantly expanding, bringing benefits of 3D printing, digital scanning and digital printing to allow designers such as, Eley Kishimoto and Iris Van Herpain to design innovated ideas that bring emotional happiness to the consumer. This theory of happiness within design can relate to any means of design but especially fashion design, as certain clothing can distinguish someone mood and emotions which is theoretically very clever.

         Donald Norman’s theory of happiness within design plays a role within the way in which designers work, and with smart technology becoming the go to tool of designing and making, designers have to now consider whether using smart technology methods of creating brings happiness to the consumer or is it just a quicker way of processing and constructing design ideas into ready-to-wear products. Norman also expands this idea of happiness into how this can improve a product, the role of a designer including the work of Eley Kishimoto and Iris Van Herpain is to design new innovative ideas within the fashion industry using smart technology allowing these designers to continuously improve the product made. For example, digitally printing onto cloth then using laser technology to engrave and cut into that sample, which is something that Iris Van Herpain uses in her designs to improve the product which relates to Donald Norman’s theory of happiness within design and improving on this happiness.

            The role of a designer will change in the next 10 years due to the advances and changes in smart technology for the textiles and fashion industry. It is extremely important that designers such as the two I have discussed, Iris Van Herpain and Eley Kishimoto have the responsibility to use this innovated technology to create unusual complex designs that encourage future designers to use these creative ways of designing and push that idea to develop the technology to ways that may not even be invented yet. It is an exciting time to be working within the fashion industry with the development of smart technology growing and being a go to tool of creativity. However, as a designer the old cannot be forgotten using our hands to finish of a product or to construct the whole design is just as important as using smart technology, some may argue that it is even better than using technology. The role of a designer will never change. It is about being creative and inspiring others to develop their creativity, allowing to be wild and experimentally. Technology is expanding and improving designers’ ways of thinking to become more outrageous with their fashion ideas and allowing these ideas to actually become and functional ready-to-wear or used product.  Allowing for complex designs driven by smart technology to bring happiness to the consumer and the designers’ themselves. 
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