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Due to the growing environmental issues, many companies worldwide are changing their corporate strategies aimed at sustainability. Marriott International, a leading hospitality brand, has emerged as an innovative leader in using circular economy principles within its Corporate Social Responsibility (CSR) policy. This paper focuses on a circular economy closely associated with CSR. Marriott's CSR policy is an example of a holistic approach to sustainability, emphasizing resource efficiency, ethical sourcing, waste minimization, and community involvement. The analysis highlights Marriott's commitment to reducing its ecological footprint and creating a circular operating system. In addition, this essay highlights the cases of industry role models such as Ingvar Kamprad, Elmtaryd (IKEA), and Unilever, who have developed circular economy practices within their CSR programs. As the world of business responds to environmental challenges, Marriott's proactive stance becomes a beacon that shows that the principles of the circular economy are a strategic necessity and a moral obligation to help companies and societies coexist in economic prosperity and ecological responsibility.

The circular economy is a fundamentally different resource management concept that focuses on reducing, reusing, recycling, and recovering materials over their entire lifecycle. Morseletto (2020, p.104) states that, unlike the traditional linear economy's 'take, make, and dispose of the model, a circular economy is based on a closed-loop system where materials and products are continuously reused or regenerated. This sustainable framework aims to deal with such severe environmental issues by limiting the depletion of natural resources, reducing waste production, and ensuring.
This approach aims to disconnect economic growth from material consumption by focusing on the circularity of flows, which would help businesses concentrate on sustainability. Continued reuse and regeneration not only prolong the helpful life of the products but also reduce the environmental pollution associated with mining, manufacturing, and discarding (Tomić & Schneider, 2020, p. 111). The circular economy serves as a sign of sustainability and environmental consciousness by providing an ethical alternative to the traditional linear economic system, thereby contributing to creating a more sustainable and resilient world.
Adopting circular economy approaches to CSR policies is a significant step in achieving the broader goal of promoting sustainable development. As Morea et al. (2021) state, circular economy practices offer a wide-angle perspective beyond economic factors, including environmental protection, social well-being, and economic development. The companies are integrating the principles of the circular economy as a strategic move toward improving their CSR initiatives by minimizing their ecological footprint (Dey et al., 2022, p. 20). Therefore, moving away from the linear "take, make, waste" model to a circular system centered on reduction, reuse, and recycling organizations contributes a lot to the conservation of resources and pollution prevention. This is not simply a response to the regulatory requirements but shows a real commitment to environmental governance and socially responsible business practices. In the CSR frameworks, the principles of circular economy can also be observed in the accountable sourcing approaches. Companies understand the importance of ethical and sustainable sourcing of materials and resources, as Mancini et al. (2020) presented. This entails working with environmentally conscious suppliers, consequently creating a long chain of supply that conforms to the circular principles. This secures the resources' sustainability and aligns with global plans to promote sustainable resource management.
Besides, applying circular economy concepts to CSR also includes social development. Companies understand that their activities have extensive implications for the local people. To achieve community well-being, organizations can promote circular practices through many initiatives like job creation, skills development, and investments in the social infrastructure (Schröder et al., 2020, p. 105). This integrated approach solves environmental issues and involves social responsibility while showing a willingness to care for the communities where companies conduct their business. A study by Fortunati et al. (2020, p. 5120) concludes that when organizations incorporate the principles of the circular economy into their CSR strategies, they assume active roles in positive environmental and social outcomes. The harmonization of circular practices and CSR goes beyond the corporate image but, most importantly, demonstrates an ethical responsibility to be wise custodians of nature and good citizens in their communities. With businesses gradually understanding that environmental, social, and economic aspects are all interconnected, circular economy principles are becoming an integral part of CSR, which emerges as a strategic need for sustainable and responsible business.

Marriott International is the epitome of sustainability in the hospitality industry due to its highly detailed CSR policy. The heart of Marriott's sustainability goals lies in a holistic approach that goes beyond traditional business practices, resonating closely with the principles of the circular economy (Ge, 2020). Marriott's CSR policy is based on an all-encompassing approach that includes environmental and social responsibility. This commitment can be seen through several initiatives to minimize the ecological footprint of its many activities. Sanvitale (2020) adds that Marriott's sustainability strategy is based on one of the key pillars: circular economy principles, meaning a closed-loop system. This method aims to reduce waste, efficiently utilize resources, and continually reuse materials in the firm's operations.
However, the inclusion of circular economy principles into Marriott's CSR framework can be seen very clearly in its emphasis on resource efficiency. Marriott actively participates in establishing a closed-loop system by implementing technologies that are very energy efficient and reducing waste through their properties (Ishaq, 2022). This not only conforms to the ideals of circularity but also shows that reducing the environmental footprint of its operations is an important objective. In addition, responsible sourcing is an integral part of Marriott's circular economy implementation (Jones & Comfort, 2020, p. 14). Through working with suppliers who practice sustainable and ethical values, Marriott assures that the products and materials used in the hotels are based on circular principles. This approach facilitates the responsible use of resources and promotes a more widespread movement within the industry towards sustainable sourcing practices. The alignment with the principles of circular economy confirms that the company is committed to maintaining a closed-loop system in its operations. Marriott's dedication proves that companies can succeed economically even as they focus on environmental stewardship, becoming a grand champion of sustainability in the hospitality industry.

Marriott International's presence is revealed in its strategic thrust towards the optimal use of resources, waste minimization, and energy efficiency across all its many properties. The firm's commitment to reducing its environmental footprint is demonstrated by considering various measures that promote the responsible management of resources. As a way of resource optimization, Marriott applies many energy-efficient technologies throughout its properties, as presented by Al-Rawashdeh et al. (2023, p. 75). The company utilizes new-generation technologies such as innovative lighting systems and intelligent climate control solutions that help reduce energy consumption. This shows a resolve to responsible environmental management and follows the trend in many other industries towards environmentally sustainable practices.
Marriott's other pillar of sustainability is its waste reduction initiatives. The company proactively finds ways to minimize waste production throughout its processes. This entails strategic waste segregation, recycling programs, and the reduction of single-use plastics, showing a comprehensive approach to waste management. Through waste reduction, Marriott supports the circular economy model, which aims to keep materials in use as long as possible. Also, Marriott focuses on water conservation (Wickham et al., 2020, p. 78). Acknowledging the significance of sustainable water management, the company integrates various technologies and practices that minimize water consumption in its properties. This dedication does not stop with operational effectiveness. Instead, it plays a significant role in broader water conservation purposes and is also in line with global activities to deal with water scarcity and sustainability.

Sustainable sourcing is a crucial driver of Marriott International's circular economy practices at the organization's heart. Recognizing the importance of supply chain sustainability, Marriott focuses on buying materials that are not only sustainable but also ethical (Moret, 2020). This commitment goes beyond the legal requirements of industry standards to a profound desire to see procurement practices in sync with the circular economy philosophy. Marriott works very closely with suppliers that have the same environmental commitment. The circular approach allows the products and materials used in its many hotels to comply with the principles of a circular economy, as argued by Rodríguez et al. (2020, p. 43). These values include minimizing the many adverse effects of production on nature, increasing resource productivity, and focusing on materials' durability and recycling capability. Marriott's commitment to working with sustainable suppliers promotes the overall objective of sound resource management (Pavlova, 2023). This also includes the responsible use of resources, minimization of environmental damage in the extraction and production cycle, and adherence to ethical labor standards. Not only does the focus on responsible sourcing reflect Marriott's corporate principles, but it also positions the company as a conscientious representative in the hospitality sector.

The robust waste management strategies adopted across Marriott International's operations reflect environmental stewardship. The company's actions, including the single-use plastics reduction, composting program implementation, and recycling campaign launch, reflect the commitment to the principles of circular economy similar to the ones presented by Borg et al. (2022, p. 134). With these initiatives, Marriott provides an extended lifecycle for the materials, limiting the environmental effects associated with resource mining and waste. Decreased single-use plastics imply an intentional attempt to combat plastic pollution while composting. Also, recycling programs help create a circular economy, reducing the amount of garbage sent to landfills, as Fletcher et al. (2023) argued. The proactive approach by Marriott is not only compliant with the principles of the circular economy but also a benchmark within the hospitality industry for responsible waste management.

The CSR policy of Marriott International goes beyond the internal functions and reflects an attitude toward the community. By making smart investments in projects that focus on education, health, and economic development, Marriott plays an active role in positively contributing to the well-being of the local communities (Ovchinnikova, 2023). This assistance expansion is consistent with the social component of the circular economy, which implies that economic, environmental, and social factors are all interdependent. Through building community resilience and investing in areas important for sustainable development, Marriott improves its corporate reputation and shows a broader approach to circular economy principles (Landau, 2020, p. 563). The company's active involvement in community well-being supports the idea that corporate responsibility is devoted to business activities and influences positive social impacts within a broader framework of sustainable and circular businesses.

To understand the importance of Marriott International's circular economy efforts, it is indispensable to analyze how other leaders in the industry incorporate these principles into their CSR policies. Two noteworthy cases, IKEA and Unilever, demonstrate the power of circular practices to revolutionize a wide range of industries.

As a major furniture company worldwide, Ingvar Kamprad, Elmtaryd (IKEA) has become the leader in adopting a circular economy. To become fully circular and climate-positive by 2030, IKEA undertakes various initiatives, such as furniture take-back programs focusing on product reuse and recycling (Bouhia, 2022, p. 213). The company develops long-lasting products that promote durability and reduce the frequency of replacements. IKEA's circular approach also goes beyond operational practices; it becomes an integral part of the business model, showing that dedication to circularity can penetrate every aspect of a firm's operations.

Unilever, a multinational consumer goods corporation, has made many bold circular economy efforts to deal with plastic garbage. By 2025, the company plans to make all its plastic packaging recyclable, reusable, or compostable (Hu & Zeng, 2024, p. 11). Unilever's circular commitment to the ethical sourcing of raw materials covers the entire value chain. The company also aims to minimize its ecological footprint, demonstrating a holistic approach to circularity. Unilever's commitment shows the revolutionary nature of circular practices, as it seeks to reduce waste and wholly change its production and distribution patterns.

The circular economy principles adopted by Marriott International within its CSR policy guide sustainability in the hospitality industry. Comparing Marriott with such industry leaders as IKEA and Unilever, it becomes clear that a circular economic approach is feasible in the various industrial spheres. Marriott's focus on resource efficiency, responsible sourcing, waste reuse, and community involvement is a praiseworthy example in the hospitality industry, demonstrating that economic prosperity can be associated with environmental and social responsibility. The proactive approach adopted by Marriott is a testament to the fact that the principles of the circular economy are necessary for ecological sustainability and beneficial from an economic and social perspective to companies within various sectors.
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