MARKET APROACH 

1. Market Segmentation
 Demographic Segmentation – Age: 16–34 years 
                                                                      -Gender: All genders
                                                                       -Income: x
        
2. Targeting
Primary audience - My primary audience is 16–34-year-olds of all genders. This group is highly active on social media, trend-aware, and values self-expression through fashion. They are also open to supporting small, independent brands and are comfortable shopping online or at pop-up stores.
This audience is a good fit for my start-up because they are price-conscious but style-driven, making them ideal for print-on-demand products that are affordable, trendy, and easily customisable. Their habits align perfectly with my business model. They respond well to influencer marketing, limited drops, and unique styles of items.
3. Positioning
PrintYourShirt offers a one-of-a-kind in-store experience that lets customers unleash their creativity by designing and printing personalised T-shirts in mere minutes — delivering rapid, affordable, and expressive fashion that’s as unique as the individual wearing it.
4. Reaching your audience 

Social media – sharing videos on different platforms to attract people
Influencer partnership – invite influencers to create they’re own t-shirt 
Ads – Run ads on different sites.
 
