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Task One: Manifesto (Julia’s Task)
1. We must try to change the common misconceptions of women being inferior in the design industry.
2. Try to understand why most women who study design don’t go into the industry after finishing.
3. Try to gain knowledge on the pay gap between men and women in the design industry.
4. Understand that everyone should have equal opportunities in design.
5. Understand that gender shouldn’t be the focus of the designer, it should be their work.
6. Try to comprehend the difference in work from male to female is different.
7. Make sure that I understand the development of women in design in the last decade.
8. There should be more focus on the quality of the designers work than anything else, try to understand this.
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For many previous decades women have been forced to adapt to men’s needs and desires, as a duty to our communities. This has slowly been decreasing, however throughout the last decade or so as it has become normal for men and women to be treated more fairly and not as possessions any longer. Yet again, we live in a time where now even in the same jobs we offer more to men than we do women. It has become less fair seems to be receding slowly back to our lesser developed times as a society. As a fact male product designers get paid on average 18% more than females for doing the exact same job. “Research from the Office for National Statistics (ONS) shows that women in graphic design get paid 6% less than men, while female product and clothing designers get paid 18% less.” 1 As stated by the national statistics office men receive more money than a female would for the equivalent work inside the industry of design.
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Even though women seem to be less paid than men in this design industry that is not necessarily the most understandable action to be taken place due to the statistics behind the female student as and the male students studying design at university level. It is stated inside; https://desktopmag.com.au/features/women-in-graphic-design-and-why-we-need-to-talk-about-them/ 2 that in total there are currently more women studying design than men as 70% of those studying design happen to be women, which is very surprising as men seem to be living in the 60% of designers in the design industry, which seems highly confusing as women do not seem inferior in design as a whole just on the pay and in the industry itself, not in the realms of studying the subject.
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However the reason behind most women who study design not actually going into the industry is maybe because of the competitive nature to the career and also adding to that the pay being significantly less than men in this area of expertise. I pledge on behalf of myself to never let myself feel disheartened by the factuality’s that are my reality but to fight them in every way possible such as by following the rallying on the ‘Equal Pay Day’ 3 as stated as so happening on the 4th April annually worldwide. In America it is no different to the difference in pay we receive in the UK, as in the USA for every $1 a male makes on average a woman will make 77 cents. Which is why this is unacceptable in a time where we now are developing some of the greatest technology yet, we can seriously not find time and money to pay equal. It is totally disgusting to me and should be considered an illegal act, as why should we not be paying fairly equal wages when we try and teach our children that we must be fair and true always. It’s a hypocritical act that has been going on too long. To quote Kerry Washington,  "Today there are people trying take away rights that our mothers, grandmothers and great-grandmothers fought for: our right to vote, our right to choose, affordable quality education, equal pay, access to health care. We the people can't let that happen." The way that we seem to be going backwards as a society should be something we cannot just let happen; this could be the start of another dreadful place where we go back in time.
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[image: ]Task 2: Reflective writing (Jon’s task)

The Bertaa kettle by Phillips Stark was a design that changed the design industry forever. This may seem over dramatic but it symbolised beauty over function, the aesthetics of the design towered over its ability to do its ‘job’ or function. The kettle being beautiful to the eye but it doesn’t hold the opportunity to complete its function. Stark as a designer has always focused more on aesthetics more than the function of his products, even though he does have products that live up to what they are made to do. However, one could argue that the Bertaa kettle does what it was made to do also. As it was made to be a pierce of art as well as a kettle. The product is still functional but it does make it harder to use due to the aluminium structure to the kettle, which when heating up water heats up the entire kettle itself which would be harmful for the user of the product, yet again the Stark brand is a brand of beauty it is knows worldwide for its rustic and modernistic designs. It has the beauty of the modern world using simplistic design behind it, making stark one of the leading brands of today along with various others such as apple and Dyson.
The kettle is referred to by stark as, ‘our most beautiful fiasco’ this itself shows the beauty of the product and shows how the design is not as functional as it is aesthetically pleasing. ‘Post modern sculpture’’, shows an advance in design and shows us as consumers that it’s better to look at the more beautiful things in life rather than that that relates more to the function of the product. This design has impacted me and thousands of other designers as it allows us to make mistakes, as one of the leading designers of the last four decades made such a large mistake it allows us to be free in our design and let out creative juices flow along with our design thoughts. This is important with design as you need to learn from I’m your mistakes this changed everything in the industry from 1989 to today, the work behind Stark’s designs make this design one of his most famous he has ever designed. Stark quotes. ’everywhere, I’m looking to reach elegance and simple’,,this quote symbolises Stark as a designer and his Hot Bertaa kettle, it reflects everything he is trying to express in his work as a designer. Overall, Stark’s work has always influenced me as a designer because of the simplistic yet effective design, he inspires me to ensure I use the most beautiful products in life are created by nothing but my imagination. It does not stop me from becoming amazing doing to the job I hope to do, I needed Stark’s kettle to remind me that I am a designer now matter how many times I fall, I can always come back again better than ever as he quoted,’ Despite its simple and humble design, Zik is certainly today one of our best products’,  this shows that you can fall down but will always come back up to make something amazing.

References:
· Bailey. C. 2016. Design horror. The Bertaa kettle by Phillipe Stark
’job’
https://www.google.co.uk/amp/s/amp.ft.com/content/9993d36e-7907-11e6-97ae-647294649b28
· Bailey. C. 2016. Design horror. The Bertaa kettle by Phillipe Stark
’our most beautiful fiasco’
https://www.google.co.uk/amp/s/amp.ft.com/content/9993d36e-7907-11e6-97ae-647294649b28
· Bailey. C. 2016. Design horror. The Bertaa kettle by Phillipe Stark
‘Post modern sculpture’
https://www.google.co.uk/amp/s/amp.ft.com/content/9993d36e-7907-11e6-97ae-647294649b28
· Stark. P. 1989. Quoted. Phillipe stark Bertaa kettle
’everywhere, I’m looking to reach elegance and simple’
https://www.quotetab.com/quote/by-philippe-starck/despite-its-simple-and-humble-design-zik-is-certainly-today-one-of-our-most-succ 
· Stark. P. 1989. Quoted. Phillipe Stark Bertaa kettle
’ Despite its simple and humble design, Zik is certainly today one of our best products’
https://www.quotetab.com/quote/by-philippe-starck/despite-its-simple-and-humble-design-zik-is-certainly-today-one-of-our-most-succ 







Task 3: Semiotic Analysis (Ryan’s task)
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Artwork for many years has been used in various ways that make it more appealing to modern generations. In this day and age artists result to using their work in advertisements or even in other forms of social media. From Monet’s work to lesser known artists the forms are endless. The art world is slowly decreasing in its numbers and has shown that in the appreciation of art throughout the world. Andy Warhol the artist behind the Campbell’s soup cans advertisement, was originally a pop artist but ended up turning to advertisement for a big break. This is how using multimedia resources helps designers move forward in their careers. This was one of ‘Warhol’s most recognised ‘ forms of artwork and it actually helped him to develop his work in a more recognised area in the industry. In 1968, Warhol’s work was the start of a whole new development in the industry changing it forever. The colours shown in the Campbell’s soup can advertisement are those similar with the pop art movement. This combines the colours and bold features to make the exotic looking image that becomes very eye catching and helps it appeal to more people than without the colour. Pop art as researched is part of the, ‘Abstract revolution’ as quoted by J.S. Copely. This is something that includes music and now also artwork of a physical kind. This makes the work from Campbell’s soup cans highly effective in the entire industry of design and even graphic design to be more specific.
Pop art starting coming into the UK around the 1950’s, which is where the inspiration for the artwork and also the advert. This is made clear when pop art was a new and different to society at the time. The pop art artwork was new to a time of basicness and then it has the contrast of a vibrancy shown in the selection of bold colours and basic shapes it includes both aspects of the contrasting sides of design in the time of pop art emerging. Pop art and especially  Campbell’s soup has inspired me throughout my education in design and has helped me come to terms with the fact that sometime the most simple things in life are the best. It has inspired me as a designer to keep things simplistic and basic unless needed or required to be otherwise. In the words of Paulo Coelho, ‘it’s the simple things in life that are the most extraordinary.’
The image however has developed throughout the years alongside the different design eras but has always kept a very special place in our hearts as designers and consumers of products worldwide. The Campbell’s soup cans are an optimum example of pop art used in advertising, it just makes the design and the product seem more appealing to the eye and the customers which leads to a boost in sales and a profit being made by both the owners of the company and the artists working on the advertising campaign. 
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