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Abstract 
This study has analyzed the importance of social media in order to increase the brand image among customers. In order to get a position in the UK market, Primark has to increase their social media presence. This will help them to get the attention of customers. This dissertation has described that social media is helping business in its expansion. Apart from these, survey with customers and general public and interview with Primark’s employees have been conducted for this research. This helps in understanding the impacts of social media advertising on business promotion. Social media platforms help the business to promote their products. This report has followed primary research. Qualitative and quantitative data have been collected for this research. 
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[bookmark: _Toc17473284]Introduction
In this modern age, science and technology have given a lot of things that helps every business to communicate with customers and suppliers. This mini dissertation has discussed the importance of social media on business promotion. Primark has been chosen to discuss the issue of media advertising of products. 
[bookmark: _Toc17473285]Background and rationale
Nowadays, social media plays a very significant role in marketing sector of a business. Primark is one of the international retailers that provides latest fashion, home ware and beauty products (primark.com, 2019). In order to expand the business globally, the company has to invest more money in social media marketing. 
The company does not pay attention in social media marketing where social media is connecting global customers with retailers. Primark is one of the biggest clothing stores but it needs to use social media promotion (theguardian.com , 2019). Because of this reason the company is missing several opportunities for business expansion. This is the main issue of Primark.
This is an issue because the competitors of this company are making profit by using social media marketing. Primark sales slowed down to 7% (marketingweek.com, 2019). As this company is not using social media effectively, so Primark cannot reach out to global customers. 
At present this is one of the main issues to Primark because customers are shifting to other company as other companies promote their products on social media platforms. Business executives are using these platforms in order to get competitive advantages. 
The present study sheds light in the area of marketing and how this changes over time. Moreover, this study has described how business professionals are using social media to promote their products and services. 
[bookmark: _Toc17473286]Aim and objectives
The aim of the dissertation is to analyze the impacts of social media advertising on business promotion.  
[bookmark: _Toc17473287]Objectives 
· To understand the concept of social media and business promotion 
· To estimate the impact of social media on business promotion 
· To identify any issues created by social media marketing on business promotion 
· To propose certain strategies to mitigate the issues identified 
[bookmark: _Toc17473288]Literature review
[bookmark: _Toc17473289]Impact of social media advertising on business promotion
Communication and information technology has been changing rapidly over the past years. It is a true fact that with the emergence of modern technology and social media, the world has seen tremendous changes in business industries. The popularity of social media platforms is compelling marketers to use these for business growth and market expansion. Schivinski and Dabrowski (2016), have commented that at this present time, consumers are widely operating social media platforms. It has become one of the most important parts of marketing and business promotion. It is one of the sole sources of brand communication. Consumers are becoming aware about various brands. This has a great impact on consumers’ purchase intention, brand attitude and brand equity. 
Social media marketing is not only helping the industries and firms to introduce their products and services to the world, but also making people aware about their presence. Nowadays, social media is helping the company in its growth. Sajid (2016), has opined that online marketing has become a new technique for most of the manufacturers. Social media provides several promotion and marketing opportunities to companies like Primark. Business promotion has become easier with social media. There are several media platforms like Facebook, Tweeter, MySpace, Flicker, Instagram, YouTube and others. 
[bookmark: _Toc17473290]Links between social media and business growth
Social media promotion is making easier to connect with all customers of the UK as well as world. Through online media marketing, any organisation can easily address all customers of different places. It needs active engagement. Voorveld et al. (2018), opined that digital engagement is the key for focusing on social and digital channels to support marketing efforts. It has made advertising evaluations in business world. Online communication has changed the way of traditional advertising process. With few scrolling now customers can choose whatever they like. Many companies are making a profit by using social media in an effective way. 
Social media marketing has changed the way of marketing or promoting goods. Most of the companies are using media platforms to sustain business growth. This is helping the companies to create a sense of loyalty among consumers. Ashley and Tuten (2015), have commented that social media has become a channel for several marketing activities like advertising channel, customer service, consumer relationship management, sales promotion and branding. In this case, it can be stated that business industries are using this to expand their businesses around the world. This has enabled business industries to trade in the global market. Pramjeeth et al. (2016) stated that internet marketing is helping to create jobs, boost export and other things. Promotion of business is now easier because of social media. Apart from these things it facilitates investment process in business. It is also noted that promotions of goods and products have become more effective with the help of social media. 
 (Refer to appendix 1)
[bookmark: _Toc17473291]Literature Gap
A knowledge gap has been identified in terms of having a comprehensive study based on the organization. Hence, in order to fulfill the gap, the current study has been developed.
[bookmark: _Toc17473292]Research methodology
[bookmark: _Toc17473293]Research design
The study has followed descriptive research design. Descriptive research is a scientific method of studying where the behavior of subjects is observed to collect data and information. Kothari (2004), has commented that this research design does not influence or manipulate any of its subjects. In order to collect data about social media marketing on promotion, the study has followed descriptive design. Analyzable data has been collected from true experiment. 
[bookmark: _Toc17473294]Research philosophy
Positivism research philosophy has been chosen for conducting this research. The study has used this philosophy to gather factual knowledge through observation. Kumar (2019), stated that with this independent research form, the study has gathered quantifiable data for statistical analysis. As social media has become one of the most important parts of human life, so the subjects have shared their opinions about this matter very reluctantly. 
[bookmark: _Toc17473295]Research study method 
Primary research has helped this study to gather and analyze data and information about social media’s impact on business. McCusker and Gunaydin (2015), have commented that meaningful data can be collected through primary research. In order to collect primary data, interview, survey and observation have been done. This helps the study to gather quantitative and qualitative data. In terms of understanding how social media is helping companies in its growth, interview with the marketing manager of Primark has helped the study. 
[bookmark: _Toc17473296]Research approach
Deductive research approach has been applied for evaluating the importance of social media within a business context. Bernard (2017), opined that always involves in logical reasoning. From a general level, this study moves to the goal. Deductive approach helps the study to evaluate data and information logically. 
[bookmark: _Toc17473297]Data collection method 
In order to collect authentic data and information about this topic, the study has collected both quantitative and qualitative data. These two methods have been used in this study. Creswell and Creswell (2017), have commented that in order to get the best understanding of research problem, qualitative and quantitative data collection methods are used. 
[bookmark: _Toc17473298]Research sampling technique and Sample size
Random sampling technique has been used to gather data and information. In the case of Primark, there is a need of social media marketing. There were 85 people but 59 people took part in the survey. On the other hand, 3 people from Primark have taken part in interview. 12 people are being observed to know their reaction to social media marketing. 
[bookmark: _Toc17473299]Ethical consideration
The study has followed Data Protection Act 1998 in order to give authentic data and information. This study does not falsify any data. While collecting information from samples it does not force or manipulate anyone. Ketefian (2015), has stated that justice is one of the most important factors that research needs to follow. At the time collecting data, all participants have been treated fairly and equal chances have been provided to each sample. 
[bookmark: _Toc17473300]Limitations of the study
In order to get more specific data, the study needs to contact with the chief marketing manager and financial manager of Primark. The study cannot reach them because the access was denied. There was very short time to conduct the research. Secondary data and information can help the study. As this study only follows primary research, so the process takes so much time.
(Refer to appendix 3)
[bookmark: _Toc17473301]Finding and analysis
[bookmark: _Toc17473302]Primary Quantitative analysis 
Do you think social media helps in finding out your desirable products? 
	Options
	Respondents 
	Total Respondents 
	Percentage 

	Agree 
	25
	59
	42.37%

	Strongly agree 
	15
	59
	25.42%

	Neutral 
	10
	59
	16.94%

	Disagree
	5
	59
	8.47%

	Strongly Disagree 
	4
	59
	6.77%


Table 1: Social media helping in finding desirable products

Figure 1: Social media helping in finding desirable products
 Do you think that social media marketing is better than traditional marketing? 
	Options
	Respondents 
	Total Respondents 
	Percentage 

	Agree 
	20
	59
	33.89%

	Strongly agree 
	16
	59
	27.11%

	Neutral 
	10
	59
	16.94%

	Disagree
	9
	59
	15.25%

	Strongly Disagree 
	4
	59
	6.77%


Table 2: Social media marketing

	Figure 2: Social media marketing
Do you agree that social media helps customers to find out global products? 
	Options
	Respondents 
	Total Respondents 
	Percentage 

	Agree 
	28
	59
	47.45%

	Strongly agree 
	10
	59
	16.94%

	Neutral 
	12
	59
	20.33%

	Disagree
	6
	59
	10.16%

	Strongly Disagree 
	3
	59
	5.08%


Table 3: Customers find out global products


Figure 3: Customers find out global products
Do you agree that customers’ relationships are becoming stronger with the help of social media? 
	Options
	Respondents 
	Total Respondents 
	Percentage 

	Agree 
	25
	59
	42.37%

	Strongly agree 
	10
	59
	16.94%

	Neutral 
	15
	59
	25.42%

	Disagree
	4
	59
	6.77%

	Strongly Disagree 
	5
	59
	8.47%


Table 4: Customers’ relationships
	

Figure 4: Customers’ relationships
It has been noticed that most of the people believe that social media marketing has helped them to search for their desirable products. 42.37% of respondents agree to this matter. Shabbir et al. (2016), have stated that social media is connecting customers with retailers. It has been viewed that consumers and businesses are making strong relationships with each other in terms of resources, lifestyles and changing preferences. Primark can also get better insights of the interests of consumers. Social media helps companies to know opinions of consumers about the brand. 47.54% of respondents think that it helps them to reach out the global products. 
[bookmark: _Toc17473303]Primary Qualitative analysis 
	Interview questions
	Sales Manager
	HR Manager
	Employee 

	Do you think social media marketing can be effective for Primark?
	I believe that social media will increase the rate of sales.  
	I think it will help Primark to reach out to global customers.
	It will be effective as most of the people are on social media. 

	Why do you think this will help the organization? 
	Online advertisement will get the attention of more audience. 
	Customers will know about Primark and will buy products from our company. 
	It will help to compete with our competitors and to gain competitive advantages.

	Do you think that this will help Primark to increase its market shares and sales? 
	Yes. I do believe that social media will help Primark to increase its market share in the UK. 
	Definitely, it will help Primark to make position not only in the UK market but also in the global market. 
	Online media platform will help Primark to improve its current situation and market share in the UK market. 


Table 5: Interview questions
It has been noticed that all the participants have agreed to the fact that social media can help Primark to promote their brand and its products. In order to increase brand awareness, social media platforms can help Primark. They believe that it will help Primark to increase market share in the UK market as well as in global market. All of them have stated that people will be more conscious about Primark’s products. In a word, it can be stated that social media advertising will help Primark to improve their brand image. 
(Refer to appendix 2 and 4)
Observation
12 people have been observed to understand how social media is helping them to find out their desirable products. It has been seen that most of the people are highly attracted to Primark products after social media advertising.
[bookmark: _Toc17473304]Conclusion
Thus, it can be concluded by saying that social media has its impacts all over a business. It not only helps in promoting goods and services but also increases the market share of the company. In the case of Primark, this will benefit the company every marketing activity. It will strengthen customer relationships and increase sales and revenue of Primark. 
[bookmark: _Toc17473305]Linking with objectives 
Each of the objectives of the study has been met in the part of literature review and in fourth chapter discussing the findings and analysis.
[bookmark: _Toc17473306]Recommendation 
Based on the study findings, it can be recommended that Primark needs to invest a good amount in social media marketing within next six months in order to increase the sales volume.
[bookmark: _Toc17473307]Future scope and limitation 
The study has faced limitations in terms of time and financial resources. As the study has been based on genuine data gathered from realistic world, hence, this can be greatly helpful for further research.
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Appendix 1: Use of social medai in business 
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(Source: https://www.researchgate.net/publication/330990327_The_impact_of_social_media_in_business_growth_and_performance_A_scientometrics_analysis)


Appendix 2: Digital marketing in the United Kingdom
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(Source: https://www.emarketer.com/content/more-than-60-of-uk-media-ad-spending-is-digital)


Appendix 3 
Gantt Chart
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Appendix 4: Survey Question & interview questions
Do you think social media helps in finding out your desirable products? 
 Do you think that social media marketing is better than traditional marketing? 
Do you agree that social media helps customers to find out global products? 
Do you agree that customers’ relationships are becoming stronger with the help of social media? 
	Interview questions
	Sales Manager
	HR Manager
	Employee 

	Do you think social media marketing can be effective for Primark?
	
	
	

	Why do you think this will help the organization? 
	
	
	

	Do you think that this will help Primark to increase its market shares and sales? 
	
	
	




Social media helping in finding desirable products 
Percentage 	Strongly agree 	Neutral 	Disagree	Strongly Disagree 	0.25419999999999998	0.16940000000000019	8.4700000000000067E-2	6.7700000000000024E-2	Social media marketing
Percentage 	0.33890000000000042	0.27110000000000001	0.16940000000000013	0.15250000000000014	6.7700000000000024E-2	
Customers find out global products
Percentage 	0.47450000000000025	0.16940000000000013	0.20330000000000001	0.10160000000000002	5.0800000000000012E-2	
Customers’ relationships
Percentage 	0.42370000000000002	0.16940000000000013	0.25419999999999998	6.7700000000000024E-2	8.4700000000000067E-2	1
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Fig. 1. The Web of Science publications on the analysis of social media and business from 2005 to 2019

Fig_ 1 shows the growth trend of scientific content in the field of social media and business. It shows that
in 2014 we witnessed a mutation.
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