
 

Cat meme(brainrot video) 

 

 

Video Link: https://www.youtube.com/watch?v=IxX_QHay02M 

 

 

 

This video is one of the internet memes that is very popular among the youth, especially 

Generation Z. Many video creators have remade this material and posted it on platforms 

like TikTok and YouTube. Like many others, I find this video rather absurd. However, upon 

reflecting on the notion of absurdity today, I realised that in my previous research (on how 

social media advertising attracts a broader audience), I habitually set a premise that 

international advertisers should avoid using homogenised content in cross-cultural 

communication, as it could lead to misunderstandings. But now, I need to abandon this 

premise, because a lot of absurd content creation (like cat memes) actually resonates with 

the youth, even in cross-cultural contexts. Perhaps this type of content could provide 

advertisers with an opportunity to implement a globalised strategy in international markets. 

https://www.youtube.com/watch?v=IxX_QHay02M

