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Component 1: Professional Reflection on cultural misunderstandings

	In hotel service, the F&B employees are involved in serving the guests and customers with foods and beverages (Arora, 2019). In this service, the guests and services might be provided to different guests and clients from different corner of the world. The consideration of communication might be hindered with several cultural misunderstanding. Being involved in professional activities, I have witnessed some of these misunderstanding in my professional field. 
· Communication Styles: In different culture, the communication style is different stating limitation of sharing knowledge. For instance, sometimes, I cannot cope with the people who don’t know English. In such case, detailed understanding would require a translator. The communication styles from different culture would create confusion in my professional field. 
· Non-Verbal Communication: Gestures and expression can be also a medium of communication. In different culture different gestures hold different meaning (Mccabe, 2010). For instance, I try to follow all the gestures in restaurant for communicating such as billing signals, more food serving signals with spoon. With non-verbal communication, I also tend to have understood the written exposures and orders.  
· Misinterpretation of Dietary Preferences: The dietary preferences for different people from different culture might create confusion in F&B services. Being a staff in this department, I know well how people expects their diet in UK. But the people from outside of UK are different with their dietary plan. They order such things that does not look familiar in diet of UK. Proper understanding of these communication would result in a dish that would not meet guest’s expectation. 
· Spice Levels and Tolerance: Spicy dishes are liked by people in different manner. Some people expect too spicy foods where some tends a little spice on their dish. Making a clear understanding about their spice on their dish can engage more on the dishes presented by F&B (WIBOWO, 2021). In my department, I always clear about the spice level from the guests. This helps to understand the process that I can utilize in serving dishes. For instance, people from Asian countries are fond of spicy foods so when they say spicy its too hot and spicy. 
· Alcohol Service and Cultural Sensitivity: Alcohol is restricted in different tolerance level in different culture and norms. The alcohol level and its consumption due to personal or religious views might disrupt the making of alcoholic drinks for the consumers (Minazzi, 2015). I witnessed such understanding of alcoholic drinks for different norms from my position. Sometimes they are really confusing for the staffs and employees. 
Overall, the difference in cultural perception brings on high efficiency with the help of maintaining the cultural show. For me, the understanding of a standard cultural norm allows more visibility of cultural management. Learning of these cultural differences can help in meeting the challenges and obstacles in communication. 
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	Component 2: Training Plan

	There are several challenges relating to cultural misunderstandings. The challenges can be addressed with the utilization of training and planning for future progress. The skill development process in the organization can be utilized (Bohnert, 2004). Here is a plan for training and development for the employees and staffs in F&B services to recover issues of communication due to cultural misunderstanding. 
Training Objectives and their preferences: 
· Communication Styles: To adapt new communication styles, the employees and staffs would be provided with learning process of different cultural communication. Role play session would play an important role in this scenario. The movie of such session would be to adapt different communication styles in different norms (Hope and Timmel, 2009). Proper monitoring over such training can improve employee performance of communication. 
· Non-Verbal Communication Skills: The non-verbal communication and learning of different gestures can also be included with practice. In the learning and training session, a specific program should be related to these gestures and their meaning in different manner. With this the employees and staffs can enhance their awareness regarding non-verbal communication. 
· Cultural Awareness: Cultural awareness program can help in boosting sensitivity among the employees and staffs regarding culture. Different case studies, open discussion and traditional stories can be shared with the employees and staffs. Based on these a quiz participation can be arranged among the employees (Issa, 2017). 
· Dietary Education: Dietary Education for the employees and staffs can also boost a preference of diet menu for different people. The employees and staffs can be trained about different types of dietary plans based on which they can understand the consumer preferences and arrange the required diet dishes for them. This will facilitate the employees and staffs with restrictions from the employees and staffs. 
· Spice Level Recognition: Speice level and its recognition by the employees is important to understand. There can be different level of spice which can be called upon the need of consumers (Orey, 2014). The spice level can be numbered from 1 to 10 allowing understating how the consumers would like to have. This will also create clarity of order and service by the staffs and employees. 
· Alcohol Sensitivity Training: Alcohol sensitivity training is another important element of knowing about different perspective. The attitude of people and their understanding can be trained to make the employees and staffs understand how consumers like to consume alcohol. The motive of including this on training is to make staffs efficient in climbing on difference on attitude and diverse manner (Mccabe, 2010). 
Implementation Timeline:
· Month 1-2: The application of first 2 months can be with cultural awareness and dietary education. 
· Month 3-4: The 3rd and 4th months will be used to train about alcohol and spice level recognition. 
· Month 5-6: Last two months will be overall communication skills and communication styles that would be adopted in the organization. 
Ongoing Support:
· There should be refreshing and entertaining session in between the training and learning. Even those refreshing session would be filled with some learning materials like playing quiz. 
· Proper feedback should be provided based on proper monitoring measurements on the employees and their learning (Drammeh, 2014). 
· A continuous learning environment must be created in the organization along with application in practical workplace. 
All these methods can be adopted in F&B employees and staffs to make them efficient in conducting effective communication with the people. 
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	Component 3: Student Self-Reflection

	The term cultural awareness in communication is about the knowledge of communication styles and perception of people in different norms and background. The cultural background makes people different in their style of talking and interacting (Carte, Fox and Canning (Firm, 2004). For instance, one country use as a common word which might be a slang to other culture and country. I have been learning about communication and its practice in professional field. Initially I thought cultural background does not matter if everyone talks a common language. Like English is a common media of talking in case of outsiders in UK. But gradually I understood how understanding of cultural background is important in case of communication. Proper communication and collaboration can lead to personal attribution among people. In the workplace in hospitality service, it is crucial to understand how guests from different other background confirms their order. I have been involved in such communication with people from other countries making me face such issues of understanding their motive although they translate their words to English, but their styles and motive of speaking are not the same as regular consumers in UK. 
In professional field, the learning can be conducted in several factors. In professional field proper practice can improve the skills and further plan for learning new things (Guirdham, 2005). From the workplace in F&B, I have learned several things about communicating with consumers and customers. While dealing with consumers and customers from diverse background, it is compulsory for me to observe their gestures (Reimann, 2013). For instance, Japanese never say no to any offer, rather they just ignore the offer with which I need to understand they do not want that specific dish offered to them. Apart from such interaction, I have also learned about perception of people in their dishes and style of communication that can be followed for the consumers. The progress of learning in such styles can help me in future to plan for better customer service. 
Learning with practical experience is important for students to incorporate with development of the learning skills. There are different facilities that might be called for extra benefit in terms of making improved skills (Storti, 2017). Being involved in this project, I have learned some practical skills of handling consumers and customers in hospitality service. In hospitality industry learning of such customer interaction is top priority for employees and staffs. With such skills learning it is important for me to plan for future improvement of own skills and potentiality. These learning of cultural misunderstanding in communication made me efficient in understanding different perspective of people which I can utilize in my future profession. Moreover, it has been convenient for me to interact with such learning along with making a boost of professional journey for my future. 
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	Component 4: TRAINING PRESENTATION
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Speaker Note
Culture in an organization is representation of communication, norms, values and styles of interacting with people. In hospitality services, multilingualism is a common matter that is used to interact with guests from different countries of the world. In this presentation the linguistic factors with the company Ynyshir has been demonstrated. 
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Speaker Notes
Multilingualism is a term that expresses several language and its knowledge at the same time. People with this ability can interact with people from different countries. In hotel industry this ability is important to attend the guests from different countries. In the company Ynyshir there are a number of guests speaking Spanish. With this language I can attend many guests and serve them properly. 
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Speaker Notes
With the ability of multilingualism, staffs and employees can interact with more people from more countries and region. I have the ability to interact with Spanish speaking people since I have this language skill. 
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Speaker Notes
Individuals with understanding of diverse culture can interact with several processes. Since guests in hospitality comes from different background. To know about their perception of foods and services, the cultural knowledge can help the staffs and employees. For me, the understanding of Spanish culture helps me to attend guests from Spain and people speaking Spanish. 
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Speaker Notes
With multilingualism, the employees and staffs are tend to improve their skills. In present situation of improved tourism and travelling industry this skill is highly demandable. With practice the linguistic skill improved in hotel industry. For the employees of Ynyshir the staffs are employed from diverse background with different language. 
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Speaker Notes
With this skill, employees and staffs can attend guests from globally. Attending guests from foreign countries helps to gain more experience which works on improving further skills. This skill also add value to domestic market as well as international market with which staffs can further develop career. 
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Speaker Notes
Attending and meeting people from diverse background can enhance perspective and individual thoughts. Opportunity of knowledge for the employees and staffs are opened up. With this comprehensive skills of the employees and staffs are enhanced. 
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