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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The webpage loads responsibly fast. Large photos and a scrolling list of forthcoming classes and activities are displayed on the homepage, which loads quickly. A user doesn't have to wait or search around because the layout is clear and navigation links are at the top. However, due to their size, some of the banner graphics may take longer to load on slower connections or mobile devices. Although the load speed is generally good, picture optimization might make it better.



	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website has several subpages, including schedules, courses, on-demand, events, about us, prices, and contact information. For instance, the studio's online and on-demand alternatives are detailed under "Our Offer." Each major component has connections, and there is a clear header menu for navigation. Without becoming lost, the user can effortlessly navigate from one area (like Courses) to another (like Pricing).



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: "Book a Class" and "Book a Course" calls to action are prominently displayed on the website. For instance, there is a PunchPass booking link on the schedule page. The pricing page also features "BUY NOW" or "BOOK NOW" buttons for drop-in and membership choices. Thus, a potential client can reserve passes or classes straight from the website.



	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Here are some ideas for enhancements: 

Make sure your mobile responsiveness is perfect; on smaller devices, huge graphics and lengthy scrolling may result in sluggish experiences.


Reduce repetition in the header menu to further simplify navigation (for example, the links "Timetable" and "Courses" may overlap). 

Reduce the size of huge hero photos to improve load times. 

For new visitors, include a brief FAQ pop-up or live chat. 

Since some reservations are made through third-party systems, provide more explicit cancellation terms or "how-to cancel" information up front. 


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The website has a modern appearance with distinct titles and appropriate spacing, as well as clean, vibrant studio photography. The "Our Offer" page, for instance, features a polished studio photograph and divides the text into easily digestible sections. On a computer, the layout is roomy; on a mobile phone, the navigation menu may collapse and the user may scroll more due to the large photos and lengthy scrolling. On a mobile device, it can feel a little more condensed. The experience is still enjoyable, although the requirement to scroll may make it less immediately captivating. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Bright, organic images of yoga studios, instructors, and students in serene positions are used on the website. Soft, well-balanced colors, mostly white backgrounds with earthy, warm tones, encourage calm and wellbeing. The brand's identity of mindfulness and community is reinforced with images. There aren't many videos, but they do a good job of illustrating workshops and classes. Before visiting the studio, prospective clients can sense the serene atmosphere thanks to the welcoming images.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The Yoga Reading website does not appear to have a dedicated online chat feature. Rather, clients are urged to get in touch with the team by email or a contact form. Although this works, it can cause responses to be delayed. New visitors may find it easier to ask brief inquiries regarding classes, reservations, or subscriptions and get prompt assistance if a basic live chat or WhatsApp option is added.



	Question 2d – How effective are the social media links on the website?


	Answer: Links to active Facebook and Instagram pages are prominently shown in the footer. Customers may easily interact with the brand, browse images, and keep informed about seminars or workshops thanks to these links. The tone of the posts is the same—calm and community-focused—as the website. This demonstrates a genuine and vibrant yoga community while sustaining involvement and fostering trust.



	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: 
Through menu items like "Our Offer," "Timetable," and "On-Demand," the website provides a clear explanation of its services. Each part describes what the client might anticipate, including workshops, online sessions, in-person classes, and teacher training. Short paragraphs and informative titles make it easier for visitors to understand what is offered. Links to pricing and reservations are also readily available, enhancing transparency and clarity.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Although testimonials and student comments occasionally show up in class descriptions or social media posts, customer reviews are not prominently displayed on the homepage. The absence of a specific review part may somewhat diminish trustworthiness. Including links to Google evaluations or verified evaluations would enable potential clients to witness authentic experiences and develop trust in the studio's caliber and educational setting.



	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Professional design, knowledgeable instructors, and thorough class descriptions all contribute to the service's high-quality presentation. Images of the serene, tidy studio and emphasis on teacher preparation imply knowledge and concern. The premium effect is enhanced by the use of subdued color choices and well-organized layouts. Because of its strong sense of community, wide range of classes, and obvious emphasis on mental and physical well-being, I would suggest it.



	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Drop-in fees, memberships, and passes are all prominently shown under the "Pricing" section. The prices are fair and commensurate with the excellent, customized yoga experience provided. Transparency in pricing fosters trust and gives prospective clients the confidence to select the ideal bundle. The costs seem reasonable and in line with the value of the services given the excellent surroundings, knowledgeable instructors, and friendly attitude.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga classes Reading

	
	2. Yoga Studio Reading

	
	3. Online Yoga Berkshire

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: The Yoga Reading website usually shows up in the first five results when searching for "Yoga classes Reading" or "Yoga studio Reading." Because of local business optimization and relevant keywords, it has a strong SEO presence and is listed on Google Maps. It also shows up for "Online yoga Berkshire," although at a much lesser level due to the wider competition. For local clients, its search exposure is often effective.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Because they serve as the primary digital center for clients, websites are still quite important in today's UK businesses. The majority of customers want a well-designed website to offer crucial information, foster trust, and enable online booking or purchase. Websites give a firm credibility and better control over content, branding, and analytics, even in the age of social media. A website is essential for service-based companies like Yoga Reading to manage reservations, draw in new customers, and advertise classes in a systematic, polished manner.



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: For customer service, I would suggest including a live chat or instant messaging feature. Responses may be delayed because communication is currently done via email or contact forms. By enabling prompt responses regarding class schedules, costs, or cancellations, a live chat would enhance the user experience. This tool would assist turn visitors into paying customers while making the website feel more engaging and friendly. Additionally, it would show focus and contemporary digital interaction, raising client satisfaction levels all around.
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