[image: image1.png]PRIFYSGOL CYMRU ——
Y Drindod Dewi Sant

UNIVERSITY OF WALES

Trinity Saint David









Academic Discipline: Psychology
Initial Dissertation Proposal 

	Name
	Enrolment Number

	Rosie Hemming

	0801667


Topic area
The topic area I wish to explore is how the feeling of cognitive dissonance brought about by guilt and hypocrisy influence attitudes to global warming and climate change.
Aim of your study

The recent report by the Intergovernmental Panel on Climate Change (IPCC) suggests that the world has just 12 years to make massive changes to our energy infrastructures if we wish to avoid the devastating impact of climate change.  Global warming threatens to create dangerous and unprecedentedly severe storms, flooding and drought, these in turn will create famine, disease and loss of habitat which will create an economic refugee crisis and increase the risk of civil unrest and war (IPCC, 2018). 97% of studies published on climate change support the idea that the earth is warming at an alarming rate and it is due to manmade pollution (Cook et al., 2016; Nasa, 2018), Scientists have been publicising the ever-worsening risks of global warming and the possible solutions for thirty years now with very little active response form governments or their citizens (IPCC, 2018). Whilst there are groups of activists who are trying to highlight the issue, still the mainstream population seem able to disengage from the information, people are told of the dire and frightening consequences of pollution on their children’s future survival, animal extinction, plastics in the oceans etc etc, but still nothing inspires or motivates a significant alteration in behaviour, It seems that the message is not getting through in a way that can facilitate attitude change (Gifford & Nilsson 2014). Some research suggests that the feelings of cognitive dissonance that are created by hypocrisy are an effective tool that can change behaviour in a positive way, however, it has also been shown to facilitate attitude change that can be counterproductive (Fried & Aronson, 1995; Stone & Fernandez, 2008).
The aim of this study is to look at how people respond to the cognitive dissonance that is associated with feelings of guilt and hypocrisy, for example, if the messages are helping to change behaviour in a positive way or if they are creating attitude changes that subconsciously facilitates climate change denial. The study also intends to explore how various demographic factors, for example; gender, educational attainment, political inclination and social class. Influence how individuals respond to cognitive dissonance.

What theory and research will you be including?
If we look at cognitive dissonance theory it suggests that people feel a conscious or subconscious tension (dissonance) when they hold two beliefs that do not seem to correspond, and they are unable to attribute this dissonance in a way that mitigates it (Festinger, 1957; Maio & Haddock, 2012). When an individual feels they have acted against their own internal value or belief system with no justifiable reason or opportunity to misattribute the behaviour, so for example, if an individual feel that they would do anything to protect their children, however, they know that their car is causing pollution that is damaging their child’s future through air pollution. They could change to an electric car or start sharing a car to work, however, they do not. These two ideas create a cognitive tension, a challenge to self-image.  Dissonance theory suggests that in this situation the individual has options, they could decide to change their behaviour and buy an electric car, or they have the psychological option to change their attitude towards the behaviour, for example, they could decide that electric cars are not that green really. Cognitive dissonance theory also suggests that once that attitude has been adopted, individuals are subsequently more likely to look for information to validate their choice of attitude as this enables them to avoid cognitive dissonance in the future (Festinger, 1957; Maio & Haddock, 2012). 
Rationale for your study?

This research is important as it may help to develop techniques for communicating environmental issues in a way that will facilitate positive behavioural change in the largest percentage of people. It may be possible to target the message in a way that is appropriate to a demographic.

Hypotheses/research question?

This study will examine if hypocrisy induced cognitive dissonance motivates a different attitude towards environmental issues when compared to baseline control group with no dissonance.

This study will examine if feelings of hypocrisy induced cognitive dissonance motivates attitude/ belief change or attitude to behavioural intention change towards environmental issues.

It will subsequently use multiple regressions of the data to pinpoint the further lines of research hypothesis, for example, the regression may indicate that a certain political demographic are more prone to attitude/ belief change than changes to attitude to behavioural with regard to environmental issues.
Methodology
Design       

DV for this study will be the attitude towards Global warming, this will have two attitude components, Belief and Intention (see appendix for scale).
IV 1; Cognitive dissonance, it will be unrelated, and the factors will be cognitive dissonance and a control group with no cognitive dissonance.
The following participants will just be from the cognitive dissonance group.

IV 2; Political inclination, it will be related, and the factors will be, left, right, green and centre.

IV 3; Age, it will be related, and the factors will be 0-30, 31-60 and 61+
IV 4; Class, it will be related, and the factors will be Working, Middle, Upper
IV 6; Gender, it will be related, and the factors will be Male and Female
IV 7; Education; it will be related, and the factors will be School, Colledge, Bachelor's degree, Post graduate.
Participants 

Participants who will take part in the online questionnaires will be a self-selecting sample, international in origin, from a mixed age, gender and socio-economic background. The approximate sample group will be 400, 200 in each group.

Materials     
An online Kwiksurvey questionnaire, participants accessed Kwiksurvey via an online link and the link will be circulated via Facebook. 
Procedure   
Two studies will be circulated, one control, one cognitive dissonance, they will be anonymized and include a consent section and a debrief and withdrawal section. Both Studies will include a demographic questionnaire and a Likert questionnaire on attitudes to climate change (see appendix).
Study two will seek to create cognitive dissonance by asking a set of value questions, the subject is asked to state how committed they are to protecting their children/family, hypocrisy will then be created by asking a set of Yes/ No behavioural questions about their action in relation to environmental issues that do not allow for degrees of response or any reason or explanation that would allow them an opportunity to misattribute the behaviour. This technique has been shown to create cognitive dissonance in other studies (Fried & Aronson, 1995).
An attitude scale questionnaire will assess total attitudes using” The Climate Change Attitude Survey” that is composed of 15 Likert-type attitudinal items selected to measure individuals’ beliefs attitudes and their intentions attitude toward the environment with a focus on climate change (Christensen & Knezek, 2015).

Results/Analysis
It will be a quantitative study
It will use Multiple regression followed by ANOVA’s
Descriptive statistics.
Appendix (not part of the 1000 words)
1. Place any questionnaires/materials in an appendix 

2. Ethics: Any issues identified here, and how you will address them: In relation to the BPS guidelines – address all issues not just informed consent.
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