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[bookmark: _Toc110863225]Chapter 1: Introduction 
Research Background
Tesla is one of the top American international clean energy and automotive organisation, which is headquartered in Texas (Tesla, 2022). The organisation designs and builds electric running vehicles, energy storage with batteries from solar panels, roof tiles, grid scales and other related services and products. In the modern world, Tesla vehicles elevate the lifestyle of people across the globe with their innovative transportation approach and designs. The inclusion of all-electric vehicles and infinitely scalable energy development and product storage elevate the sustainability of the environment (Tesla, 2022). This holds significant value within the daily life of individuals across the globe and ensures a faster and more sustainable future for the upcoming generation. 
Significance of the Topic
Tesla vehicle and their impact on the moving forward the life of individuals across the globe is an important topic as it determines the contribution of organisations in elevating the lifestyle in the world. Tesla vehicles minimised the CO2 emission by up to 5 million metric tons with the acceleration of the global sustainable energy transition (Tesla, 2022). This not only helped the organisation to grow but also elevate the lifestyle and living of people across their operating market.
Aim and purpose of the research
The aim of this research is to analyse the impact of Tesla’s vehicle on the progression of people’s life. 
Objective
· To gather the latest data on Tesla’s vehicle and related innovation
· To analyse the perception of consumers Towards Tesla’s vehicle
· To analyse the impact of Tesla’s Vehicle on people’s life 
· To recommend effective strategies to improve consumer awareness 
Research Questions
1. What are key features and innovations within Tesla’s Vehicles? 
2. What is the customer’s perception of Tesla vehicles?
3. How do Tesla vehicles influence people’s life? 
4. What strategies can be implemented by the organisation to improve consumer awareness? 
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Chapter 2: Literature Review
The chapter on literature review will involve providing information concerning the topic of exploration and a conceptual framework for the study will be made. The gap in the literature will be identified for understanding further research areas concerning the topic. 
Automotive Industry in the UK
In the year 2020, the motor industry in the UK made a contribution of 15.3 billion GBP (Statista, 2022). The economic contribution of the industry peaked in the year 2016 when it contributed almost 22 billion GBP. According to Statista (2021), the automobile manufacturing industry in the UK has been the 2nd largest globally. However, in the present times, the production is limited to a few prestigious commercial vehicle brands. The country is also housing plants for several foreign manufacturers like Ford Nissan as well as BMW. 
In the opinion of Smmt, (2021) approximately 72913 vehicles for commercial purposes and 859000 cars and 1.6 million engines were manufactured in the UK in 2021. It has been stated that almost 8 out of ten cars manufactured in the UK are exported to 140 different foreign markets across the globe. According to the Automotive council, (2022), there are more than 3000 companies present in the UK’s automotive industry ranging from organizations Rolls-Royce, Bentley, and Jaguar. It has been estimated that the increment of the growth of the UK automotive sector can be 1.33 million units from 2021 to 2026. Prnewswire (2022) states that there can be a year-on-year growth rate of 7.79% in the industry while the market growth might fall at a rate of 7.69%. 
Innovation in the automotive industry
Innovation is the key to the success of a particular industry and the inability of a firm to innovate might reduce the chances of prosperity. Rodríguez‐González et al. (2022) were of the opinion that the most prominent innovation in the automotive industry is eco-innovation and green strategies. According to the authors the industry has received attention due to the pollution that it leads to and impacts the environment of the country. Most automotive companies are focusing on reducing their negative impact on the environment by manufacturing hybrid and electric vehicles which are environment friendly. On a similar note, Lutsey et al (2018) opined that the production and sales of electric vehicles are the major innovation in the automotive industry. They have found that the major producers of electric or automated vehicles across the globe are China, Japan, Europe, the United States and South Korea. Where the position of Europe is second concerning the context of electric vehicle production. 
Customer perception concerning automated vehicles 
Acceptance of automated vehicles among the customer is the need of the time and is vital. Sharma and Mishra, (2020) were of the opinion that high-income households that frequently make purchases of cars are more likely to prefer autonomous vehicles. However, in the opinion of the authors, the preference is dependent on their personal and peer's social values. 
Liao et al. (2017) mentioned that the uncertainty that is associated with the use of Electric Vehicles is one of the major barriers that stand in the way of the adoption of automated vehicles. However, the adoption of the same is increasing with mobility in business models like car sharing, and private leasing.
Impact of Tesla vehicles on the lives of people
Tesla is one of the organisations that is known to have the highest levels of customer satisfaction. Morgan (2021), stated that it has uplifted the style and standard of living of people and this is one of the reasons behind customers waiting for the release of every next model from the organisation.  According to Tesla (2022), the solar panels and the tesla vehicles have enabled the customer of the company to avoid the emission of nearly 5.0 million metric tons of Carbon Dioxide. This too has indirectly affected the lives of the people through the reduction of the negative impact of the same on the environment and health of people. The reduction in CO2 will enable diminishing the negative health impact or diseases that might have adversely affected people. 
Theoretical framework
[bookmark: _Toc110863237]The black box model is one of the prominent theories that help understand consumer behaviour and identify stimuli responsible for the behaviour of a buyer. Jisana (2014) mentioned that the advertisement which is a stimulus presented by the marketer to a consumer can be understood with the buyer’s black box model. the two important components of this model are characteristic of a buyer and the decision-making process. Buyers’ characteristics are an internal part of the individual like social, cultural and psychological which a marketer cannot change. However, the purchase decision has steps like problem recognition, searching for information to satisfy needs, evaluating alternatives, purchase decision and post-purchase behaviour. The final purchasing decision made by a consumer is dependent on all of the stages and the decision made is not an impulsive one.
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Figure 1: Conceptual Framework
(Source: Created by the learner)
The diagrammatic representation of the variables involved in a study and the relationship among them is referred to as the conceptual framework of a study. The conceptual framework above has evaluated the link between innovation, the automotive industry, consumer perception and its impact on the progression of people's lives. 
Literature Gap
Areas of the research which has not been explored in the research are referred to as the gap in the literature.  The evaluation of the challenges of the automotive industry has not been added in this literature and this can serve as an area for being considered in further research. The central reason which triggered this research is that Tesla is highly focused on developing the demand for electric vehicles in the global landscape instead of producing fascinating cars. Further, the gap in a sustainable approach in the automotive industry is integrated into this research. Tesla entails substantially clean energy production and a future of zero-emission which makes the organization best suited for this research (Tesla, 2022). The gap between sustainable vehicle development and alteration of customer demand on a large scale triggered the selection of Tesla for analysing the impact of the vehicles on the progression of human life. Tesla comprises an innovative and sustainable approach to developing automotive services, which is unique compared to its competitors. The sole purpose of Tesla is to integrate the global transition to sustainable energy as these energies do not emit any harmful gases and establish a positive living environment for people (Tesla, 2020). Furthermore, the case study of Tesla is chosen because each product developed by the organisation significantly improves the different steps of the human lifecycle. Tesla has had a critical impact on people’s lives as it transformed manufacturing, customer perception and recycling. 


Chapter 3: Research Methods and Methodology
Research methodology can be defined as procedures that help identify and select a method for the collection and analysis of data concerning the topic of exploration. Saunders's research onion will be followed for the steps to be followed in the conduction of this research. 
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Figure 2: Research Onion  
(Source: research-methodology, 2022)
Research Philosophy
This research will follow the utilisation of a positivism research philosophy which beliefs in the verification of a phenomenon by an emphasis on factual and logical methods of collecting data and interpreting. This philosophy has an emphasis on the rationale and empirical quantitative methods, unlike interpretivism which adhered to subjective methods and might lead to the inclusion of bias. 
Research Approach
A deductive research approach will be adhered to where assumptions or hypotheses are formulated to be accepted and rejected at the end of the research. It is possible to evaluate causal relations using a deductive approach and therefore the same will be used here (research-methodology, 2022). An inductive approach to research enables the formulation of theory as a result of observation. If the observations are incorrect it might lead to wrong conclusions and thus it will be avoided. 
Research Methodology
This research will include collecting quantitative primary and qualitative secondary data. Therefore, a mixed method will be adhered to for this research. This research will therefore follow a mixed method. Quantitative data collection involves the inclusion of numbers and statistics in the collection and analysis of data respectively. It increases the possibility of generalising the findings and allows for maintaining the objectivity of the study (Rahman, 2020). The secondary data collected from authentic published sources like books and articles tend to increase the reliability of the research so the same will be done (research-methodology, 2022). The qualitative secondary will be collected to understand the perspectives and develop an in-depth understanding which might not be possible using numerical methods. 
Research Strategy
A survey strategy has been used for the collection of primary data for this research and this is effective as numbers can be allotted to the collected data. The survey strategy is less expensive and time-saving when compared to the qualitative interview strategy.
Time Horizon
A cross-sectional time horizon will be selected to identify the impact of the Tesla vehicles on the progression of people’s life. In a cross-sectional design, data is collected during a particular time and therefore more convenient in terms of times and retention of participants. While a longitudinal study collected data over a longer period where the loss of participants over time might be an outcome. 
Sampling
Three customers possessing Tesla vehicles were selected as research participants following a random probability sampling method. This technique of sampling will be followed as it enables the selection of appropriate representatives of the population which is free from bias (Pandey and Pandey, 2021). 
Data Collection Tools
The survey Questionnaire is the tool that will be used for the research and it helps to collect data from a large number of samples within a shorter duration. Specific answers can be derived and the chances of participants providing unwanted information can be prevented using the survey questionnaires. 
Data Interpretation
Statistical analysis will be applied to the primary data collected from the participants. This frequency distribution analysis technique enables present the data with the help of data tables and charts. The graphical representations enable an understanding of the data with greater ease. MS Excel will be used as the tool for the analysis of the data as tables can be automatically converted to graphs using the software.  A thematic analysis which is appropriate for the analysis of qualitative data has been applied to the secondary data. Thematic analysis is a flexible and holistic analysis which helps understand the research phenomenon is possible. 

Time prospects of the research
	Activities
	Start date
	Duration
	End date

	Background research
	25.06.2022
	15
	10.07.2022

	Topic selection
	10.07.2022
	12
	22.07.2022

	Aim and objective
	22.07.2022
	7
	29.07.2022

	Literature review
	29.07.2022
	40
	07.09.2022

	Methodology selection
	07.09.2022
	20
	27.09.2022

	Data collection, analysis and report writing
	27.09.2022
	5
	02.10.2022

	 Submission 
	02.10.2022
	1
	03.10.2022


Table 1: Timeline

Figure 3: Gantt chart

Ethical Considerations
The collected primary data of this research will involve protecting the same by following the Data Protection Act. Prior consent of the research participants will be considered to determine whether they agree to be a part of this research. The authors of the secondary sources of data will be acknowledged using appropriate referencing methods. 


Chapter 4: Conclusion
This research proposal aims to explore the impact of TESLA vehicles on the progression of people’s life. Several pieces of literature have been reviewed to evaluate the topic of exploration in detail. With the use of the research opinion, the stages for data collection and analysis for this study have been mentioned. According to the stated proposal, this research will select 3 participants for gathering primary data using a quantitative survey strategy. Secondary data will also be collected to understand the research topic in-depth and a qualitative method will be adhered to. 
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