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1.0 Introduction
[bookmark: _Toc98253010]The Ritz Carlton Resort in Dubai is among the world's top hotels. This hotel provides unrivalled security and luxury. This hotel presents things in a unique way compared to other hotels. The main goals of this company's marketing plan are to increase deadline observance and consumer comprehension.
2.0 Marketing Mix 
Product: Hotels usually cater to many market segments, each with its own unique set of needs. While business travelers seek amenities like business centers, video conferences, and excellent indoor internet access in addition to comfort, family vacationers seek someplace to rest, unwind, and engage in some exercise.
Price: Particularly in the case of The Ritz Carlton Resort, price is a crucial component of the hotel industry. Regarding price, there are several features and amenities that are available (Afifi, and Amini, 2021). Cost and bundling have a significant role in influencing visitors in this fiercely competitive market. Their pricing and package offerings draw and pique the interest of visitors

Figure 1: Marketing Mix
Place: Situated in the prime area of Dubai, with exclusive beach resort, with amazing weather throughout the year and offers the best in service and class. This is one of the luxurious hotels that is available today. 
Promotion: Newlyweds are taken care of at The Ritz Carlton Resort. From planning your wedding day to enjoying your honeymoon, everything is covered under one roof.

3.0 The Environment for Marketing (Micro-SWOT)

Figure 2: SWOT Analysis












Strength: In the heart of the Dubai, this is a Luxurios city with worlds best shopping malls, sandy beaches and unique excursion experience.   

Weakness: One of this hotel's most significant flaws is its price. A family from the working class cannot afford this (Chuma, and Mhache, 2019).

Opportunities: As Dubai is a dessert, weather is never an issue and always attracts a lot of tourist who love to get the sunshine all year round. 

Threats: The dessert is known to be a hot area in general, however this can be difficult during July and August with average temperature exceeding over 45c. 



[bookmark: _Toc98253012]4.0 The Marketing environment (Macro- PESTEL)
Political: Since Dubai is an Islamic nation and adheres to stringent shariah law, many people from the west may be discouraged from visiting. However, this is not the situation in the country's tourism destinations where the restrictions have been abolished.

Economical: For greater performance, the hotel must keep up with trends. 2020 (Fioravanti). The currency rate is one of the economic aspects that may have an impact on the hotel.
Figure 3: PESTEL analysis

Social: In Dubai, which has a population of little about three million, the social aspect has been expanding since 2000. This is a result of increased tourism and commercial growth.

Technological: Modern businesses use cutting-edge technology in all aspects of operations. With the use of social media sites like Instagram, Facebook, and the internet in general, The Ritz Carlton Resort in Dubai has been advertised all over the world. For its Dubai resort, The Ritz Carlton incorporates some of the greatest and most modern technologies available.
[bookmark: _Toc98253013]Environment: Barth could be able to foresee the destinies of all communities. Islands' tiny size and isolation make problems like lack of space, scarce water supplies, trash buildup, air pollution, overpopulation, and lack of energy independence worse (see, for example, Dodds, 2007; Banos-González, et al., 2016; Tiago, et al., 2016).


Legal: For forty years, Dubai was barren land and was a dessert with no inhabitants. This was a challenge for the sheiks to change and had to face many legal obstacles in order to be where Dubai is today. 

5.0 Value & Engagement

[bookmark: _Toc98253014]Creating Customer Various market strategies are involved in the section on consumer interaction. For its guests, this hotel uses a variety of market methods. Here, the superior value of the delivery procedure also works wonders. A significant feature of The Ritz Carlton Resort is its capacity to develop strong bonds with guests. The Ritz Carlton Resort's marketing approach also incorporates the joy of producing it for customers (Kamenkova, and Senkova, 2020). The value position plays a significant part in the value that the customer creates.


6.0 Effective Use of digital Marketing

[bookmark: _Toc98253015]Every aspect of the company at The Ritz Carlton Resort is run digitally. Men's power will be diminished during the digital marketing process (Sanjaya, 2020). Digital marketing plays a significant role in this hotel's success and positive reputation. It's crucial to provide regular, engaged, and enticing happiness so that customers can start considering The Ritz Carlton Resort company to be a functional and valuable source of information.


7.0 Conclusion 
My assessment is that the hotel provides the best services available in the locality. The Ritz Carlton Resort is one of the few hotels in Dubai that can supply the same kind of goods and services.
Their marketing objective would be to consider lowering the room fees in order to draw in a wider clientele.
It is obvious that conducting market research for this hotel is crucial to identifying all the challenges this type of enterprise faces. With this analysis of marketing, various techniques are used.
These hotels are highly distinctive and have their own clientele. Customers that don't care about price and want the best of the best, the best view, and the celebrity lifestyle are the kind of guests the hotel caters to. This isolated island has demographic and technological advancement challenges, but as we can see from the marketing strategy, these will be overcome over time.
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