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Executive Summary
The report focuses on the importance of cultural awareness between two countries China and Greece. The hotel employees of Greece hotels are informed about the customs and cultural differences between China. Do and don’ts practices are considered for the staff to avoid any negative situation with the Chinese guests. Two recommendations are made to the Greece staff to enhance interaction and better prepare them to offer Chinese visitors culturally aware and customised cleaning services, thereby boosting their overall satisfaction.
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[bookmark: _Toc135395892]1. Introduction
Understanding various cultures, including their customs, traditions, beliefs, and behaviours, is referred to as being culturally conscious. It entails appreciating and valuing the diversity and distinctions among individuals from varied cultural backgrounds. According to Mkono (2010, p. 273) “employees now need to demonstrate high cultural intelligence” as the modern customers demand great levels of customization. Understanding and respecting cultural differences in China and Greece is important in fostering positive and inclusive interactions as the employees need to treat visitors from other cultures with respect and inclusion. 
[bookmark: _Toc135395893]2. Cultural Differences between China and Greece
Greece and China are two nations with distinctly different cultures. The following are some salient differences between the two cultures. It is vital to keep in mind that cultural differences might vary from place to country and that people may have different experiences. These broad generalisations are meant to draw attention to certain opposing elements, but they shouldn't be taken as absolute or exhaustive (Hofstede, 2016). 
Communication style: In China, harmony preservation and indirectness are frequently prioritised in communication. Face-saving is crucial, and individuals may communicate their messages through hints or nonverbal indications. Greeks typically communicate in a more direct and expressive manner. They value candid and energetic communication, and they may express their emotions more honestly (Broome, 1996). 
Hierarchy and respect: Chinese culture places high value on hierarchy and respect for authority figures, such as elders and leaders. Maintaining social harmony and exhibiting deference to those in authority are strongly encouraged (Gambrel et. al, 2003). Greek culture values respect for seniors, but it also tends to be less rigid when it comes to hierarchy. Greeks appreciate personal freedom and individual expression and have a more equal approach to social interactions.
Collectivism vs. Individualism: Chinese culture is typically more collectivist and emphasises the value of family values, group harmony, and shared interests. Frequently, the requirements of the group come before personal preferences. According to Fishbein (1975) additionally, the term "subjective norm" describes a person's impression and conviction about key referent groups' expectations. Collectivism is present in Greek culture, especially among close-knit families and communities. Individualism is respected as well, with a focus on independence and personal success. 
Perception of Time: Chinese culture has traditionally placed a strong emphasis on patience and a more adaptable view of time. While timelines and schedules could be more flexible, punctuality is still crucial. Greeks have a laid-back outlook on time and place more emphasis on savouring the present. Schedule flexibility and a slower pace of life are frequently noticed. 
Dining Etiquette: Chinese dining manners are frequently formal and honour the idea of "face." Common customs include eating together, paying respect to elders, and sharing meals. Greek cuisine frequently has a fun and friendly atmosphere. It is usual to share meals and have lively conversations, and showing guests hospitality is highly regarded.
[bookmark: _Toc135395894]3. Customs of China
Staff from Greece must be aware that China is a multiethnic society. Chinese customs and culture have been influenced by imperial rites in significant ways that may be seen in everything from clothing to architecture (Gunde, 2002). Both Eastern and Western influences have had a significant impact on Greek culture. Therefore, despite being a member of Europe, Greece exhibits many aspects of Ottoman customs in daily life, including its music, cuisine, and language.
[bookmark: _Toc135395895]4. Cultural Behaviour of the selected Country
It is critical to remember that China is a huge nation with substantial regional differences in cultural practises and behaviours. According to Fan et al. (2004) in Chinese culture, harmony preservation and avoiding direct conflict are frequently given priority. Indirect conflict management is the norm, with a focus on reaching agreements and preserving goodwill. Chinese culture places a high priority on politeness and correct conduct. In social encounters, it is necessary to express manners by using suitable greetings, respecting elders, using appropriate words, and utilising appropriate body language.


[bookmark: _Toc135395896]5. Do and Don'ts for hotel staff
	Departments/Functions 
	Dos 
	Don’ts 

	Housekeeping 
	The value of privacy and personal space is strongly emphasised in Chinese culture, so the Greece housekeepers need to make sure that respect their privacy by knocking before entering their room and staying out of their way (Wickham, 2023). 
	The Greek employees need to avoid showing off foot soles, manipulate objects with the feet, or place them on furniture, as this it is deemed impolite in Chinese culture. 

	Marketing 
	Having staff members fluent in Mandarin might be useful when interacting with guests. While it is not necessary, making Chinese visitors feel at ease and welcome might be facilitated by having a working grasp of some simple pleasantries and phrases in Chinese.
	The staff members need to be aware that aside from a simple handshake, any physical touch could make the Chinese guest feel uneasy (China highlights, 2021). 

	Front Office
	The Greek hotel staff need to make direct eye contact to be polite. Chinese communication uses silence as a crucial and strategic strategy. Staff must pause before responding shows that they have given the question the proper thought and care. This conveys respect and courtesy (Scroope et al. 2017).

	Considering the evidence of Menegaki et al. (2019), in order to attract Chinese visitors, the Greek employees of the hotels needs to avoid direct confrontation or negative feedback.



[bookmark: _Toc135395897]6. Summary
China's previous rich and diversified cultural heritage has an impact on its behaviours and social customs. Experience can be greatly improved by comprehending and honouring their cultural preferences. Chinese visitors place a high priority on order, confidentiality, and care.
[bookmark: _Toc135395898]7. Suggestions for staff 
First, provide workers with cultural sensitivity training that focuses primarily on Chinese culture, practises, and preferences. Second, encourage staff employees to pick up some fundamental Mandarin. Greetings, thank you, and simple phrases can go a far way in building rapport and demonstrating an effort to comprehend their language and culture.
[bookmark: _Toc135395899]8. Conclusion
Cultural awareness promotes empathy, effective communication, and respectful interactions among individuals from diverse backgrounds. Greece and China both have unique cultural histories that have influenced their societies and ways of life. Understanding one another's cultures promotes mutual respect and understanding between Greek hotel workers and Chinese guests.
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