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CSR not only enables companies to gain favourable stakeholder attitude and better support behaviour in the formation of CSR implementation, but also can create a favourable corporate image over the long-term to consolidate stakeholder-company relationship and improve advocacy behaviour (Du, Bhattacharya, and Sen, 2010). Corporate Social Responsibility (CSR) is usually the commitment business has to society besides seeking profits. In hospitality and tourism CSR activities are in a broad perspective encompassing environmental concerns, social concern, and moral concern. These are items such as ways of cutting emissions, cutting wastage, saving water and energy, and contribution to fair employment and cultural values of local societies. CSR has lately been receiving attention, TRACTION AND POPULARITY and importance in the last few decades (Haski-Leventhal, 2018). CSR has considerably various implications in these industries for sustainable practices. It also makes companies improve their environmental conservation by using renewable energy and minimizing, where possible, the use of plastic carriers. CSR programs not only create goodwill and brand image of the company, but also increase the customer Base since people are more inclined to travel by visiting green and socially responsible companies. 

The Hospitality Industry is also where governments and private organizations are embarking on special programs meant to assist hoteliers toward improved sustainability (Sloan, Legrand, and Chen, 2017). Holiday Inn Express instils CSR by having sustainable business policies that are of great support to the IHG’s Green Engage system. With my developed platform, each hotel has the ability to monitor, measure and minimize environmental loads. This program has four categories of certification where the higher the level, the more stringencies in terms of sustainability applied. All Holiday Inn Express across the world have to adhere to certain sustainable guidelines and policies right from the grass-root level: In this case, this policy entails efficiency in uses such as; lighting, water, and disposal to mention but a few. For instance, energy efficient facilities and designs decrease consumption of energy by buildings in general. These higher levels of certification under Green Engage enable hotels to pursue larger sustainability initiatives such as renewable energy systems and water conservation which can lower energy by at least a quarter. Raw materials costs, especially water management and waste disposal, have now started influencing cost (Fillaudeau, Blanpain-Avet, and Daufin, 2006). In addition to the environmental responsibility, Holiday Inn Express guarantees the sustainability of local communities through procurement and staffing. They also respect such aspects as local sustainable materials, minimum transportation emission, and local suppliers. Social obligations involvement like providing employment and maintaining a healthy organizational culture are also considered for being CSR initiatives for the brand. The environmental objectives are achieved in parallel with each other (McKinnon, 2010). The hotel manages to come across various challenges for instance when it comes to implementing massive energy conservation projects, and when aligning all its properties to its sustainable standards. However, these CSR efforts not only have an environmental impact but also enhance the hotel’s reputation, and drive the environmental consumers and sustainable operational cost. Finally, the sound approach adopted and implemented by Holiday Inn Express towards the successful and sustainable CSR initiatives.
The economic effects of tourism occur on the economies of the destination, physical environments and communities (Inkson, and Minnaert, 2022). Holiday Inn Express; as a sub brand of InterContinental Hotels Group or IHG has CSR and it is active through the IHG Green Engage. This system enables the hotels to track, measure and depict the extent of environmental management and the mitigation measures to apply. The Green Engage system is a certification program that has four stages, where the goals are increasingly ambitious with each stage. Energy efficiency and conservation have always been important factors in energy policy (Gillingham, Newell, and Palmer, 2009). Replacing bulbs with efficient ones, using intelligent temperature controls, and measuring energy consumption are basic. Measures being sought by hotels to ensure they minimize their level of emission include energy efficiency, renewable energy and infrastructure improvements. In terms of water conservation the hotel uses low flow plumbing fixtures and water efficient measures. This not only saves water but also helps to work efficiently and sustainably, Water conservation subsidies did not contribute to lower water usage if conditions are representative of many river basins (Ward, and Pulido-Velazquez, 2008). In terms of water conservation the hotel uses low flow plumbing fixtures and water efficient measures. Policies on waste management in Holiday Inn Express include recycling and composting, avoidance of plastics in bottles and straws, and decreasing portion control in order to reduce food waste. Waste management system must be improved (Khan et al, 2022). Reducing dependency on international products: This is an important aspect of supply chain management since the hotel only sources products that have passed through a sustainable supplier list. The approach minimizes transportations and its effects on the natural environment and boosts the local economy. When it comes to designing the new Holiday Inn Express properties, attention is being paid to such aspects as lower energy consumption and higher guest satisfaction, better insulation, effective windows, and utilizing environmentally friendly materials in building. 
The quantifiable benefits of travel and tourism, an important contributor to the world’s economy (Costa, and Costa, 2022). This is true since, although energy and water savings recur over time, the costs of amalgamating environmental technologies and converting utilities to environment friendly ones are expensive in the initial stages. For instance, in the case of installing energy-efficient HVAC, the use of renewable energy, or efficient water management also require significant initial capital expenditure. This can be quite challenging especially to the small hotel properties that may have limited capital base to absorb such events. CSR is still a relatively new concept that is taking root in business organizations all over the world. CSR also refers to their strategies towards society and their environment apart from their financial implications to the companies (Wirba, 2024). The company is situated across the world and sometimes it is challenging to implement similar CSR standards in diverse outlets such as Holiday Inn Express. It becomes complex to practice the same standardized strategies across properties in the different regions due differing environmental regulations and resources available. Introducing the Green Engage certification criteria, the management has to make sure that each hotel satisfies them while taking into consideration local conditions and restrictions as operational tasks. Sustainable tourism provides implementable strategies and strategies for healthy cooperation between communities, commerce, not-for-profit groups, institutions of higher education, and local, national, and international government, along with formulating administration strategies and philosophies for the conservation of natural, man-made and cultural areas and strengthening orderly economic growth (Edgell, 2020). Accommodation is desired more on comfort and convenience in addition to being sustainable to the environment sometimes is a challenge. 
Hence here too, the world is seeking solutions in the areas of energy, water, materials beyond traditional building solutions, use of resources, and rejuvenation in human and animal kind as well (Jauhari, 2021). In the Green Engage system, all indicators lower showing that the hotel indeed has lower environmental impact now. In a way that helps it save energy and water, recycle and employ sustainable supply chain choices, Holiday Inn Express assists in the conservation of resources. The emphasis on the usage of renewable energy, recycling and environmentally friendly construction inhibits climate change, and contributes to sustainability initiatives in general. On one hand, high energy consumption leads directly to the enterprises and government to bear a greater economic cost, and also gives adverse effects on the environment sustainably (Guo et al, 2022). Most of the sustainability practices yield operational cost savings after sometime. Some examples are energy-using products which minimize electricity consumption and water saving measures that decrease utility expenses. Lower waste disposal fees that are associated with good recycling programs are also another advantage. While adopting a sampling methodology and quantitative analysis may be costly in the initial year, substantial one-time expense, these gains prove economically beneficial eventually. Sustainability crystallized originally as a program with respect to society, environment, and the economy in general (Caradonna, 2022). This is crucial for the firm because a new segment of the market is served; more specifically, Holiday Inn Express has embraced sustainability and outperforms other competitors when working with those guests who understand the importance of environmental conservation. Therefore, such strategies as CSR effectiveness make up for the competitive advantage for the hotel as a growing number of consumers integrate sustainability into their choice of traveling. It can also help generate more sales and bigger brand following because clients will have affinity with your company’s commitment to preserving the environment. CSR is an idea which seeks to encourage firms to go the extra mile in contributing to the improvement of the economy, ecology and societal welfare (Kuzey et al, 2022). With an expanding consciousness of the environment, tourists are in search of green hotels. Since Holiday Inn Express already has the established Green Engage system, it would stand to become the place of choice for the above segment of the market. Eco-tourism is a new trend, so customers like brands that care about nature and the environment as well as them.
Climate change acts are a relatively recent subgenre of green economy legislation that has previously been defined as innovative legislation meant to reduce GHG emissions (Muinzer, 2021). Climate Change Act 2008 laws mandate companies to cut emissions and help the country achieve its goals regarding emissions of greenhouse gasses and hotels are no exception. Holiday Inn Express is in compliance with this law since it uses energy-efficient technologies, renewable energy, and has a method of monitoring carbon footprint, from IHG’s Green engage system. Carbon dioxide from the greenhouse gas emission can be captured and used through carbon capture and utilization to produce value added products (Müller et al, 2020). Sustainability has frequently been discussed as an output like the environmental footprint and so on (Wickham, Donnelly, and French, 2021.). The ESOS requires large enterprises to perform energy audits at least once every four years and specify feasible measures for energy efficiency improvements. Such procedures are adopted by Holiday Inn Express where the firm fulfils these requirements by conducting energy assessment and energy conservation principles including use of LED bulbs and control of temperature through smart controls. Domestic energy efficiency policy can therefore be a technique for decreasing residential energy related GHG emissions and also cost for households in energy poverty (Bridgen, 2023). The Waste Regulations (England and Wales) 2011’s regulation on wastes means that a business had to minimize waste and dispose of it properly. Therefore further to these regulations Holiday Inn Express has lately implemented sound waste reduction and recycling measures in order to reduce on the dumping of waste at the landfill and therefore enhance recycling practices in a bid to support the circular economy approach.

In the UK, CSR initiatives support legislative frameworks such as the Climate Change Act 2008 that aims at cutting carbon emission and the Energy Saving Opportunities Scheme (ESOS) that requires big firms to conduct energy surveys and exploit energy conservation action plans. These CSR policies help Holiday Inn Express operate long-term sustainable business and act legally required. Subsequently, Holiday Inn Express has also implemented CSR through the IHG Green Engage system and the sustainable practices affecting the hotels’ operations and the local communities, and the physical environment. The potential long-term benefits, as noted in the areas of cost, reputation, and compliance with the law, are inherently a plus for the hotel and the hospitality business in general, despite the continuing difficulties of high implementation costs and the issue of maintaining homogeneity across different regions. Holiday Inn Express CSR is efficient since UK legislation like the Climate Change Act, Modern Slavery Act influences the organization’s decisions towards adopting sustainable/ethical practices. However, these laws go further than maintaining legal requirements, the sustainability of business operations in the long-run, company image and responsibility towards the natural environment.
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