
	
TASK DESCRIPTION





Task 1: Reading & Notes (Equivalent 1,000 words) Deadline: Week 4 30%


Task 1 – Reading Task Template  (Text only)

1. Answer these questions using the sentence starters below
a. What is the main idea of the text?
The main idea is that social media can help small businesses become more visible, attract new customers and increase business by turning online attention and viral content into real-world sales and opportunities.

b. What are two key points?
One key point is that customer-generated videos can make a local business popular and encourage people to travel long distances to buy its products. For example, customers travelled for several hours to visit businesses featured on social media.

Another key point is that social media can help a business expand beyond its original local market. Lindy Loo’s Boutique, for example, moved fully online and now ships clothing across the UK and to Australia, while Little Love’s Pamper Bus received enquiries from the United States and the Bahamas.

c. What part of the text did you find most important? Why?
The most important part is the explanation that people buy from people. This is important because it shows that authentic and relatable content can build trust and brand awareness more effectively than simply trying to sell a product through traditional advertising.

d. Was anything unclear or difficult to understand?
I was not sure about how businesses can maintain the same level of service when a video suddenly becomes viral. A large increase in customers could create pressure on staff, stock, orders and customer service.

e. How did your group help you understand the text better?
My group helped me by discussing the examples in the article and comparing them with businesses we have seen on social media. This helped me understand that the main benefit is not only getting views but converting attention into customers, sales and business growth.

3. One sentence reflection
Question: What did you find challenging about this task?

The hardest part was identifying the main ideas without copying too much information from the text. I had to decide which examples were most important and explain them in my own words.

The text provided is an adapted version of:BBC News (2026) Viral chicken shop draws customers from hours away. BBC News. Available at: https://www.bbc.co.uk/news/articles/cm2701py5npo  

Task 2: TEEL Writing (Equivalent 1,000 words) Deadline Week 8 30%

In this task, you will learn about paragraph structures in class and write a first draft of a paragraph based on one of three topic options. You will then complete short practice activities at home and submit an improved second draft (100–150 words) using the provided template. 

In-class steps to prepare for the task:
1. Participate in Week 6 paragraph workshop (modelling, activities). 
2. Complete an in-class paragraph draft (15–20 mins), handwritten or typed into a draft folder. 
3. Upload or photograph draft to Moodle 

At home steps to complete the Task:

1. Complete paragraph structure related mini tasks: 

· Choose correct topic sentence 
· Choose evidence + justify 
· Choose the best explanation 
· Choose link sentence 

2. Create and submit the second draft of the in-class paragraph in the final links on Moodle (100–150 words). 


Paragraph Topics: 

1. Write a paragraph on the importance of communication in the workplace


Communication is important in the workplace because it helps employees understand responsibilities, share information and work effectively towards common goals. For example, clear communication between managers and employees can reduce misunderstandings about deadlines, tasks and expectations. It also supports teamwork because employees can exchange ideas, ask questions and identify problems before they become serious. Good communication is especially important when employees work in different teams or locations, because everyone needs access to accurate and timely information. In addition, effective communication can improve workplace relationships by encouraging employees to listen to each other and give constructive feedback. Therefore, businesses should develop clear communication practices, such as regular meetings, appropriate digital channels and clear instructions, because effective communication can improve teamwork, productivity and the achievement of organisational goals.


Task 3: Source Evaluation + Reflection (Equivalent 1000 words) Deadline Week 10 40%

In this task, you will choose a business topic, find one good academic source, evaluate it using the template provided, and then make a short 5 minute recorded presentation with a brief reflection on what you found difficult and what you learned.

What you need to complete:

1. You should choose one of the following two business topics:

a. Topic 1: The use of social media to promote businesses
b. Topic 2: Importance of customer service for business success

2. You have to find one reliable and relevant source related to the chosen topic.

i. Please Use the Source Evaluation template provided.

3. Create a short 5-minute recorded presentation explaining why you chose this source.
i. Discuss the points included in the source evaluation template
ii. Include a short reflection:
1. What did you find difficult about this task?
2. What did you learn from it?

Task 3 – Source Evaluation Template (Text only)

Student Details

Name and student ID: Georgiana Oprescu & 

Topic chosen: The use of social media to promote businesses

Title of source: Advancing SME performance: a novel application of the technological-organizational-environment framework in social media marketing adoption

Author(s): Chung-Jen Fu, Andri Dayarana K. Silalahi, Lee-Wen Yang and Ixora Javanisa Eunike

Year published: 2024

How did you find this source?
I searched for academic research on social media marketing and SME performance and then checked the article on the Taylor & Francis journal website to confirm the authors, publication details, DOI and research information.

Why did you choose this source?
I chose this source because it directly examines social media marketing adoption and its relationship with SME performance. It is useful for the assignment because it connects social media promotion with business performance and uses primary research rather than relying only on opinions or examples.

Is it relevant to the topic? 
Yes. The article is directly relevant because it studies social media marketing adoption among SMEs and examines whether strategic use of social media is associated with improved SME performance.

Is this a useful article?
Yes. It is useful because the researchers collected data from 508 Indonesian SMEs and used Structural Equation Modelling to examine the factors affecting social media marketing adoption and its relationship with performance. It also discusses practical issues such as cost, complexity, employee capability and management support.
 
Is this an academic source?
Yes. It is a research article published in Cogent Business & Management, an academic business and management journal published by Taylor & Francis. The journal states that submissions undergo objective peer review and that its articles are assessed for scholarly merit and research integrity.

When was it published? Is it recent enough? Why?
The article was published online on 6 June 2024. It is recent enough for this assignment because it was published within the last few years and addresses current digital marketing practices. Social media platforms and business practices change quickly, so using a relatively recent study makes the evidence more useful than relying only on older research.

Author Credibility: Who is the author? What are their qualifications or expertise?
The authors are academics and researchers connected with universities in Taiwan and Indonesia. Chung-Jen Fu is a professor in the Department of Business Administration and has research interests including financial analysis, management accounting, cost accounting and industrial strategy management. Andri Dayarana K. Silalahi is a postdoctoral researcher whose recent research includes artificial intelligence and consumer decision-making in the digital era. Lee-Wen Yang is an assistant professor in the College of Management, and Ixora Javanisa Eunike is a graduate student whose research interests include social media, consumer behaviour and green marketing.

Reliability: Is the source reliable? Why?

The source is reasonably reliable for academic work because it is published in an academic business and management journal, provides named authors and institutional affiliations, gives a DOI and explains the research method and sample. The journal states that it uses peer review. The study also reports a substantial sample of 508 SMEs and explains its use of Structural Equation Modelling. However, the findings should not automatically be generalised to every country or every type of business because the research was conducted among Indonesian SMEs. This limitation should be considered when applying the findings to other contexts.

Reference

Fu, C.-J., Silalahi, A.D.K., Yang, L.-W. and Eunike, I.J. (2024) ‘Advancing SME performance: a novel application of the technological-organizational-environment framework in social media marketing adoption’, Cogent Business & Management, 11(1), 2360509. https://doi.org/10.1080/23311975.2024.2360509



