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The Premier Inn Hotel in Luton is a well-known three-star hotel that is known for its excellent services and features as well for its location. As part of my placement, I was able to work in the hotel's customer service business. This experience has taught me important things and given me skills that will help me grow professionally in the hotel business. By helping run this well-known hotel on a day-to-day basis, I've learned real-world skills and got hands-on experience that will help me advance in my internship.
The first day of my internship at the Premier Inn Hotel  was a lot of fun. The assistant manager was in charge of putting on the events for the launch. Since I was working in the guest service operations department, the assistant manager taught me about the other areas that were important for giving great service to guests (Allmendinger, et., el., 2010). First, I met the greeting staff, who are very important for making people feel welcome and taking care of their needs. I was also familiar with the phone area, which is where bookings are made. The assistant manager also made sure I was introduced to the HR staff, so I could talk to them about what the guests needed. Last but not least, the assistant manager went over the rules of the hotel with me. This thorough introduction set me up for a smooth transition into the hotel's daily operations.
When I started my internship in the Guest Service Operations area at the Premier Inn Hotel , I had certain goals I wanted to reach during my time there. I wanted to improve my conversation skills first and foremost, so I watched how hotel managers talked to and helped people. The main goal of my time in this area was to learn how to communicate more effectively. I also wanted to learn more about what makes customers happy in the hotel business. During the internship, I tried to get to know the guests' wants and tastes by talking to them. This helped me figure out how to give them a good time (Besanko, et., el., 2010). I was also interested in learning how to greet people as they came into the hotel. I wanted to learn how to make a good first impression and make sure that every guest gets a warm welcome. Also, one of the most important goals of my placement was to manage bookings well. I wanted to learn how to handle bookings by doing them myself and making sure they were done correctly and professionally. Overall, my internship at the Premier Inn Hotel in Luton gave me a chance to meet these goals and learn important skills and information in the field of guest service operations.
During my time at the Premier Inn Hotel, I did a lot of different things to meet the goals I had set for myself. First of all, the hotel gave me a full rundown of what each section does. This made it easy for guests to get help from the right areas when they needed to. Also, they taught me important things about how to talk to people well, which helped me connect with them and serve them better. One of the most important things I learned about during my placement was how to check in and out (Davenport, et., el., 2007). These  are very important to hotel management because they directly affect how happy guests are. By learning the right steps and techniques, I was able to make sure that guests' check-ins went smoothly and were to their satisfaction. I also knew how important it was for the hotel's image and respect that the check-out process went smoothly. Premier Inn Hotel also gave advice on how to deal with questions and requests from guests over the phone. This training gave me the skills to speak in a professional and efficient way, making sure that people got help quickly and had a good time, even when we were talking on the phone.
I learned a lot about how to talk to and communicate with hotel guests in my online classes for the guest service operation internship. The theories and ideas I learned in these classes helped me figure out how to interact with people. During my time at Premier Inn Hotel, I put these rules into practice and was able to talk to people in a way that made them happy. Guests got along well with each other because what they learned online and what they did in real life were similar (Fitzsimmons, et., el., 2014).
A well-planned internship is the only way to get real-world experience in the hotel business. These internships give people the chance to work in different parts of a hotel, where they can learn special skills in each area. During my time at Premier Inn Hotel, I was put in charge of the guest service operations area (Lovelock, et., el., 2011). This gave me good experience with customer service, but I missed out on the chance to learn about running a hotel. Understanding hotel management is important because it means knowing how to run a hotel as a whole. The management department is in charge of important behind-the-scenes tasks that guests may not see but are necessary for the hotel to run smoothly.
Every day at Premier Inn Hotel was a chance for me to learn something new. One of the main things I worked on was greeting people and making it easy for them to check-in. This internship is important because it sets the tone for the rest of their stay. By talking to and connecting with people well, I was able to figure out what they wanted and what they needed. I was also in charge of making sure that the guests' requests for room service were met quickly and well. Cleanliness and health were my top priorities, and I talked to guests often to make sure they were happy with the room conditions (Oliva, et., el., 2006). Also, I was able to handle guests' phone calls well, answering their questions and requests quickly. Each of these things helped me grow and learn more about the hotel business.
During my time at the Premier Inn Hotel, I learned important things about how to manage different kinds of guests. But I also saw some management problems that affected how the hotel worked. During check-in, one problem that stood out was that the hotel workers and guests didn't talk to each other or connect well. This made it hard for the guests to say what they wanted and what they needed, which could affect their overall experience. In my view, the best way to solve this problem is to give the staff training to improve their speaking skills and make sure that people feel welcome when they check-in. I also noticed that the hotel didn't do a good internship of managing the relationships between the different departments. To give great customer service, it's important for teams to work together and coordinate well (Rust, et., el., 2000). But the lack of good management made it hard for people to share ideas and hurt the total guest experience. If I were a boss, I would make it a priority to set up regular meetings between departments to help team members get along better and talk to each other better. If these problems were fixed, the Premier Inn Hotel would have a more upbeat and customer-focused atmosphere, which would make guests happier and make it easier to provide excellent service.
Working in Guest Service Operations at Premier Inn Hotel provided me with invaluable experience. One of the most useful things I learnt was how to communicate effectively with other people. Every day at work, I interacted with hotel visitors and supervisors. These experiences helped me become a better communicator and build better relationships with other people. Also, my internship helped me learn a lot about how to deal with conflicts. There were a few times when the hotel staff and guests had problems with each other (Zeithaml, et., el., 2008). I took the initiative to deal with and solve these disagreements, which helped me learn how to handle and mediate tough situations. During my internship, these skills, like getting along with other people and solving problems, have been very helpful. They have not only helped me get better at my placement, but they have also helped make sure that people at the Premier Inn Hotel have a good time.
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