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The events industry has made significant contributions to environmental deterioration, from high levels of energy consumption, waste and resource use. As stated by Cameron., D.A (2024) Coachella is one of the most well-known music festivals, producing over 600 tons of solid waste but recycling only 20%. However, as sustainability has become a global priority there is growing recognition within this sector for the need to adopt more environmentally friendly practices. Garcia., S (2024) mentions that several organizations have embraced corporate social responsibility in their events, reducing environmental impacts and promoting sustainable practices. This essay will discuss the corporate social responsibility practices embedded by companies in the events sector, focusing on how organizations address key business drivers such as the Triple Bottom Line and the growing competition of embracing the three pillars of sustainability. With the use of evaluation, this essay will explore how the events sector is adapting to environmental challenges while also looking into implementing innovative changes to reach sustainable goals. 

The European Parliament (2023) defines a circular economy as a model that emphasizes sharing, reusing, repairing and recycling products to extend their lifecycle, contrasting the traditional linear economic model of "take-make-consume-throw away." Hong.,T, Ou.,J , Jia.,F, Chen.,L and Yang,Y (2023) also highlight that existing research primarily focuses on the short-term corporate social responsibility (CSR) benefits of the circular economy practices, overlooking their long-term impacts. To address this gap, the researchers examine how eco-design and reverse logistics can affect CSR performances over time. Using data from 132 Chinese manufacturing firms, they found that regular adoption of these practices enhances CSR performance. Furthermore, the study reveals that goal setting, circular economic education and feedback mechanisms help strengthen the connection between reverse logistics and CSR, illustrating how the circular economy principles can support CSR initiatives. In contrast, Santiago., B, Scavarda.,L, Caiado.,R, Santos., R and Nascimento., L (2024) adopt a more structured approach, proposing a framework for integrating CSR with the circular economy within the sustainable supply chain management (SSCM). This framework provides a practical guide for organizations transitioning toward Industry 5.0, which Kraaijenbrink., J (2022) defines as a shift from prioritizing economic value to societal value, and from focusing on welfare to focusing on well-being. The framework provides 12 practical guidelines on economic, environmental and social sustainability, assisting organizations align their CSR practices within the circular economic principles and promote the long-term resilience and ethical practices within the business. Both studies highlight the importance of integrating the circular economy principles with CSR. However, the framework developed by Santiago., B, Scavarda.,L, Caiado.,R, Santos., R and Nascimento., L (2024) offers a more structured approach, providing clear guidelines for organizations. As companies begin to implement this framework, they may observe the long-term CSR benefits identified by Hong.,T, Ou.,J , Jia.,F, Chen.,L and Yang,Y (2023) materializing within their operations.

The Triple Bottom Line (TBL) theory suggests that focusing solely on finances without considering social and environmental impacts means a company fails to see the full picture and can’t account for the total cost of doing business (Kenton.,W 2024). Within the Triple Bottom Line there are three components, which relate to event businesses; Social (people), environmental (planet) and economic (profit). Byrne., D (2024) investigates these components, concluding that balancing all components ensures no single one undermines the other to foster sustainability and long-term success in today’s business world. This approach helps in building long-term relationships with customers, improvements upon the supply chain and reputation which will help grow the culture of the company (Farnham., K 2023). Lands Communication Inc (2023) expresses that many businesses are beginning to reassess their priorities. Furthermore, clients are now focusing on sustainable event strategies and paying more attention to their triple bottom line. It is highlighted that by reducing excess decor, collateral, food and giveaways, it can improve your brand image by showing that you prioritize people, the planet and profit. Certilogo (2023) breaks down the TBL into three main components: the Social Bottom Line, which stresses a company’s responsibility for the well-being and safety of its employees; the Environmental Bottom Line, which focuses on minimizing the company’s environmental impact; and the Economic Bottom Line, which assesses financial performance after accounting for all costs. Incorporating the TBL into event planning will allow companies to stay competitive, aligned with contemporary values and meet the growing demand for ethical, socially responsible and sustainable practices from consumers and stakeholders. Sweep (2024) highlights that adopting the TBL can improve both financial performance and brand reputation, attracting customers who value ethical business practices. 

Safdie., S (2024) explores the Brundtland Report’s definition of sustainable development, which rests completely on the three pillars: social, economic, and environmental. Enel (2024) further explains these pillars, noting that the environmental pillar focuses on preserving the natural world through sustainable practices. While social sustainability prioritizes community well-being, ensuring access to education, healthcare and safe living conditions. While, economic sustainability aims to balance growth, resource efficiency and financial stability for long-term well-being. Akkermans.,J (2025) highlights how companies can adopt environmental sustainability practices by minimizing their impacts by reducing waste and emissions, while also adopting green technologies. Positive Planet (2023) outlines the three steps to achieve social sustainability through social equality which focuses on ensuring access to resources and opportunities for all. The next step, cultural diversity that values and preserves culture to promote inclusive societies and respects the rights and identities of all. The last step is prioritizing health and well-being both the physical and mental health of all individuals and communities. The World Economic Forum (2022) identifies four strategies for economic growth: investing in infrastructure, fostering innovation, approving supportive policies and promoting global cooperation. These four strategies ensure that economic growth is sustainable in both the short and long term. Additionally, these elements will create a foundation for a sustainable global economy that benefits current and future generations. Watson., J (2014) highlights the importance of economic sustainability in events by emphasizing the broader impact on local economies, ensuring that benefits are long-lasting and distributed. Ashwin.,K (2023) underscores the need for inclusivity and attendee well-being, ensuring events are accessible, safe and supportive of all participants’ physical and mental health. Silverback (2023) further explores sustainable event practices, such as reducing waste, recycling, and using energy-efficient equipment to lower carbon footprints and enhance brand reputation. By balancing the three pillars of sustainability, event organizers can create experiences that will benefit society and the environment while ensuring financial and social responsibilities are carried out.

Tousseyn., R (2024) investigates the importance of the Triple Bottom Line as well as examples of how several companies adapt the framework into the organization. Interestingly, Apple Inc aims to become carbon neutral across its entire business by 2030 and invest in improving labor conditions within its supply chain. Looking further into how Apple Inc carries out the Triple Bottom Line framework, Mumford.,R (2023) explains that apple aims to make products using only renewable resources or recycled materials as the organization has a rigorous program to ensure the safety of chemicals used in its products as well. The University of People (2024) investigates The Lego Group organization and the use of their triple bottom line framework, explaining that their commitment to people’s joy and creativity equally rivals their commitment to the planet. The company made a promise to work towards 100% renewable energy by 2030 and by pairing up with NGOs like the World Wildlife Fund to be able to give back. Stein., Z (2024) explains the The Lego Group is committed to responsible business principles especially for its supplier and partner relations. The organization promotes family-friendly workplaces to support employees in balancing work-life priorities. Gavin.,M  (2019) explores Corporate Social Responsibility (CSR), examining how companies demonstrate their commitment to this practice. As highlighted by Gavin.,M (2019), Starbucks released its first CSR report in 2002 aiming to become renowned for its CSR initiatives as for its products. A key aspect of this commitment has been ethical sourcing and by 2015 Starbucks confirmed that 99% of its coffee supply chain was ethically sourced, with ongoing efforts and partnerships with local coffee farmers and organizations aims at reaching 100%. With the use of examining the report established by Llywodraeth Cymru (2019) it is clear to understand Wales ability to contribute to sustainability, while also ensuring tourism and entertainment for all individuals. Wales is carrying out several steps to improve sustainability, as the Well-being of Future Generations (Wales) Act 2015 was established providing approaches to sustain developments that mirror the 2030 Agenda for Sustainable Development. It lays out seven well-being goals for Wales addressing the four dimensions which include environmental, economic, social and cultural. The report looks into the future, stating that by strengthening decision makers’ ability to think long-term we’ll get the chance to provide space and evidence to inform decisions. This includes building on the Future Trend resources, offering training on integrating the future into policies and setting milestones for Wales under the National Indicators. Tourism Teacher (2023) explains Butler's tourism theory as identifying the six stages of tourism area evolution, it is highlighted that Butler wanted to demonstrate that tourism development is like life as it’s not a static process. The six stages of Butlers theory include; Exploration, Involvement, Development, Consolidation, Stagnation, Rejuvenation and Decline. By reflecting on the Llywodraeth Cymru (2019) report, Butler's theory shows how tourism at historic sites is imporant for Wales’s economy. As interests in heritage tourism grows, Wales moves through stages of development to attract more visitors, creating jobs and bringing in investment. The unique culture from these sites helps keep Wales relevant and sustainable in global tourism. Butlers Tourism theory provides a useful lens to understand the evolution of tourism in Wales, driven by its rich cultural heritage. It is suggested Wales is in the development stage of becoming a main tourist destination, with the potential for both continued growth through strategic planning and investment. Lastly, Llywodraeth Cymru (2022) investigates that the events sector plays a key role in Wales’ economy, culture and language while also supporting tourism, leisure and hospitality. The report explains that while we recover from the Covid-19 pandemic, we can take pride in the strong partnerships between sectors and the Welsh Government. In the case of Wales’ events sector and pandemic recovery the country is also in the rejuvenation stage. With the use of strong partnerships, Wales shows efforts to adopt and revive the sector to help it continue to grow and contribute to the economy and culture. 

In conclusion, the events industry plays a significant role in both contributing to and addressing environmental challenges with the constantly growing emphasis on sustainability. By adopting corporate social responsibility practices and integrating a circular economy within an organization it can effectively reduce the environmental impacts as well as promoting social and economic sustainability. The adoption of the triple bottom line framework focusing solely on people, planet and profit providing an inclusive approach for balancing these goals and ensuring long-term success. As demonstrated by various global companies and initiatives, the integration of sustainable practices not only improves brand reputation but also is aligned with societal values and stakeholder expectations. Ultimately, the evolving recognition of these practices within the events industry signals a positive shift towards a more sustainable future. 
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