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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 

	Answer: 
The website’s loading speed is noticeably slower compared to many similar platforms , which affects the overall user experience from the beginning. When a page takes longer than expected to open , users may feel frustrated or lose interest, especially if they are accustomed to faster websites.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the website contains a moderate number of sub‑pages, which makes the structure relatively easy to understand, but the overall navigation feels slower than expected. While the main menu provides clear access to key sections, the delayed loading time affects how smoothly users can move between pages. This can make the browsing experience feel less efficient, especially for customers who expect quick transitions. Improving page responsiveness would significantly enhance navigation and create a more seamless user journey.



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, the website allows customers to make a booking directly through its online platform, which adds convenience and improves the overall user experience. The booking feature is clearly accessible from the main navigation menu, making it easy for visitors to find and use. This functionality helps customers complete their actions without needing to contact the business separately. However, the booking process could be even more effective if the website’s loading speed were improved to ensure a smoother and faster experience.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The website’s usability could be significantly improved by enhancing its overall loading speed, as slow performance affects user satisfaction and discourages customers from exploring the content. Faster page responses would create a smoother and more efficient browsing experience. Additionally, implementing a live chat feature would provide immediate support, allowing customers to ask questions and receive real‑time assistance. This combination of improved speed and direct communication would make the website more user‑friendly, responsive, and aligned with modern customer expectations.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has an appealing and visually pleasant design, with soft and comfortable colors that create a welcoming atmosphere for users. Its layout feels clean and modern, which enhances the overall browsing experience. However, the appearance does vary between mobile and computer screens, likely due to differences in screen size and layout adjustments. While the desktop version appears more spacious, the mobile version feels slightly compressed, though still functional. Overall, the design remains attractive across both devices. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website makes effective use of imagery, video, and colour to create a visually appealing and calming atmosphere. The images are relevant to the services offered and help communicate the brand’s identity without overwhelming the user. Colours are soft and harmonious, supporting a sense of relaxation that aligns well with the nature of the business. Overall, the visual elements are used in a balanced and non‑intrusive way, enhancing the browsing experience and making the content more engaging.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The website does not currently include an online chat tool, which limits customers’ ability to ask questions or receive immediate support. Adding a live chat feature would significantly improve communication by allowing users to make quick enquiries about services or bookings. This tool would also enhance customer confidence, reduce uncertainty, and create a more interactive browsing experience. As mentioned earlier, implementing live chat is an important improvement that would make the website more responsive and user‑focused.

	Question 2d – How effective are the social media links on the website?
 

	Answer: 
The social media links on the website are functional and lead to the correct platforms; however, their visibility is limited due to the small size of the icons. This makes them less noticeable for customers who may want to explore additional information about the business. Increasing the icon size or placing them in a more prominent position would improve accessibility and encourage users to engage with the company’s social media presence more effectively.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are made clear through the straightforward presentation of information on the website. Both the services and prices are displayed in a transparent and organised manner, allowing customers to understand what is available without confusion. The clear layout and simple structure help users quickly identify the options that meet their needs. This level of clarity supports customer confidence and makes the website easy to navigate.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The website does not provide any customer reviews, which limits the ability of visitors to understand the experiences of previous clients. The absence of reviews reduces transparency and makes it harder for customers to assess the quality of the service. Including up‑to‑date feedback would help build trust and offer valuable insights into customer satisfaction. Adding a review section would significantly improve credibility and support users in making more informed decisions.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through its clear transparency, professional communication, and the expertise of trainers who have several years of experience. This creates a strong sense of trust and reliability for customers. The combination of skilled staff and well‑structured information reinforces the impression of a premium service. I would recommend this company to friends or family because it offers knowledgeable trainers, consistent quality, and reasonable pricing that makes the service both accessible and valuable.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
The prices on the website are clearly displayed and easy for customers to understand. They are presented in a straightforward way that makes it simple to see what each service costs. Based on the information provided, the prices appear to be reasonable and match the level of service shown. This transparency helps customers feel confident in what they are paying for and supports a positive overall impression of the company.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga classes

	
	2. Yoga studio

	
	3. Yoga reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When these keywords are typed into Google, the company’s website does not appear in the top ten results unless the exact phrase “Yoga Reading” is used. This suggests that Google prioritises location‑based results for this type of service, showing websites that are geographically closer to the user. While the site becomes visible when the location is included, its limited appearance for general yoga searches indicates that the website could benefit from stronger search engine optimisation.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites remain highly relevant in modern UK business because they provide customers with clear, accessible, and reliable information. A well‑designed website allows users to understand a company’s services, pricing, and values without needing to contact the business directly, which improves convenience and trust. Websites also enhance credibility, as customers often expect professional organisations to have an online presence that reflects their standards. In addition, websites support marketing, search visibility, and customer engagement, making them an essential tool for attracting new clients. Even with the rise of social media, a website continues to serve as the central and most trustworthy source of information for any business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: If I were to make one recommendation to improve the company’s website, I would suggest strengthening its search engine optimisation (SEO). At the moment, the website only appears in search results when very specific keywords such as “Yoga Reading” are used. Improving SEO would help the site appear for more general searches like “yoga classes” or “yoga studio”, which would increase visibility and attract a wider audience. This improvement is important because many potential customers rely on Google to find local services, and a higher ranking makes the business easier to discover. Enhancing SEO would therefore support growth, improve accessibility, and ensure the website reaches people who may not already know the company by name.
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