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Assessment 1 – Reading Task Template 
PART 1: Upload your photo of your A3 in-class notes here:






PART 2: 
· Answer every question below in 1-3 full sentences. 
· Use your own words. Do not use generative AI to answer these questions.
· Include a specific detail from the text when asked.
REMINDER
· The main idea is the overall message of the whole text.
· A key point helps to explain the main idea.
· A specific detail or example from the text shows that the key point is true.

1. What is the main idea of the whole text?
The main idea of the text is that social media platforms like TikTok and Instagram have allowed small businesses to benefit from online engagement, many even seeing substantial customer growth.  Creating relatable, fun content can significantly boost brand awareness, potentially attracting a new demographic of customers.

2. What is one key point that supports the main idea, and which specific example from the text shows this?
One key point is that popular social media content can drive people to travel long distances, just to visit a shop or try a viral takeaway item. For example, Honywood Sandwich Shop in Basildon stated that customers were driving up to three hours just to buy his viral chicken burger.


3. What is a different key point that supports the main idea, and which specific example from the text shows this?
Another key point is that creating an online presence has allowed many traditional market traders to expand their businesses, even allowing some to transition to being online only. An example of this is Linda Hunter, who owns Lindy Loo’s Boutique. She was able to move from a market stall into a warehouse and now ships clothing worldwide.

4. Which part of the text do you think is most important, and why?
The section featuring Faye Martin is the most critical part in my opinion. It shows the psychology behind why social media content helps drive physical sales. She notes that modern consumers tend to dismiss traditional forms of advertising, meaning that many businesses now need to rely more on these tools more than ever before.


Reflection:
5. What did you find difficult in this task (including in-class components), and why was it difficult?
I found it difficult to filter through all the different businesses case studies mentioned in the article that I used to complete my mind map. There was a variety of information regarding social media views, locations and owner experiences, making selecting only the useful information quite a challenge.



6. What helped you with this difficulty, and how did it help you?
The main thing that helped with this difficulty was dedicating colour coded cell to each individual business, further broken down into smaller cells for the supporting information. Taking this approach allowed me to group together relevant data in a visually more efficient way, meaning the the final document looks professional and organised. 
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Murat Mutlu (Basildon)

Customer videos boosted the
bottom line

Closed Market stall after 46 years to go
online

Linda Hunter (Epping)

3 hour drive for famous chicken
burger

Began making videos during lockdown

Gained 320,000 followers

Videos of kids pamper parties went viral

Shifted from a side hustle to a daily job

45 million online views and inquiries
from U

Chloe Huggins & Ross Bliss
(Thundersley)

Funny comedy sketches based on
real moments

Teenagers travel from Cyprus

Racked up millions of views online

Kristy Chamberlin (Leigh on
Sea)





