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Case Study - The Legacy of London

“We can secure a transport, housing, infrastructure, sporting, cultural and social legacy from these games and turn these games to gold for decades to come”

Boris Johnson, Mayor of London (2012)

In light of the Corona Virus Pandemic selecting one of the following topics utilise theory and a range of case studies to critically review the performance of London 2012 Olympics and consider the strategic lessons for destinations hosting events post covid.

3. Tourism and Events Impacts (Host Destination)




































The main aim of this essay is to critically review the performance of London 2012 Olympics and consider the strategic lessons for destinations hosting events in the future post Covid- 19. The London 2012 Olympics started on 27th July and finished on 12th August. During that time around 420 thousands visitors from abroad said that the main puprose of visit UK was mainly related to particapite the London 2012 Olympic or Paralympic Games. As a result of  this the majority of those visitors nearly 260 thousands  were from European countries  and 80 thousand from North America and another 80 thousand residents from other countries. Also, the average money was spent by those visitors who parcpitated  on one of ticketed event spent approximantley  £1,290 (Office for National Statistics, 2012). What is more Visit  Britian, 2013,  stated that in this period when the Games had place  the UK noticed a huge visitors number of  8,9 million form overseas  and  £6.4 billion form the tourism and event sectors. Politics.co.uk (2020) stated that the sucess  of the event  was supporting  the bid by Prime  Mister Tony  Blair  with result of significant factor in it beating other  overseas cities such as  New York, Paris and Madrid. To made this happened a  multi-million pound international campaign which cost the UK government £125m was launched to attract as many as possible visitor to the UK during the London 2012 Game. . The main aim of  the campain was to draw attention of  nearly  four billion global viewers. The campaing  called ‚‘ GREAT‘  used  local- public places and transport in 14 the most visited capital cities in the world  to display the stunning  views of  Brecon Beacons , langscapes  and other places in the UK. In this case  the organisers  hoped to  grab intrest to visit the UK and contribute to the tourism economy and events (Hirst, 2012). Getz, D (2008) suggets that events boost tourism. It helps to create a stenght of  the destination image and stimulate econmic growth and  provide a long term engagement between the visitors and the destination. The performacne of  the London 2012 Olympics regarding to spectator  experience, the event  had the fantastic atmosphere. They worked hard to satisfied the participtas to have  the best unforgettable memories. Organisers did the most of it  to treat spectators as key stakeholders during the games so they tried to involed as many people as possible.  Music and  electic  atmospehere  helped London to have the biggest legancy from providing the oustading created specator experience( Payne,M. 2012). (Thomas, 2013)  points out that after 12 months from the Olympics , Tourism significanly benefitted from having the event in the UK. In June 2013, 12 % more visitors came to Britian with result of  almost 2.9. million. Also, visitors  were more likley to spend more as total of  £ 1.84 billion.  (Explore UK Sport, 2018) inform that after six year from London 2012 opening ceremony, still provide positive economic impact in the UK. Esther Britten said that ‚‘ Six yers on from London 2012 , it is fanstastic  to demonstrate such a strong major event legacy from the Games  and our  work in this area has significnaly  enhances our international reputation.  Therefore, The UK Sport invested nearly  £30 million into the major events programme from 2017 to 2025 to encourage  the world’s top sporting  tournaments  to different places and cities  in the UK to host the events and generate tourism income. 
[bookmark: _GoBack]The London 2012  is a good example of the event which transfored tourism and events to have a sustaiable long term years. If this trend continues there is a good sing for future sign the tourism to be stonger .Moreover, a good news after hosting the games in 2012  was that the main site of the Olympic Park was transpormed as a public place for people. The place now called  Queen Elizabeth Olympic Park was opened in 2013. It plays a virtual role in hosting number of events. An interesting fact is that in the first year 3.9 million visitors were welcomed by the park ( Ravenscraft, 2017) .To summirise the essay,  the oustadning  performance of London 2012 Olympics changed    drastically tourism and events industry. The Britian gained an opportunity to growth the tourism  and events with result of  satisified numer of visiotrs and income.Relationship between tourism and events play na important role . As we can notice last three months changed evething especialy  tourism industry.Live events industry has come to an almost complete standstill becasue of the Pandemic  COVID- 19. Therefore, all the events in London were pernametly canceled. As a result of this tourism and events might face a reccesion as 
 Becasue the UK has a big number of deaths and cases compare to other countires, the number of visiotrs may  rapidly  decrease in the next months or  even years. The reason for this would many people could be afraid of their lives and avoid travelling. The stategic lessons for destinations  hosting events that can be put foward for the future would be to consider to  organise virtual events. Of course the virutal will never replicate the experiences garnered from attending a live event. However  there is  always a solution to mantain the interest  of  watching and participating the events online until everything  settled and the Covid crisis gone, people will be able to experience the buzz of a full of people in one place and vibrancy of a real event.  Another  strategic lesson that can be drawn is to  organise events on a small scale to give an opporunity to generate income from hosting events.   
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