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Introduction

A business's soul is comparable to marketing's. A business cannot succeed and grow without marketing. The process of promoting, purchasing, and distributing a company's products is known as marketing. (Gardini, 2022)
In this essay, Marriott International and Premier Inn, two well-known international hotels, will present their comprehensive marketing strategies. There were many factors considered before selecting these two companies. J. Willard Marriott and his wife Alice created Marriott in Washington, D.C., in 1927. Marriott currently manages 7642 hotels across the globe, many of which are located outside of the United States. (Ramadani et al, 2020)
An important player in the hospitality industry is Premier Inn Hotel, which is similar to this. In the UK and Ireland, it runs around 650 hotels with 54,000 rooms. The Premier Inn hotel has increased enormously while continuing to hold the title of "Best value hotel" for ten years running. Premier Inn hotels are everywhere, including in city centers, airports, and suburban locations. (George, 2021)
 Premier Travel Inn, which Whitbread acquired in 2004 after uniting Premier Lodge and Travel Inn, was renamed to "Premier Inn" in 2007. Near the watermill beefeater in Basildon, the first location was established.
In Bethesda, Maryland, J. Willard Marriott and his wife Alice Marriott established Marriott International. A&W root beer was originally sold there. The name "Hot Shoppes" was created when Marriott subsequently offered various hot food alternatives. Then, in Acapulco, Mexico, in 1969, Marriott opened its first hotel outside of the United States.
Whitbread debuted Premier Inn in 1987. Its previous name was Travel Inn. Premier Travel Inn was the name of the company created after Whitbread purchased Premier Lodge in 2004 and integrated it with Travel Inn. In 2007, the name was shortened to Premier Inn. A pool and a gym were then added to each Premier Inn location. Premier Travel Inn implemented new bedroom designs to minimize differences between the two motels. Whitbread reported in 2008 that Premier Inn had spent £100 million on growth during the previous three years. (Bowie et al, 2016)
 In 2011, Stratford-upon-Avon became the location of Premier Inn's 600th hotel. Afterwards, Good Night Inn purchased some of the smaller hotels owned by Premier Inn. There are hotels in Germany, the United Arab Emirates, Ireland, Northern Ireland, Qatar, and the United Kingdom that are part of the Premier Inn group. The two hotel chains use various business strategies depending on production, locations, marketing, and product price. Additional standard rooms can be provided by Premier Inn, which offer additional amenities. (Enz, 2012)
Marriott World wide’s opponents include IHG, Hilton Hotels & Resorts, Wyndham Worldwide, and others. But their style of using social media as a platform for promotion and their business practices set them apart in the cordiality sector. (Oskam and Zandberg, 2019)
 There are several competitors to Premiere Inn, including Travelodge Hotels, Jurys Inn, Holiday Inn Express and Jurys Inn Hotels. All Premiere Inn hotels offer free Wi-Fi, savory and delicious food, and are completely bike-friendly. These features encourage additional guests to stay at Premiere Inn hotels. (Henderson, 2007)

Marketing Strategies

Both the Marriott International and the Premier Inn hold the highest positions in the global hospitality industry. Both hotels have unique marketing strategies that depart from those previously used. These variations are being carefully considered here. 
The Premier Lodge Company is the biggest hotel business in the UK. It makes use of a number of excellent marketing strategies, such as banner ads, print ads, and videos. Additionally, direct mailing and organizing exhibitions are among methods used to promote their products. Lenny Henry, a comedian, was used by the Premier Hotel in May 2010 to advertise. The first goal of this campaign was to get the public to reserve a room at a live Premier hotel, where a night for four people costs just £ 29. (Middleton and Clarke, 2012)
Premier Inn is able to obtain the top place in the U.K. building industry thanks to this weekend's advertising. The vast majority of Premier Inn reservations are made online, demonstrating how well they utilize the web. Any organization must consider the target market as a critical component. For any organization, the target market may be a critical concern. Premier Inn attempted to appeal to the middle class of the UK by providing a weekend package. Additionally, they offer superior facilities to visitors from abroad and business travelers. (Palmer, 2013)
Additionally, Marriott has some excellent strategies that have enabled it to take the top spot in the hospitality industry. The correct product is available at the right price thanks to Marriott's attractive evaluation technique, which often incorporates a competitive evaluation strategy. Location strategy is another smart tactic that Marriott does. Marriott establishes its hotels in locations that are naturally beautiful, attracting tourists and guests easily. In addition, Marriott opens hotels near highways, well-known marketplaces, and airports. Marriott prefers using digital marketing to spread its brand; it has a unique website where customers can quickly make hotel reservations; and it supports social media sites like Facebook and Instagram. (Medlik and Ingram, 2000)
The Premier Inn's motto is "Force for Good," and it handles a lot of duties for the property. The Premier Inn distributes 500,000 meals to a UK charity as part of its goal. They established a target to cut their trash by 0.5 tons by 2030. The Premier Inn hotel and the lovely Ormond Street Hospital Children's Charity joined forces. For the purpose of treating children with visual and hearing issues, they have raised money to build a Premier Inn clinical facility. The Premier Inn building has established a target to reduce carbon emissions to zero by 2025 in addition to trying to remove single-use plastic from all of their hotels and restaurants by that time. The first company in the UK to provide free water bottles is Premier Hostel. (Elsharkasi, 2022)
Marriott has set a goal to improve friendly welcome skills and provide chances for children, women, people with disabilities, and refugees by the year 2025 in order to help the US achieve its SDGs. They need to have contributed close to $35 million to reach the current stage. They come up with the idea to create green roofs and reduce the amount of water wastes in order to enrich diversity. They must train their colleagues on the dangers of human trafficking. They also set a goal to reduce carbon dioxide emissions. (Rietbergen and Blok, 2013)

COVID -19 pandemic

The pandemic condition of affairs had a severe impact on the construction and tourism businesses. Under the influence of the new traditional environment, this industry is currently expanding. Each of those global building companies abides by a number of strict guidelines in order to adjust to the new conventional situation. (Sigala, 2020)
The arrival time has changed in accordance with the announcement made on their websites and in the notification generated by the Premier Inn hotel's building authority. All of its hotels, which are already located throughout Wales, England, Germany, and Europe, are shorted by a square measure. Check-in will be open from 4 pm from July 7 through September 30. All guests must follow to the most recent government regulations and prohibitions connected to COVID-19, including face covering and keeping physical distance. To improve the management of current reservations, the building authority made some improvements. They have modified their lodging rates to provide customers a clear choice between cancelling and rescheduling reservations. (IHG, 2022B)
Additionally, the Premier hotel gift hotels in the Federal Republic of Germany must adhere to the 3G guideline. The three steps—"Tested- Vaccinated- Recovered"—are referred to by the 3G rule. Similar to this, Marriott is fundamentally quite cautious in this regard; their goal is that the success of its associates and guests. Regarding these COVID-19 issues, they carefully follow to the regulations set forth by the World Health Organization and the local government. To clean surfaces and the air, they are still using hospital-grade disinfectants and technologies like electrical sprayers and air purification systems. For those who had a second dose of immunization, face covering is no longer required. Additionally, they follow the recommendations made by the organization, whose employees and supervisors who oversee the food sector have received specialized training to resolve problems. (World Health Organization, 2020)

Conclusion
Two multinational hotel chains, Marriott International and Premier Inn of the United Kingdom, have had their historical development covered by the results of the research. These two businesses are at the top of the hospitality sector. Both of these building chains use loud selling tactics that change them so they can take the top spot in the friendly welcoming industry. In order to achieve the property development goals for their respective countries, every link in the building chain must actively work. Finally, it's ended. Despite how seriously affected by the pandemic condition of situations the business and welcome sectors were, these sectors are now recovering. Each Marriott International and Premier Inn strictly complies by the standards and guidelines related to the new coronavirus.
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