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[bookmark: _Toc503294248]Introduction:
This is the report that is going to describe the strategic management analysis of the Burberry. It should identify the present position of Burberry and its internal and external environment analysis to identify their present strategy to operate their business. Researcher uses different strategies and theories to identify Burberry’s present strategy to operate their business to beat their competitors and ensure market growth. Also, on the same time research will try to draw some recommendation for the best fit future policies for this business with their business activities and its structure. This is one of the top class luxury fashion house that originated from UK but at present they are become one of the most reputed brand of fashion products in worldwide. They make changes and update their business plan and strategy to beat their competitors and reach the goals and objectives of this business. 
Strategic management can be describing with the three main phases as strategic analysis, strategic development and strategic implementation. Strategic management can be describing as the set of decisions and actions of the management to make the organizations long run that engaging with strategic development and implementation to reach goals and objectives of the business (Keller, 2008). 
To identify the strategic management issues of Burberry, researcher need to identify the developing busienss strategic options that the busienss is using. To identify their market position researcher, need to use different strategic tools to identify their internal and external environment. There are different strategic tools like financial analysis, VRIO analysis, Ansoff’s matrix, employee analysis, Porters five forces, customer profiling, competitor analysis should give clear idea about the market position and to identify their strength and lacking what should drive researcher to make effective and possible recommendation that will fit for this business to make their sustainable growth. 








[bookmark: _Toc503294249]Literature Review:
Strategic management plays the vital role to formulate and implement the goals and objectives of the busienss that taken by the top level management. To set effective strategy business need to identify their internal and external environment and this analysis helps them to identify the market position, market demand on them and their capacity to meet these demand and to identify their competitors position and activities. This is the function that helps to provide overall direction to the business or the organization to reach their objectives by developing the policy that fit with the organization. 
There is different answer of the question that helps to identify by the analysis of strategic management. it helps to get answer of the question like what should be the business do to meet their market demand, how to compete with their competitors, how to develop the suitable strategy for the business to reach its goals and objectives etc. 
There are different phases that the strategic management is having. As it starts with the financial planning of the business. The major information of the financial functions comes from the organization itself. Only managers are having rights to use the data to set the financial planning. Basically this plan is taken for 1-year time to do effective budgeting for the business by understanding the market demand, position and competitor analysis to match their resources. For Burberry, their top level management playing the role to do financial planning as effective budgeting for this business. 
On the next phase is the planning based forecast. It needs more analysis because the data need to collet form the internal and external environment of the business. Managers are holding responsibility to make decisions. This is the plan that basically hold for three to face years. Burberry’s management holds the responsibility to do forecast-based planning and they set the time of it for 3-4 years. 
Next phase is strategic planning. This is the phase that need a huge margin of analysis of the internal, external environment and forecast future trend of the business. To set the plan there is more engagement of top level management and consultants of the business. This is the plan that basically set for the five years plan for the business. Burberry’s top level management and consultants and shareholders are making this strategic planning for their future operations. 
All of these phases helps to implement the efficient strategic management. as this analysis consist of external and internal environment. This is the set of activities that helps to implement and evaluate the plan and make control on it. On the strategic management concept top to bottom level managers are involving on it and consultants are also joining on the plan. This is plan that basically taken for fiver year on the business. 
This report task is to identify the present market positon of Burberry and their strategy to run their business to compete with their competitors. To develop the business strategy first need to identify the purpose or goals of the strategy. Then goals and purposes need to match with the external dn internal environment of the business to identify its resources and capability to meet the market demand and beat their competitor. These analyses will bring the options for management to take for the further progress of the business. And management should choose the best option from the different options that they get from the research. 
There are different strategic options that the busienss have as management can choose options from environment based strategy and they can choose options from research based options. To get options from environment based analysis there are different tools that can use by the research. To identify the external environment of the business researcher of this report is using Porter’s five forces analysis, PESTLE analysis, Competitor analysis and customer profiling analysis on the luxury fashion house Burberry. They are operating their busienss by using their brand name to all over the world. So, this is not easy to set the strategy for this business because there is different culture, behaviour, buying power of different countries peoples have large effect on the business performance. 
PESTLE analysis consist of the analysis of political, economic, social, technological, legal and environmental analysis of the business. So, these analyses helps to identify the external environment and impact of these isseus to the business. All of these issues have direct impact on the business strategy and performance. 
Also, researcher using the Potter’s generic strategy options analysis helps to identify he business external environment and its impact to the busienss to develop the new strategy. With this strategy there are four basic strategic options that all the busienss are having as these can apply to Burberry is well. These options are cost leadership options what helps to identify the cost minimization options for the busienss that helps to improve the sustainable growth margin of the business. This option helps to identify the company’s competitive advantages. Also to ensure the competitive advantages of the busienss they can apply the differentiation that help to identify he unique products of the business and high growth rate what can charge high prices to the product. On the other hand, to justify the competitive scope there are another two analyses can be applicable like broad target as to set the target in wide ranges to perform to the market. On the other hand, management can select narrow target and that is suitable for the niche market. But for the busienss like Burberry, first three options are having more potential to choose to develop the strategy of this business to reach its goals and objectives
Also, to do the internal environment analysis researcher choses VRIO analysis, financial analysis and employee analysis to identify best options for the busienss to progress in future. So, this report should bring some options to perform better for this business by doing efficient strategic management practices
[bookmark: _Toc503294250]Present situation of Burberry:
This is one of the top class luxury British fashion house today in worldwide. They are running their operations with many activities like fashion accessories for women, different fragrances, sunglasses, distribution of outwear, different fashion products, cosmetics etc. Trench coat is one of the most reputed product of this brand. They are operating their busienss on the market by their own branded stores, franchises and conjunctions with third party stores (Burberry, 2014). 
This brand is having great reputation and it becomes 73rd position on the Global brands in year 2014 that reported from Interbrand (Annual report, 2016). So, they got the reputation by becoming one of the most valuable brand in the worlds that helps to improve their brand image what helps them to reach the sustainable growth of their business. Also, they listed with the London Stock Exchange and become the member of FTSE 100 index business is well (Burberryplc.com, 2014).
Recent strategic report of Burberry shows that; they grew up 3.1% of their global economy where it was 3.5% in year 2015 (Annual Report of Burberry, 2015). This slowdown growth rate is one of the reason of US economy, Brexit and political instability in EU, unstable situation in Russia and middle east. Also, increasing margin of inflation rate of US and Europe makes the situation harder. Brexit causes the socio-economic events for the business in Europe and the increasing margin of migrant’s crisis that makes the slowdown of the growth of this business. Also, different terrorist attacks of Nice, Berlin, Paris, London that make the environmental isseus what makes slowdown of the growth of this business. 
For this busienss, they are having different luxury fashion products as their core competence but recently they are having beauty products as their fastest growth that shows efficiency on the Asian market that growth 4% on the year and another positive growth that they have is on their shoe products and leather goods.  As they are using different channels to make sales of their products. The wholesale channel is also slowdown and declined by almost 2% in year 2016 (Annual report of Burberry, 2016). Digital commerce concept make boost of their sales as proves the fastest growing channel for them so far. It sales about 7% of the luxury products of this brand via digital commerce. 
[bookmark: _Toc503294251]Change of CEO affect in strategy of Burberry:
In general, busienss is running with their strategy that chosen by the top level management by making efficient communication with top to lower level management and ensuring the effective contribution of CEO of the business. There are couple of time changed has been made on Burberry. As Angela Ahrendts chosen as CEO at year 2006 on the time when business is getting fastest growth of luxury products worldwide. Burberry is always reputed for their luxury products. On that time, CEO of the Burberry makes opinion to go with the flow and gives more focus on their luxury products. CEO identifies their high profiles own branded stores and gives more focuses on these stores. As they improve their margin on revenue as they gained $3000 million in year 2012 what was $1190 in 2006.  After that period Christopher Bailey takes the responsibility to make continue the growth of the business. During his time, this busienss is getting high margin of growth as they become the 74th business brand in the whole world. He is also performing as chief creative officer. But in 2017, they are making again changes on the post of CEO. As last CEO and present chief creative officer face several challenges because of the slowdown of the world economy that makes impact to the business. So, present CEO should give more focus to make the brand make under buying power of higher middle class to top class people to make increasing number of growth of this business (Annual report, 2016). 






[bookmark: _Toc503294252]Recent major changes of the operations and strategy of Burberry:
Busienss need to make changes according to the demands and positon of the market. As a luxury brand business, they are making update their busienss plan and operation to reach the sustainable growth by understanding the market need on them. 
They changed the mode of their runway shows. Recently they make changes on their selling options and presents of the runway collections. As they stopped four show during that year. Because they identify their market positon and their customer demand. So, they identify these and their more than 300 stores runway looks they make shows on February and September to show the new collections of men’s and women’s wear. They make the decision to launch and show all the runway products on the 80 branches in 2017. They grow 30000 visitors on these selected 80 ships in February 2017. 
As the competitor, Burberry is the market leader of the digital innvoaiton. They ranked number 1 in digital market leader. They are having more than 48 million followers so their social website pages. Also, they are running with 20 social platforms. They launch WeChat in China and make strong commerce platform to the messenger and Facebook. They are having more than 48 million followers of them on social media that shows the digital market leader in the world. This proves the success of strategy to make use of social media to make strong engagement of their customer to the business. Burberry runs their strategy to use social media to show their new and upcoming fashion products and making conversation with the customer to identify their needs and demand and behaviour as they collect feedback from the customer via social media. This helps them to identify the market demand and set the strategy to meet these demand. Also, they make a new move by launching portfolio studio as they using the Henry Moor’s studio where guests are welcome to have portrait what they share with GIF on the social media that helps to generate more than 4 million impressions on social media in a week what helps to improve their digital marketing concept (Jessica, 2014)
Also, they make changes on their products and campaign launches. They including the TV, print media to use their marketing concept. Recently they add the director’s cut film concept that shot by the award winning directors. Also, they choose the film featured actor, musicians and models to promote their brands. They give the option for their customers to get personalise products from the Burberry.com that is also available on the selected Burberry shops. Also, they can use the monogram of Mr. Burberry and use advertisings by sharing in social medias (Davis, 2014).
They add different products to their product line as they launch black fragrance for women and launching this with the British actress. Also, they give more chance to their customers to connect with the craftsmanship behind the products. They also, launched tropical gabardine products on their runway show. Also, they launch their new and lightweight version of waterproof fabrics with their traditional trench coats. 
[bookmark: _Toc503294253]Environmental analysis:
To identify the environment of the business, researcher need to identify the internal and external environment of the business. There are different strategic tools are available that helps to identify the internal and external environment of the business. 
To identify the external environment of the business, researcher uses Ansoff Matrix, Porter’s five forces, customer analysis and competitor analysis. On the other hand, to identify the internal environment of this business researches uses financial analysis, VRIO analysis and employee analysis. 
[bookmark: _Toc503294254]External environment analysis:
[bookmark: _Toc503294255]Ansoff matrix:
Ansoff Matrix describe the issues of market penetration, product development, market development and diversification practices of the business. These issues helps to get clear idea about market performance of the business. So, researcher uses Ansoff matric on the Luxury business brand Burberry. 
Burberry is not very keen to do the diversification approaches as they are happy to run their traditional products and services to expand the market. They have a lots of opportunity to do diversification as they are having garments products on different class, trench coats etc. on the global market. Recently they launch some exclusive children wear in China that the practice to develop the international market with their products. 
This business is standing as a one of the top class business on the fashion product market because of their strategic management practice. They are the iconic fashion products brand that dominating the luxury fashion product market where the top class busienss like Gucci, Prada and other luxury busienss are operating. So, they should make strategy to do diversification of their products and services to compete with their strong competitors. 
By analysing the market penetration, they are running with classic garments product, outwear and their heritage trench coats. These are the product that operated by this business from its beginning. On the part of market development, this business starts their business from its origin British but with the increasing demand of this luxury product they make market development on the international platform and at present they are operating their business with their own brand stores, wholesalers and by third parties involving that helps to make their global presence that leads to reach sustainable growth of this business. But different issues like- inflation rate, security issues, buying power of customer, political and legal issues that makes challenging terms for this business to run continuous success.
Also, this business is running with efficient strategy to do product development. This is the part of the Ansoff matrix that describes the new products to the existing market by using the brand name for the business. As a high quality and luxury products brand, this business is doing efficient product development to their business. Recently they launch different fragrances, tropical gabardine garments product, customise options for their customers, 
[bookmark: _Toc503294256]Porter’s five forces analysis of Burberry:
Porter’s five forces identifies the external environment of the business that shows the impact and influences of the external environment on the business. This analysis helps to identify the threats of new entries, buying power of customer and suppliers, threats of substitution and competitive rivalry of the business.
For Burberry, there is very les threat of new entries for the business because they are already running their business with top class reputation. Also, a new brand to come with luxury products in high competitive market is very hard to get sustainable growth. Also, Burberry is running with high capital investment that gives very less chance for the new entries businesses. As they are having global market and high reputation that is also impacts to restrict the new entries success on this business platform
Buying power of the buyer is low to medium. As the busienss is running with high rivalry and their customers are mostly wealthy enough and conscious about brand and status they are looking for to do shopping form this brand. One of the key reason is the uniqueness fashion products and design of this brand. There are many brand conscious customers that depending on this shop while there are few other high competitive busienss are available but mostly for the ladies’ fashion products Burberry makes their own position what makes strong engagement of their customer with them.
On the other hand, bargaining power of suppliers are very low for this business. As they are having more chance to change their suppliers because many options are available of their product suppliers. Also, there are some products made by the Burberry’s own busienss so it gives very low bargaining power to the suppliers. 
Threats of submission is low to medium for this business. As this business is having their big reputation and global presence. In year 2014 they are become 74th position of whole world class brand. So it ensures their presence and satisfaction of their customer on this business. Also, they are producing mostly unique design products so these is less chance of submission by other business 
But the competitive rivalry is very high for this business. As there are many big competitors like Gucci, Prada and many other luxury shops are their major competitor. These shops are also producing the luxury and unique design products and having well reputation and global presence. Also, different national shops are also giving tough competition to this busienss on different country. So, there is intense competition is going on that makes the high competitive rivalry for this business
[bookmark: _Toc503294257]Competitive Analysis:
This is the analysis that helps business to identify competitor and competitor’s strategy to operate the market and the impact and influences of their competitors to the business. So, this is also a part of external environment analysis. 
Major competitors: major competitors of this busienss are Gucci, Louis Vuitton, Prada, Polo Ralph Loren, Armani etc. 
As Gucci is using limited quantity market strategy that targets to the middle and upper segments population that is having strength with strong brand image and global presence but they are having weaknesses as their instability management and fashion products selection. On the other hand, another major competitor like Ralph Lauren is having magazines, merchant that target the middle and upper class of people and having their strategy with multiplex brand but they are having weaknesses to their weaknesses of first rate designs. 


Core competence of Burberry:
Unique products, designs, worldwide presence, strategic management to identify the market demand and set the street to meet these demand. Using the social media as their core marketing competence. Huge followers in social media that makes strong presence on customer mind. Trench coats, Tropical Gabardine, fragrances, women’s outfits, ladies bag etc. are the core competence of this business in comparison to their competitors. Only few competitors that they have which has some potential to make tough challenges to this business like Gucci, Louis Vuitton but the quality, design, pricing, brand awareness of customer makes their strong competence to beat these competitors.
Key features of the Burberry is their runway fashion, casual wear, smart office wear etc. they are running with strategy to ensure exclusive distribution, premium pricing, wide distribution channel. 
Different strategies that chosen by their competitors. As Ralph Loren they are using magazines, technology to do effective marketing and they mainly target to the middle and upper class youth customer. But they are having lack on their first rate design.
On the other hand, Gucci is doing limited quantities of their collections. They are looking for to reach middle and upper class brand conscious customer. They are having strong brand image and global presence but they are having lacking on their management. 
Prada is launching exclusive products and their target customer are upper segment fashion conscious people. They are running with the brand image, quality and high prices. But pricing is also makes their lacking on the sustainable growth because of the high competitive market
After analysis different competitors of the Burberry it is clear that Burberry s facing high competition from their competitors and they should update their product design, quality and can do diversification of their product to continue their sustainable growth margin
[bookmark: _Toc503294258]Customer analysis:
This is the analysis that helps business to identify target customer strategy and it helps to understand the customer behaviour and market demand on the busienss what helps to set the process and strategy reach the customer needs
This is real challenges for the busienss to set the target customer with their products and services. As Burberry is running with premium pricing and high quality products with great reputation of their brand.so, basically their brand position is for the fashionable, luxury choice customers. New fashion conscious people who like to pay premium prices and have concern of brand value and status there are major customer of this business. They are having long tradition so high prestige customers are engaging with this brand. They give more concern about the British style and the smart traditional apparel that helps them to get customer who like to adopt the western culture and luxury products
[bookmark: _Toc503294259]Internal environment analysis:
Internal environmental analysis helps business to identify their capacity and performance according to the market demand. So, it helps to set the strategy to perform better on the market by analysing their own capability and makes work to make their weaknesses to opportunity to reach the sustainable growth of the business
There are different tools can be used to identify the internal environment of the business. Researcher are using financial analysis, VRIO analysis and employee analysis to identify the internal environment of Burberry



[bookmark: _Toc503294260]Financial analysis of Burberry:
To identify the financial situation of the business, researcher need to research the financial statement of the busienss what will help to identify the key criteria and practices of financial issues of the business. 
As their recent strategic report shows that they are having revenue $2.8 BN in year 2016. As third revenue Margin is coming from different channels as from retail they are reaching 73% revenue in year 2016 with their 209 stores and 200 concessions of deportment stores, different outlets and e-commerce practices. This sales margin is increasing 3% than previous year. They are operating their market in worldwide. But on the analysis of Asian market, they are almost having the same percentage of sales and revenue that they had before. China is their biggest market in Asia. They make efficient improvement of their saes in Chinese market but they had less selling margin on their third largest market Korea. 
One of the biggest market for this business in USA but they had negative experience of sales over the country that shows reduce margin of sales than previous year. This can be the reason of the political changes and legal issues. Also, the visitors or tourist issues restricted a bit on USA that makes impact on this business on their sales and revenue margin
Also, this report shows that they are having negative experience to their wholesale revenue is well that decreases 14% and almost half on the beauty products of them. They are having 48 franchise and travel retail and some distributors for the beauty products. This wholesale decreases because of the large sales scale down of the American market.
To analyse the financial rations there are different issue need to consider by the researcher as to identify the profit margin need to divide the sales margin with EBIT (Earnings before interest and Tax). To identify the return on capital need to divide the capital employed with EBIT (Earnings before interest and Tax). There are different ratios are need to calculate as current ration, acid test ratio. Current assets need to divided with current liability to find the current ration. Also, net profit margin, earning per share, earning yield helps to get financial position of the business.
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Sources: http://financials.morningstar.com/ratios/r.html?t=BRBY 
[image: ]
Source: https://www.marketwatch.com/investing/stock/burby/profile 

[bookmark: _Toc503294261]VRIO analysis of Burberry:
Busienss need to evaluate their economic performance internal resources and their capabilities to identify the best options to fulfil the market demand. VRIO framework is one of the most efficient tool that helps to identify the competitive implications of the business on their resources and capabilities. This issues helps them to face their competitors with their competence of the business. Also, they can identify their resource and capabilities so they can develop strategy to improve their lacking to reach their goals an objective of the business
VRIO analysis describes the answer of four question related to the business resources and capabilities as value, rarity, imitability and questions of organization. This is an effective internal analysis tools that helps to identify the business internal environment so, management can set the strategy and decision making for the future progress of the business. For Burberry the VRIO analysis output is-
Value describe the answer of the question like is resources or capabilities of the busienss adding value or not. To answer this question, need to discuss the competitive advantages, disadvantages, temporary competitive advantages or sustained competitive advantages. So, it describes that the resources or capabilities of Burberry is exploiting opportunity or threats to the business on their performance. Burberry’s resources and capabilities adds values to this business and making more opportunities to their business growth. Extend use of technology, e-commerce, in store, customer service, customise options are making value for this busienss that helps them to reach the sustainable growth
Next term is the questions relates with rarity. This is the term that shows the products or services of the busienss are rare or more available of these same quality products to the market. As a luxury brand shops, Burberry is producing unique design and high qualities products. So, this busienss is more often rare on their different operations. They are having their heritage trench coat as heritage products of them
Burberry is haven their own trademark, brand image, heritage. So, they are running efficient way with their brand image. But still on some developing and underdeveloped countries this brand is imitate by some fake shops that makes harm on the product and services of this brand. As, they are producing different fashion products that idea taken by local busienss but imitate their brand name and logo and use on their local products that makes harms on the brand image of this busienss
Next questions relate with the organization. Business need to identify their competitive advantages. They are having many factories and different production house of their own that helps them to get more power to their suppliers and buyer. So, this is the part that describes the perforce of the bsuienss on the needs and market potion of them. Burberry reach 74th positon on the world busienss ranking in 2014 so, it proves them supervene performance and their unique design and quality of their products with strong e-marketing options helps them to prove their efficiency on the market. This issues helps them to show their global presence and improve the brand image to their customer.




[bookmark: _Toc503294262]Employee analysis:
Burberry is operating their busienss over 10000 employees. they are giving more focus to their employees because they believe that employees are the main resources of their business. They set effective reward policy to their employees by implementing effective motivational approaches. They are ensuring the strong employee engagement with their business. They implement update working approaches to inspire their employees. They give values to the culture and behaviour of employees. they are giving proper direction to their operating model that helps their employees to improve their skills and experiences. They are providing reward policy to enhance the talent of the employees. as they are running with daily check activities to identify the tasks and performance of the employees and using balance scorecard that helps to do effective performance management. With the base of the result of balance scorecard they categories skills and development of employees and providing the necessary training and development programs to reach goals and objectives of this business by improve their employee’s productivity. 
They are giving more focus to make employees understanding about their task by clarify their roles and responsilbities. They are giving Icon award to their employees according to their contributing on all aspect of the business. They are doing efficient performance and employee management to identify the capabilities of employees and offer them proper training and development programs to improve their skills that helps them to improve their productivity what leads to reach the goals and objectives of the business

[bookmark: _Toc503294263]Recommendation:
Researcher of this report uses different internal and external environment analysis to identify the present strategy of Burberry. These analysis helps to identify the present practices and its impacts to the business growth of Burberry as it showed the slowdown margin of the business form last 2 years so, they need to give more focus on their strategy and update the strategy to reach the sustainable growth of their business. Different aprpaoehs can be taken by the management of Burberry to improve their market performance and customer engagement. As follows-
The best strategy for this business should be- using their strong brand image to launch new products and appearing to the new markets as a diversification process by understanding need and demand of the different market. Also, on the same time they should provide more focus on t
their pricing to beat their competitors 
They should use their fresh and new approaches to develop their resources to give tough competition to their competitor. They should use their high brand image to launch new products. Also, they can do effective diversification of their products of the business. It will help them to make bigger market to reach more customer engagement with their products. 
They can develop the children wear products. As they start selling unique design children wear products in China but they need to use this idea on the other regions to develop their products lien and reach more customer with them. There are many countries that have extended birth rate, so this issue need to identify by this business and approaches the children wear products on these areas because there are many families like to give gift and sue brand quality product to their new born and growing kids. So, this is the best opportunity to improve their product line and make more customer engagement with their products
They can give more focus to produce intensify non-apparel development. These products are selling more than 40% of their whole products line so, they should give focus on this more and comes with new and unique design products on this product line. It will help to make large distribution of them and customers will get more opportunity to get this brand product within their accessible pricing 
Also, they have the opportunity to use their strong financial investment to make country based specific products. As they are having global presence with great reputation, so they can use the idea to identify the different culture, buying power of the customer, customer needs, behaviour to set the product for them. This should be much more efficient idea for this business to reach their sustainable growth. So, among all the recommendation this is the most efficient and match with the busienss ability of Burberry. So, they should identify the different culture, buying power and the external environment of the country and create products according to the market demand of these countries. this idea will help them to get more engagement with local and different national customer to reach their sustainable growth of the business
[bookmark: _Toc503294264]Conclusion:
[bookmark: _GoBack]So, this is the report that makes clear identification of the strategic management process of Burberry. So, this is clear that this busienss is running with impressive brand image but there are different external environmental issues that makes impact on the business. There are different opportunities that this busienss is having by utilize their brand image and financial stability. So, it should be best to set country wise products for the customers what will help them to increase their product line and customers. So it will help them to reach their sustainable growth of their business
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Key Ratios -> Profitability
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Revenue %

Year over Year
3-Year Average
5-Year Average
10-Year Average
Operating Income |
Year over Year
3-Year Average
5-Year Average
10-Year Average
Net Income %
Year over Year
3-Year Average
5-Year Average
10-Year Average
EPS %

Year over Year
3-Year Average
5-Year Average
10-Year Average

h
2008-03

17.06
11.63
10.89

28.47
7.74
17.96

22.69
6.51
20.97

23.48
11.17
24.25

2009-03

20.71
17.38
12.2

2015-03

8.3
10.76
16.32
13.43

-1.15

5.32
15.25
10.56

4.28
8.5
32.81
11.63

4.16.
8.25
32.34
12.96

2016-03

-0.34

7.96
10.87
12.97

-8.49
5.23
5.93

10.06

-7.97
6.77
8.23

11.27

-7.59
6.78
8.15

12.02

2017-03

9.99
5.89
8.29
12.52

-2.13
-3.98
0.91
9.65

-7.33
-3.84

172
10.04

-6.48
-3.45

1.86
10.14




image4.tmp
Key Ratios -> Financial Health
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Valuation
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