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Is the website fast or slow to load?
 Images load quite quickly – pieces of evidence that the loading times of the site are adequate. A fairer evaluation, anyway, would warrant deploying some tools like Google PageSpeed Insights. At first glance there is a good balance between eye candy and wait. With image sizes and browser cookies, the load experience could be improved further, especially for users with slow internet connections. The site appears to be well optimised in terms of performance. 
Can a customer book directly on site? 
Based on my review, their website does not offer a direct booking option. While the website clearly lists inventory and services, there is no obvious "Book Now" button. It’s possible that customers will need to contact Suited Cars by email or phone to book a car. An online booking system with an online deposit would drastically improve the UX and ease the booking process.
How could the usability of the website be improved? 
Such an all-round analysis would create increased usability for a website. Site Analyser and Qualidator are tools for the automated analysis of websites. You can also use Qualidator, which checks the technical quality, usability, accessibility and SEO, or Site Analyser, which measures content, design, performance and SEO. These techniques facilitate focused enhancements to increase the usability in an online environment, while at the same time making it more intuitive to the user by developing a data-driven intimate knowledge of usability.  (Kaur, 2016)
What’s the website look like? Is there a difference between a computer and a mobile phone? What do images, videos, and colour do to the website? 
The page layout is aesthetically pleasing and modern in style. The lavish atmosphere is enhanced by large, high-quality photos of prestigious cars. The pool of colours looks modest and chic. There’s no way to directly compare without mobile testing, but an optimally designed website would resize on its own to serve smaller screens neatly. Imagery successfully communicates the brand of the site; video content would likely attract more users and highlight the service. Online Chat presence is worth mentioning as well. 

How good is this at querying the good or service? 
Suited Cars did not have a chat feature on their website. No chat means no customer chat, the feature for direct customer interaction. With a fast and simple way for potential clients to be able to get in touch and receive fast assistance, an online chat feature might improve your conversion rate. It will only work as well as the staff are well informed and ready to respond. (Downes, 2007)
Are the links to the website's social media accounts easy to find?
 It can be hard to talk much about social media connections without examining the LinkedIn profiles first. Social media icons indicate a desire to interact with consumers via other channels. But it’s the engagement and activity of those profiles that count and define the value. Engaging social profiles can help strengthen brand loyalty and brand recognition. It is crucial for marketers to consider that the virtual community created by the social media network shares similar characteristics to a real-world community.  (Abuhashesh, 20114)
How does the company notify customers of its products? When do reviews become available to consumers? Are they current? 
More information is yet required; however, in the "Services" section, everything is covered in detail. The site does not support user comments. A dedicated review area or feedback would do wonders for making this more legit. Their present reviews display a commitment to customer satisfaction and give prospective customers an in-depth look into their work. 
How is service proven to be good? What would you recommend to a friend or family? 
The service's professional website layout and lavish images of luxury cars put across the feeling of quality. Quality and attention to detail are stressed in the presentation, which suggests a quality experience. They aren't features easily conveyed on a website, but if I needed solid, luxurious transportation and professionalism was a priority, I might keep this in mind for myself or recommend it to someone. This emphasis on luxury cars reinforces this idea of better service.

Do they make prices clear to consumers? And if so, are the prices in line with the quality offered? 
If not, why do you think the company chose not to report costs? There are no clear prices on the site. There could have been a few drivers behind this decision: the availability of cars to use in the service, strategic shifts in competition, or the extremely personalised nature of the service. By requiring customers to request a quote, the company can deliver customised pricing that is really in line with what customers need and prefer. And this technique also fosters engagement in real time – the company can start fostering a relationship with the customer, the mother, they have contacted.

In Google, what 3 words would you type in to find such a service? 
If you are going to use a search engine like Google to find something like this, you would start by searching for something in the line of “luxury car service”. These definitions correctly capture the essentials of the products produced by these companies – transportation services and luxury cars. "Company that provides personal driver" and "personal driver services" are a couple of other search terms that could enable someone to find businesses such as Suited Cars. One first and relevant quick search term, however, is “luxury car service”. Now go to Google and type those same words in. 
Does the company’s website appear in the top 10 results? 
The company’s website does not now show up among the top 10 results when people search Google for “luxury car service”. It implies that the internet site is not promoting plenty, and it must spice up the programme optimisation (SEO) with the location to make it additionally easy to understand. The website was optimisable by both keyword optimisation and link building or content marketing, thus attracting more organic traffic from potential customers who are currently searching for these offerings. Higher search engine rankings would mean a much stronger online presence for the business and brand.

Is There Still a Place for Websites in UK Business? Explain your answer. 
Contemporary UK businesses still value their website a great deal, as they are the digital shop window and a major touchpoint for a business’s identity values, products and services. (Eugénie Coche, 2023)They play an important role in establishing trust to build trust with potential customers, as well as the reach beyond geographical distance. Social media and the like are good marketing channels, but a website is a way to create a central, controlled space for your company to convey its own message and interact on its own terms with customers. So, increasing online presence, traffic generation and ultimately increasing conversions all come down to a well-optimised site. (Aastha Kathuria, 2024)
If you could recommend one thing to improve the website of the business you chose, what would it be? Why did you suggest making this change? 
Most likely advice to improve the Suited Cars website: add a basic online booking facility. Now the lack of this feature forces potential customers to book directly, and that can be annoying. Through an online booking system, booking your right car shall be made so much easier as consumers are empowered to instantly check car availability, choose their preferred service option, and complete a reservation whenever it is convenient, 24 hours a day, seven days a week. It would be an improvement overall and help increase efficiency by reducing the burden on CSRs. Plus, it meets today's consumer demand for seamless online self-service options, potentially boosting booking conversions and revenue generated.
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