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Abstract
The discussion starts with the economic and social development in the context of Starbucks. Starbucks works well under the great guidance of Howard Schultz who is the Executive Chairman of the company. Schultz created a Starbucks establishment to donate cash to non-profit organizations. The prime motive of Starbucks is to enhance the lifestyle of its employees and society, rather than just earning a profit.  Furthermore, at the underlying phases of his vocation at Starbucks, Schultz started the plan which is known as the open door fund.
Starbucks is a coffee shop and holds more than 27,000 stores worldwide. The buyer spending is very high in order to enhance the GDP rate, which is a good sign for the economy. Starbucks’s contribution to US GDP continues to increase on a yearly basis. As indicated by the Bloomberg information, the purchaser spending keeps on rising as general population of the United States begins to spend more on Starbucks. 
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Introduction
Howard Schultz is an American businessman and is the Executive Chairman of Starbucks Corporation. He is an entrepreneur who played a vital role in the economic and social development of the country, through his enterprise changes. His ideology of business is far above than the customer satisfaction. Moreover, he believes that it is not enough to just delight customer through, quality products. He suggested that the role of business should be to improve the quality of life of its employees and society where it operates. For that particular purpose, he developed some major changes on an enterprise level, in order to improve the structure of American society (Perrini 2006).   
[bookmark: _Toc501552032][bookmark: _Toc502831211]Economic and Social Change 
[bookmark: _Toc502831212]Starbucks and Regional Development
[bookmark: _GoBack]Starbucks continues to play a vital role in the social development of American society. Firstly, he created a Starbucks Foundation for the purpose of donating money to non- profit organizations. The main purpose of this organization is to distribute money amongst the medium and small businesses, in order to improve the quality of lifestyle of the citizens. Moreover, the particular is social work enhances the customer satisfaction as well (Stephan 2015). Secondly, at the initial stages of his career at Starbucks, Schultz initiated the scheme, of lending money to farmers, which is known as the opportunity finance. In that particular scheme, the loans are given to the farmers, through which they boost their ideas and earn their own living as well (Naudé 2013).
	Starbucks believes in social welfare and suggested that the development of society has a strong link with the profitability of the business. In order to serve his motive, Starbucks started to design a partnership program with Arizona State University of America under the guidance of Schultz. The program grants the tuition fees and cuts off other expenses, for part-time and full-time benefits eligible employees who lack a bachelor's degree to earn their degree while being employed at Starbucks (Starbucks College Achievement Plan n.d.).
[bookmark: _Toc501552033][bookmark: _Toc502831213]Starbucks and Communities Development
Starbucks is playing its part in the economic development, in order to bring the positive changes in society at a small level and, at a vast level as well. For instance, Starbucks Foundation joined the hand and provided financial assistance to those people and communities, who work for the development of underdeveloped countries. More specifically, the countries include the backward countries of Africa. Schultz identifies that the farmers in various states of the United States and outside the United States are not much wealthy and live in poor conditions. Starbucks started investing on these farmers in order to earn decent money to live a better lifestyle. More specifically, Schultz focuses on the farming sector of coffee, tea and cocoa. As a whole, Starbucks is a sort of company who is investing a large amount of its profit on the welfare of society. Young people are the vital part of society and, Starbucks is very much willing to give the employment opportunities to youngsters. In addition to this, Starbucks allocates budget for those people who want to start their own enterprise. This particular imitative improves the economy of the country. Specifically, in New York and Seattle, the results are quite prominent and enhance the value system of the society (Peredo 2006).  
[bookmark: _Toc501552034][bookmark: _Toc502831214]Starbucks and Economic Development
	Starbucks and Schultz put their focus on the economic development of the country. According to him, the economic development played a part in the success of the business. Additionally, Starbucks took a risk at that time, when the economy of the country was very weak. Starbucks played a vital part in the economic downturn stage, where the industry was facing many difficulties. Starbucks started the training programs for the employees, who are going to start the new ventures. Furthermore, the training programs are totally free and enhance the performance of the business as well. The success of the startups ultimately results in the success of the economic conditions. To figure out which groups are a solid match for this store idea (Naudé 2013). 
Starbucks takes a gander at all the accessible information on the financial soundness of America's urban areas to comprehend which groups have the greatest open door holes, which have the greatest requirement for business speculation and initiative, and where there is neighborhood development in progress to assemble a superior future for its inhabitants. The organization intends to quicken the advancement of these stores throughout the following three years with the objective of opening in no less than 10 extra urban communities by 2018. Starbucks will screen the achievement of the stores for proceeding with an appropriation to implant with our store improvement systems (Zahra 2006).
[bookmark: _Toc501552035][bookmark: _Toc502831215]Job Opportunities for Youth
	Young people are the base of any country and the exploitation of the youth damages the economy of the whole country. In the fiscal year 2016, Starbucks worked hard for the youngsters, and invested a lot, in order to provide them the job opportunities. Moreover, in that particular year, Starbucks invested between 50,000 USD to 75,000 USD, in order to bring innovative business ideas for the youth. The prime problem is the lack of employment opportunities for those people, who are not much educated (Roy 2015). 
	Starbucks starts to expand its business in the neighborhood of Chicago. The particular idea of business allows the uneducated people to work in the stores and earn their living. The women and minorities are also the focus of Starbucks expansion programs as well. 
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	Starbucks is a coffee shop and holds more than 27,000 stores worldwide. The consumer spending is quite high which enhances the GDP rate of the country. Starbucks claims that its participation in the US GDP is 2.5 percent (Schwartz 2013). According to Bloomberg data, the consumer spending continues to rise. Moreover, under the supervision of Schultz, Starbucks intends to increase its contribution to US GDP beyond 2.5 percent on a yearly basis. The people of the United States start to spend more on Starbucks products (Berg 2014). 

Figure 1: St. Luis Reserve Graph (Schwartz 2013)
The above graph represents the whole condition of the consumer consumption during the time of recession and after the time of the recession as well. As a whole, Starbucks participates a lot in the GDP of the US. GDP rate played a vital role in the development of the economy of the entire country. Starbucks follows an innovative approach in that context, Schultz highlighted some of the major elements, who runs the economic development cycle. Firstly, the rate of inflation is the first economic driver. In order to cope up the situation, Starbucks starts to train its employees and reduces the prices as well. Secondly, the major economic element is the price index, and the least element is the GNP and GPD rate of the country. As a whole, Starbucks is an emerging enterprise during the time of recession and inflation.
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On the basis of the above discussion, the analysis is drawn that, Starbucks proves itself as an emerging enterprise under the supervision of an innovative Executive Chairman, Schultz. As far as the economic development is a concern, Starbucks invested a lot, in order to remove the joblessness in the country. The employment opportunities for the minorities and women is one of the major concerns for Starbucks. The consumer spending boosts the economy of the country. Starbucks participates up to 2.5 percent of an overall GDP of US. As far as the social development is a concern, Starbucks hold the high level of investment in the social community. It provides various opportunities to youth, in order to make them innovative.
Starbucks dependably has confidence in the social welfare and proposed that the advancement of society has a solid connection with the productivity of the organizations. Keeping in mind the end goal to serve his rationale, Starbucks began to outline an organizational program with the Arizona State University of America under the direction of Schultz. The specific program concedes the educational cost charges and cuts of alternate costs, for its employees to complete their university studies. 
[bookmark: _Toc501552038][bookmark: _Toc502831218]Conclusion
	On the basis of the above discussion and analysis, the conclusion is drawn that, Entrepreneurship refers to the process of running and managing one’s own business appropriately. Moreover, in order to develop the national economy of the country, both entrepreneurs and entrepreneurship play vital roles. Additionally, entrepreneurship is the willingness to develop and manage a business by taking risks in order to make profits. Howard Schultz is an American businessperson and Executive Chairman of Starbucks due to his leading capabilities. He is a business visionary who assumed an essential part in the monetary and social advancement of the nation, through his undertaking change. 
	Starbucks wants to excel in the society by bringing positive social changes in the society. The allocation of budget for new startups is one of the major contributions of Starbucks in the economic development. For example, Starbucks undertaking joined the hand and gave money related help to those individuals and groups, who work for the improvement of immature nations. All the more particularly, the nation’s incorporates the regressive nations of Africa. Schultz distinguishes that, the ranchers in different states of the United States and worldwide are very little well off and live in poor conditions. Starbucks begins contributing to farming communities that produce coffee, tea and cocoa for its business.
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