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Task 1 – Reading Task Template 

Upload your photo of your A3 in-class notes here:




1. Answer these questions using the sentence starters below
a. What is the main idea of the text?
The main idea is that social media sites such as TikTok and Instagram have taken small enterprises viral and attracted a lot more customers and sales. With its visual and fun-centric platform, TikTokers can showcase brands and/or products/services engagingly and entertainingly (Barta et al., 2022).
b. What are two key points?
Customers can be the deciding factor when it comes to viral content – Honywood Sandwich Shop in Basildon went viral on TikTok, and people journeyed for three hours to sample the chicken burger. 
The other is that small, local businesses can now sell to the rest of the world; Linda Hunter's online fashion boutique, Lindy Loo's Boutique, for instance, has now left the market stall and sent outfits all over the UK and even to Australia after gaining followers on Instagram. Social media is key to representing how dynamic the interaction is between the customer and the brand, portraying consumer-brand relationships in specific social media environments (Laradi et al., 2024).

c. What part of the text did you find most important? Why?
What is important is the marketing expert Faye Martin's comment, “people buy from people.” This is crucial as it will answer the question: why are social posts that feel like authentic lives and stories all so successful? Today's customers favor real people and true stories over the traditional marketing approach, which is why subliminal marketing and short skits are effective for small businesses.
d. Was anything unclear or difficult to understand?
I wasn't sure about the meaning of ‘subliminal marketing' and its expression. It's referenced in the article as one of the strategies, but the actual detail into how it will be, and how small businesses will be able to execute it on social media platforms, is not provided.
e. How did your group help you understand the text better?
I had my group help because when we talked through the article, it helped me to see how each business would be using social media in a slightly different manner, and I could see the evidence from each of them, which helped me with my answer.
3. One sentence reflection
Question: What did you find challenging about this task?
The most difficult part was finding the evidence in the text that was most appropriate for each answer, since there are numerous examples of businesses in the article and it was difficult to determine the most appropriate one for each question.
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Owner Murat Mutlu, who employs nine staff, says
Customers started travelling long distances to try
his food after one of his regulars posted about
the shop and other customers followed suit.

And while traditional sarnies may be the shop’s
b»read and butter, its other items are what
TikTokers are talking about.

“Itwas a big surprise to me to hear [customers]
had travelled for our chicken burger for three
hours,” says the 42-year-old, who took over the
shop two years ago.

‘It’s amazing, really’
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Kristy Chamberlain says people travel to her prom shop
from as far as Cyprus.

About 1.5 million UK businesses operate on
TikTok, according to figures shared by the social
media platform last year.

Among them is Krystalls Boutique, a prom dress
shop in Leigh-on-Sea, whose team’s sketches
based on funny moments they have observed in
the shop have racked up millions of views.

Kristy Chamberlain, who opened the shop in
2012, says teenagers travel from the Channel
Islands and even Cyprus to pick out a frock after
seeing the skits.

She started posting on the platform about 18
months ago after being encouraged by her son.

“Some people drive down for four or five hours
just to come here,” the 45-year-old says.

“l always ask them if they’re tying it in with a
family visit and they’re like, ‘No, my daughter said
they only want to come here.’ It’s amazing, really.”
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‘This has taken over my life’
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Linda Hunter - better known online as Lindy Loo - runs
anonline clothing business based in Epping.

According to the government’s Business
Academy, more than 200 million businesses
worldwide are using Instagram to reach
customers.

Among them, tucked away on an industrial estate
near Epping, is Lindy Loo’s Boutique, an online
clothes shop owned by Linda Hunter.

She started posting on the platform during the
pandemic and, after 46 years selling clothes
on markets in Essex, Kent and London, was
eventually able to pack up her stall.

The 62-year-old has moved the business fully
online and ships outfits across the UK and even
to Australia.
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The ground floor of Linda’s warehouse is wall-to-wall
clothes.

As | pull up to the warehouse, | notice Linda
delving through cardboard boxes as her team
deals with a delivery of new stock.

“This has taken over my life,” she laughs.




