Newsjacking Recap

What? How? Where?



What?

Broaden your news sources, cultural
checkpoints...

Follow breaking news, scientific
breakthroughs, latest trends and memes...

Take advantage of known opportunities —
calendar dates, up and coming events etc

Avoid crime stories, tragedies or sensitive
emotive issues



How?

e Select brand/social issue that would fit with
the story... find connection...

* Look for an aspect of the news story that will
relate to brand values/benefits/USP or slogan

* Copywriting style — “tongue in cheek”, bold,
humorous, tone of voice of existing headline,
add a twist...



Copywriting
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https://www.grammarly.com/blog/how-to-write-a-catchy-headline-in-1-minute-and-7-seconds/?&utm_source=google&utm_medium=cpc&utm_campaign=10827645800&utm_targetid=dsa-1233402314764&gclid=CjwKCAjwxuuCBhATEiwAIIIz0fphhFSWxCcCTePttuRv1e_mlIlTjs4Gtu5DZQCNWwWLq6uYh8zUMRoCzK8QAvD_BwE&gclsrc=aw.ds
https://www.wordstream.com/blog/ws/2017/05/17/how-to-write-great-headlines
https://www.portent.com/tools/title-maker/

Headlines

Make a Bold Statement

Ask a Strange or Funny Question

Make an ambitious promise and over deliver on it
Create a sense of urgency

Stand out from the crowd

Make your headlines work out of context

Use as fewer words as possible

Write something that people will want in their newsfeed
Use interesting adjectives

Pigue people’s curiosity



Task

* Write Multiple Headlines or Tweets...

e ...Vote on the Best



Where?

e Twitter, print ads, billboard...

* Mock-up strongest idea to more finished
standard: marker pen, hand drawn and/or
Photoshop/InDesign/illustrator visual



