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I decided to make my logo based around a hypothetical energy drink which I decided to name “Power Drop”. Since the brand was doing was an energy drink company, the first thing I did was look at drink logo designs in general.  
[image: ][1]

A trend I noticed with these logos on the image above particularly was that all these logos were placed on a circle, presumably representing the bottle lids these logos are usually on top of. Another thing I noticed is that almost all of these logos had the name of the brand, often making that more prominent to the designs in the background. 
Some designs I had planned before researching was having a drop of liquid, and then using other features to represent power and energy. I felt regardless of what else I did, it would at least be a centrepiece for the logo and would catch attention. The design I liked the most was the one where the droplet had muscles, since I thought that made the point very clear.
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[bookmark: _Int_KDVTH2LA]After looking more closely at the drink logos, I decided to combine my initial idea with a background and text, though I removed the muscles and just kept the face, so it still kept some character. I used a comic pop up as a background visual to show power. For the typography, I used the drop’s shape to make both an “r” and a “d”, making the drop part of the text itself. I drew this font by hand, giving it a black backdrop so it was stood out more from the background. I also thought making the typeface all uppercase would emphasise the power, but I couldn't do this as the integration of the drop would only work with lowercase letters. However, I think this combined with the face may attract younger audiences rather the audience of 18-34 who drink energy drinks. [2]
[image: ]
I made the colour of the text orange and a backdrop of purple, partly because I liked how they complimented each other, but also since I felt this could be a good template for an orange flavour. Other flavours could have different colours for their logos, such as watermelon and grape.
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As the drink logos I researched were on bottle caps, I tried seeing how the design would work on a circle.
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The motion graphic sequence I created was intended to be an intro for a streaming channel. In preparation of this, I researched some motion graphic animations. I noticed a lot of them have simple shapes, and then extra parts would smoothly come in. 
[image: ][3] (start of motion animation, see reference link to see full)
To fit in with this, I decided to make my intro centred around a circle which looks like a black hole, and so called the streaming channel “Void Entertainment”. My plan for the animation was that the black hole would come in, and then suck the letters in to make the logo typography. The font I used for this was “Speedy”, [4] to fit with the space theme, and I added a gradient onto it via Photoshop. I later decided to add a glowing effect to the portal, specifically when it was sucking up the letters to give it more impact. I wanted to add particle effects to further this, but I wasn’t able to figure out a way to do this.
[image: ]
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This animation was made with Adobe Animate rather than Adobe After Effects as I had more knowledge on how to use it. The video was also edited in Adobe Premiere, with sound effects coming from Pixabay. [5]
Video Link: https://youtu.be/1gsrnbJQ7-A 
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