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Task 3: Advert video
https://youtu.be/wtZomctzR1M?si=W42wJrGojg_qOs7i 
[image: A video of a person in a green dress
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[bookmark: _ep7cnzbudil3]Task 4 Presentation
[bookmark: _v7o3z6p1fifr]Slide 1: Eco Ease – Sustainable Lifestyle Marketplace
[image: A close-up of a logo
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Slide 2: Introduction – Project Overview

[image: A collage of a website
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Slide Notes:
· Brand Name: EcoEase- Sustainable Lifestyle Marketplace 
· Covered Tasks: Task 1- Market Research, Task 2- Financial Planning, Task 3- Video Advertisement. 
· Purpose: To transform research into a digital business strategy. 
Speaker Notes:
[bookmark: _Int_opgTrY99]The presentation will reveal the procedure and outcomes of the brand development project, namely EcoEase. It is a digital marketplace dedicated to promoting sustainable lifestyle predictions. These operations bring three integrated tasks to showcase how data field real-world organisation decisions are made in the digital space. The tasks include research-driven brand ideations, financial forecasting, and multimedia storytelling. 


Slide 3: Market Research Survey Design
[image: A person holding flowers and text
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Slide Notes:
· Used Google Forms in data collection.
· 10 questions relating to habits, likes, site characteristics, and internet behaviour.
· Combination of question types (MCQs, Likert scales)
Speaker Notes:
Task 1 was to design a 10-question Google Forms questionnaire to explore my target market's purchasing behaviour, internet behaviour, and values around sustainability. The questions were multiple-choice questions to gather structured and reflective feedback. I was not only interested in what people purchase, but also why and how crucial information is for developing a relevant and authentic brand.
[bookmark: _59auxhw3lebw]Slide 4: Data Insights and Analysis
[image: A close-up of a chart
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Slide Notes:
· Around 50% buy lifestyle products monthly 
· 50% prioritise the product's sustainability, 28.6% trust the product's quality 
· 30.8% prefer mobile-optimised websites
· 53.8% respond best to social media ads
Speaker Notes:
The data reveals a clear pattern and preferences in customer insights. Credibility and quality were the top priorities, with the most respondents saying they purchase according to the product quality and customer reviews. Mobile usability stood out as essential, and social media was the most effective marketing network. These valuable insights laid the base for the organisation's concept and helped in very technical and creative decisions moving forward. 

Slide 5: Business Concept – EcoEase
[image: A person sitting on a log
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Slide Notes:
· Consumer BRAND MODEL
· Topic: ethical, green products.
· Positioning: trust, transparency, accessibility
Speaker Notes:
I started EcoEase as an online store for ethically made, sustainable goods. Buyers look for brands that are aligned with their values, so EcoEase is built on transparency, fair sourcing, and authenticity to fulfil these standards.

[bookmark: _r0ypjl18twp0]Slide 6: Website Design – From Research to Interface
[image: A screenshot of a website
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Slide Notes:
· Platform: Wix 
· Page 1: Homepage with featured products, trust signals, and call-to-action 
· Page 2: SEO-focused on blog content 
· Design includes intuitive structure, secure checkout, and mobile optimisation  
Speaker Notes:
The EcoEase website is designed on Wix with the insights of 72%, emphasising mobile-friendly interfaces. The homepage highlights secure checkout features, customer testimonials, and products. The second page includes blogging content of customer based on their shopping, targeting related SEO keywords. The site reflects technical effectiveness and aesthetic simplicity, valuing importance to the target audience. 



[bookmark: _sxh7cix24ci5]Slide 7: Marketing Materials – Designed with Canva
[image: A close-up of a poster
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Slide Notes:
· Used Canva for infographics and social media ads 
· Visual tone: Impactful copy, minimalist layout, and earthy colour palette
· Messaging tied to key values: ease, trust, and sustainability 
Speaker Notes:
Marketing materials were created by using Canva, inspired by the messaging tone and graphic preferences identified in the survey. Every asset, such as an infographic or Instagram post, focuses on the sustainable ethos of the brand. Phrases such as shop with impact and certified eco-friendly were constantly used to appeal to those motivated by modern design, ethics, and quality. The design simplifies, which reinforces trust among customers and remains visually engaging. 

[bookmark: _6ocenrzicwby]Slide 8: Video Ad – Storytelling in Action
[image: A close-up of a website
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Slide Notes:
· The advertisement had traditional elements: a recognisable issue (plastic trash), a viable solution (EcoEase), and an explicitly defined call-to-action. 
· Introduced the brand and addressed environmental issues.
· Introduced EcoEase as the solution.
· "Come visit us. Shop responsibly."
Speaker Notes:
I added a brief brand introduction to build credibility. The video contained branded imagery, product images, and authentic testimonials to make the brand story more engaging. The message was concise and emotional because emotional bonding creates brand loyalty.
[bookmark: _1ytv35mjjz1w]

[bookmark: _mbscqly8v6d9]Slide 9: Financial Projection – Task 2 Highlights
[image: A graphic of a plant with a chart and a diagram
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Slide Notes:
· The Excel model projected 12 months of expenses and revenue 
· Income streams: Partnership, product sales, and ad revenue 
· Expenses: Marketing, operational costs, product sourcing, shipping, and website maintenance. 
· Included a bar chart and calculation of profit/loss using a formula 
Speaker Notes:
In Task 2, the report creates a full-year financial forecast using Excel EcoEase. It was able to project profits and visualise organisation performance with clear charts, with monthly income from partnerships and sales and classify expenses such as shipping, product sourcing, operational and marketing costs. The Excel formula functions were significant for automation, which helps to spot trends and plan growth strategies confidently. 


Slide 10: Reflection – Lessons Learned
[image: A close-up of a note
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Slide Notes:
· Implications of user-centred research
· Applying digital design and brand development research.
· Storytelling bridges data and emotion.
Speaker Notes:
This project emphasised the importance of user thinking. Everything, including design and slogan, was research driven. I realised how storytelling makes abstract concepts relatable through emotional connection, essential in a saturated digital economy. The challenge was to strike a balance between structure and creativity, which I maintained while offering a uniform brand voice.
[bookmark: _6zfke898i4bq]

[bookmark: _axsx34v5876r]Slide 11: Skills Developed and Skills to Grow
[image: A close-up of wooden blocks
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Slide Notes:
Developed:
· Basic SEO and Canva design
· Survey design
· Data analysis
· Video editing and scripting
· Website creation
Need to improve:
· [bookmark: _Int_I95I87sq]E-commerce logistics and platform integration
· Paid advertising campaigns
· Advanced SEO strategy
Speaker Notes:
[bookmark: _Int_BhqYkRjR]I have gained practical experience in multi-channel, digital storytelling, data interpretation and research. While there is more to learn, as I plan to deepen my knowledge in SEO, understand logistics and fulfilment and explore targeted ad platforms, especially as they scale with demand. 
Slide 12: References
[image: A green and white text
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· Burgess, J. (2020). Digital marketing and ethical branding strategies. Oxford University Press.
· Byrd, H. (2024). Sustainable commerce in the digital age. Green Future Publishing.
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Slide 13: Thank you!
[image: A collage of a person's face
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