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  In this presentation I will discuss and present the Digital Marketing Area and online learning, which personally intrigues me and makes me extremely curious at the same time. This movement took on an extraordinarily large scale a few years ago, being an area that is still incredibly young, and that looks to have a very promising future, given that technology is advancing every day at a dizzying speed.
   A few words before, about what digital marketing is. 
Technically and theoretically, digital marketing includes all marketing efforts and strategies that has as a way of working, an electronic device, and a strong connection at the internet. Some examples about it could be businesses digital channels such as search engines and motors, the social media, which nowadays can have a tremendous impact, the classical email, which is also a very fine way to do marketing, and, of course, other websites and webpages which all, are meant  to bring in connection the present and very promising customers and clients.
   And the second question, why digital marketing? 
Well, this topic and area is an area that, me personally, intrigues and makes me very curious in the same time, not only in terms of what results could have, but also the way that this area is used, the risks it can have on humanity and on the society and at the same time, the benefits it can bring to a healthy society and a prosperous business.
   By discussing this topic in more details and touching the subject of the development branch of digital marketing strategies, it can be said, at first sight, that digital marketing is the best option in promoting a business of any kind. 
   Starting about something quite interesting is that, I can say something about what I have read during my researches and that is the nonlinear marketing, which is a form of interactive marketing, it is meant to be the marketing of a long duration of time which is constructing on businesses and gathering information and details about an Internet user's online activities, and trying to be active in much than 5 online areas. Different from the traditional marketing ways and procedures, which has and direct involvement or in  other word, one-way messaging to the consumers, for example, printings, television and radio and classic advertising through posters, the nonlinear digital marketing procedures are meant to analyse and reach on the possible customers across multiple online channels. All of this became much harder to be done because, the consumers have now a high level of knowledge about the quality and the qualities which they can reach and afford and so, their demand for more sophisticated requests and consumer offerings.
   This was the change that had forced the majority of the businesses to rethink their strategy and adopt the strategy or, more than that, to incorporate omnichannel, the nonlinear marketing techniques and strategies, in order to maintain enough brand and products exposure and visibility. The well-known Nonlinear marketing strategies and procedures brig the efforts to adapt and modify the advertising ways and strategies of business to different platforms, and to share the advertising and the information to a larger scale and larger categories of buyers rather than, reach a large coherent audience, which brought me to the conclusion that an unexpected demand of the consumers is that of quantity and not really that of quality.
   And in this way, it is having reached the point where the customer behaviour came to discuss more and more. 
   It has become an especially important subject to predict customer behaviour as a business and to know how to keep the interest of it. Through my researches, I have found something interesting about the Consumer Buying Behaviour. That is referring to the process of studying the customers and how they behave in buying or declining the decision of having a product, which, naturally, satisfied their needs. More exactly, this is a research and study meant to predict, see and analyse the actions of the people as consumers and a study of what brings them to buy or demand a specific product. Also, it is very important for a business or a marketer to study the customers and his behaviour in buying or using a product or a service consumer buying behaviour, for they need to understand what expectations the customers have and how to encounter them with new online and digital marketing. In this way, they can find out what motivates the consumer to buy or use a product or a service. It helps to understand what makes a consumer buy a product.
   There are some strategies and ways of finding out the customers and their type of buyer, and some of them are called:
1. The Differentiation of the Consumer
It is a process of differencing some customers from other ones and after, building a strategie of marketing which can reach that category of customers.  
2. Retention of Consumers
 It is about that moment when a customer is satisfied, he will repeat the buying and purchases. 
3. Design Relevant Marketing Programs
Using, for example the target market the young ones and the kids, it will be needed to search for other ways, more simpler and easier to reach such as TV, the programmes in schools or by approaching their parents.   
5. The Competition
This is the most important motivation why there is needed a customer behaviour analyse all the time. To combat the competition and find out what are the customer’s needs, it has to be a great reason of studying the customers behaviour.
All of the processes and analyses request a big amount of researchers, data and information and also, this is another process of digital marketing and how to use the digital field, especially the digital marketing, about it is presented in this topic. 
   A very important skill which I have gained during this study and through my courses is that of digital skills, which nowadays is one of the important skills and for such a analyse and strategies you need also a good strategies of gathering information and doing proper online researches. 
There are three types of researches:
1. Qualitative research: which is meant to use the non-numerical process and it uses the question ''why'' 
2. Quantitative research: use the such information which can be used or even converted in a numerical formula and answer at the question ''how'' 
3. The mixed methods: combines the method ''why'' and method ''how'' and brings as an answer the result of ''what'' in the purpose of ''what'' is requested from a marketer, in our case, to use and do to reach a proper digital marketing and reach its customers.
   First of all, I managed to do all this analysis and procedure with the help of the contact I have constantly with colleagues, with people on the street and especially, I managed to make a structure and understand how all this works and how they can be visually translated into a digital formula, at the university courses I take. Over time, I have personally wondered about the importance, value, and digital change that the digital formula has nowadays and the radical changes it can have. I focused mostly on the geographical part of the UK, where the production of services and products is extremely vast and so is the type of consumers that businesses, companies and marketers face and try to meet their needs and requirements, and such a daily satisfaction requires a permanent digital activity, an extreme quality and quantity of data and also, a digital marketing that needs innovation almost daily.
   After all this analysis and research done, I could say that digital marketing still needs innovations and improvements in some of the processes that are practiced.
· Direct Conversions with the customers and quickly getting a decision. 
I have concluded that there is still needed a proper dialogue with the customers about his needs and satisfaction 
· A consultancy is not to expensive to bring the best improvement here. 
   Receiving the payments from the customers should be the last thing taken in consideration by every business.  Gathering a exact data by using specialised employers which purpose are to make a live review that could bring a much better understanding of actual customers and of futures ones. 
· Knowing who the customers are and giving them the opportunity to decide
and so it can be a created a customer journey for a better understanding of where are they spending the time the most and that is the online, using the digital that means that the customer what to take part of every change that a company wants to do and of every strategy so will give him the impression that his opinion as a customer’s matters. After that, a proper campaign of improvements could be done properly with the opinion of the customers.
· To adapt the digital marketing strategy to the newest trend
   Taking into considerations the big brands such as YouTube, Instagram, Facebook etc, an exceptionally good strategy, in my opinion, could be the permanent adaption of digital marketing and skills to the newest trends. This is something that will have a tremendously positive influence among the customers. Being always with a start in front of the competitors.
· To have an active and very responsive website and mobile 
   The customers, what's to be seen and observed were quickly among with their requests, and such as the social media thought us, to respond very fast to every message, an improvement could be done in this way, to be responsive and punctual. Even the digital marketing is influenced by mobile-first because it is still actual.
   A small statistic showed us that the mobile internet users are the manyest who are using the mobile-first option and, as in 2019 for example, where was registered an increase of 90% of the Smart Insights, Mobile-First and smartphones users, what means that a not really responsive business or website in our case it will bring very big damage and disadvantage.  
   I believe that my suggestions for the possible improvements could be improved very quickly nowadays, especially for the fact that the digital skills of every single person are quite high. 
In the process of focusing on the improvements and adaptions of the digital skills and strategies, it should be done, in the same time, a Stay-In-Touch program with the target market and with the actual audience and solving all the problems and satisfying all the needs of every single customer, very quickly.

   Such as for the actual situation with the online learning, where the opinions are quite different and the situation seems to be a little bit tensioned because some of the students like the online learning and some of them, do not. I have chosen this topic too to explain in a small statistic what could be the reasons of being con or pro I have made a small a statistic of cons and pros: 












	Pros: Those who are PRO online learning are in four groups divided        
Known to be under 47% from the population!

	1       Convenience

	2       Less Expensive

	3      Technology

	4   Additional Benefits

	Convenience: About the location, time, course duration.

	· No traveling time                                                                                                              10%                              

	· No geographic difficulties                                                                                                 5%

	· No learning pace constraint, you can learn at your pace and study at your convenience                                                                                                                        3%

	· No verbally expressing constraint, you can express yourself in writing rather than verbally                                                                                                                                 2%

	· You can have virtual discussion rather instructor-led lecture                                    3%

	· Course work and instructions can highly be customized to your field and subject area                                                                                                                                       3%

	· Access to resources                                                                                                            4%

	Less Expensive: The courses cost less than regular classroom academic or trade school course.

	· No housing costs to classroom                                                                                         3%

	· Class attendee can continue to work at job while taking classes                              5%

	Technology: You can work on the course just about anywhere you have computer access. Online courses provide an opportunity to learn new technologies 

	Additional Benefits: There are numerous additional benefits.

	· No discrimination among students                                                                                 3%

	· Equal participation from all classmates                                                                          1%

	· These courses are better for those people who are introverted                               2%

	· No immigration problems                                                                                                 2%

	· Creative teaching                                                                                                                3%

















	Cons: Those who are CON, and they are the same, divided into four groups
Known to be above the 53% from the population

	1      Limited Social Interaction

	2      Technology Cost and Scheduling

	3      Effectiveness of Assessments

	4      Problematic for Instructors

	Limited Social Interaction: Limited opportunity to interact face-to-face to professors and other students where the people need to interact with other people 

	· Difficult to develop relationships with classmates, empaths for example            12%  

	· Possibility of limited local networking opportunities                                                   5% 

	· Most of the communication through e-mail, chat room or discussion groups, but no offline get-together                                                                                                      8%

	· No personalized attention from instructor with regards to face-to-face interactions and feedbacks                                                                                                                     5%

	· For the old generations and it is extremely hard to re-learn the new technologies and keep up with                                                                                                                3%

	· No campus atmosphere to create social interaction                                                   5%

	Technology Cost and Scheduling:  

	· Computer boot-up time, software programs, and connection to Internet              1%

	· Students may be required to learn new or enhanced computer and troubleshooting skills                                                                                                         2%

	· Additional cost of high-speed Internet                                                                           2%

	· Log into your class while at work                                                                                     2%

	· Plan and adjust your studying schedule around instructor’s assignment due date                      3%                                                                                                                                          

	· If a student is scheduling to study in the night, then the student will have to wait for response from the instructor or classmates by next day                                      2%

	Effectiveness of Assessment: Most educators agree that memory testing is not the best measure of learning in any environment, but classroom tools are difficult to apply. It is difficult to measure program results. 

	Problematic for Instructors: As software is getting more and more advanced, instructors are constantly trying to learn how to keep up.

	· Traditional instructors believing in lectures and handouts may have tough time in adopting the system and software                                                                              1.5%

	· Student must be self-motivated and disciplined to progress through the program in a timely manner                                                                                                          1.5%










   In conclusion, what it can be surely said it is that the technology is evolving extremely fast and the practice of digital skills and digital marketing as improving day by day, no matter the reason or situation. It might be hard to keep up the trends and the speed with which all of the digital areas is running but a thing is certain, with the evolution of the technology the marketers, users and the people in general will encounter hard situations to keep up with the technology. Nowadays and in the very present, every buyer, user and customer have the expectation of being provided with real knowledge and pieces of information which will help them to find solutions for their problems, needs, issues and requests.  
   Through the digital life and digital marketing and learning, it is allowed to the consumer and user to build and have a very strong point of view and opinion of an organisation, company, business, teaching systems and courses or brand by experiencing, hearing, seeing and receiving knowledge. In my opinion, the spread of the information by the word of mouth was receiving only the second or third place in a matter of purchasing something and taking a decision as a customer or a user.
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