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1.0 [bookmark: _Toc155186809]Introduction

In this reflective essay I will reflect upon the research process I engaged with when completing my first assessment for this module, an individual project which looked at the reasons for an increase in popularity of digital mediums of entertainment over physical mediums, to do this I will be using the Gibbs Reflective Model, as outlined by Schoch (2021) “The Gibbs’ reflective cycle consists of 6 stages: description, feelings, evaluation, analysis, conclusion and action plan.” Main (2023) explains the description stage as “objectively recounting the experience”. Smith (2021) describes the feelings stage as a recap of your thoughts and feelings you had when carrying out these tasks. According to Cuofano (2023) the evaluation stage is where the good and bad is considered and leads us to plan for ways to improve if we were to do the task again.  As explained by The University of Edinburgh (2023) the analysis step looks at why things went good or bad and is naturally where academic literature is used. Eldrigde (2021) explains the conclusion stage as an overall summary of what you have learnt from the reflection and a chance to explain how you would do it differently if you were to do it again. Schoh (2021) explains that the action plan describes how you will do better next time, in this essay I will reflect specifically on my experiences creating the idea, developing the idea and my individual learning throughout.	Comment by Gareth Hughes: Your later reflection is good, but I would have liked to have seen a short discussion and inclusion of the Gibbs Model to give some context	Comment by Gareth Hughes: No need to bold. But you do need page numbers for this direct quote	Comment by Gareth Hughes: Solid start 😊



[bookmark: _Toc155186810]2.0 Reflection

The first part of the project was to establish a question and consequently create aims and objectives that would help me answer the question. Originally the question was set to find out if digital media sales are greater than physical sales, however this was changed as this question did not really need primary research to answer which would not be ideal when all the advantages of primary research are missed out on, as explained by Walker (2023) primary data is directly relevant to your aim, there is a greater chance of achieving the desired response and the data does not need to be altered like secondary research. With the change to the question, I looked at the if and why, the why element being reliant on the primary research, the aims and objectives were then altered to suit the change in question. I felt the change in question would give more value to the project if it explained the reasons why. I believe the question set allowed for the project to be valuable as it provides insightful information about digital mediums being more popular and why they are more popular, of course there is the question of how a project could be made more valuable, Bylund (2019) says that there is subjectiveness with value as your success depends on the value a customer attributes to your work, perhaps when developing a plan in future I should conduct a small questionnaire designed for those that should see the value in the report to see if they believe it will be any good to them and if not, suggest ways to add more value to the project, however the project poses value for reasons explained within the assignment, so this suggestion is not a required change  Overall, I feel I made the appropriate changes to maximize value for the project but should have looked more into the demographic I intended the project to be more valuable to and my action plan in the future would be to conduct research to find out how to make my project as valuable as possible for those it should be of purpose to.

As part of my Primary Research, I had to prepare the questionnaire, send it out and collect and analyse the reports as well as design and carry out interviews. When creating the questionnaire, I created the questions after attaining my secondary research so I knew just what data I wished to gain when carrying out the questionnaire as said by Bhandari (2023) The first step in the design process of any questionnaire is to establish what you want to find out based on what you are studying which I did after the secondary research was collected through and the interview was based off the questionnaires questions but were designed for more qualitative responses as said by Stanley (2023) “Qualitative research can be a great way to understand the changing behavioral patterns of a specific group in a situation”, I used convenience sampling for my primary research and in total gathered 10 questionnaire responses through means of Microsoft Forms and 2 interviews were carried out, this was due to lack of time, the results were analysed through the conference poster. I felt the primary research methods that I chose would help me gain the best possible responses I could use to answer my question and I felt designing the questionnaire and interviews was not difficult and easy to do. From the primary research I gathered some very useful data which in combination with the secondary data collected allowed me to make detailed conclusions about the physical and digital forms of media due to the quantitative and qualitative data gained however ideally more respondents could have partaken in the questionnaires and interviews, having more data is useful because as Morell (2021) explains having more data means there is greater detailed results which enables them to answer the complex how and why questions a business may face as it leads to appropriate adjustments, having greater detail would have allowed me to potentially draw even more useful and insightful information. The reason for a lack of respondents is due to time constraints brought on by the assessment deadline. As said by Sirisilla (2023) time restraints can have a negative impact, the best thing to then do is to acknowledge this and think of a way to work around this issue in the future, I feel as if the time management of my project was good and I chose the appropriate research methods but referring back to what was said above, in future I believe I should look for ways to share my primary research further out.	Comment by Gareth Hughes: Page numbers
Overall, I have learnt that the primary research methods I chose were appropriate and that a mixture of quantitative and qualitative data was integral to answering my question however to give greater value to my research in the future I should look at finding more time to gather responses and more responses from outside the university. My action plan moving forward would be to timetable my project so that I have as much time as possible to gather as many responses as possible, Khan (2020) states that “An effective timetable will help you accomplish more in a shorter period of time, reduce your procrastination and help you focus on the tasks at hand.” Of course, doing more in a shorter time means there is more spare time, which I would use to attain more responses. I would share the questionnaires out on social media as I believe this is one of the best ways to access the younger portion of my demographic Mahmutovic (2020) lists Instagram as the best platform to reach Millennials and Gen Z, with this in mind I should share on future surveys on them to gather more responses and I would carry out more interviews as said by Schwab (2021) One factor that determines the amount of interviews you conduct is weather the interview is in person or remote, and if remoter, which mine were, then more should be conducted to compensate for the distracting nature of remote interviews making them less effective.
To reach conclusions on my research I created a conference poster where I analysed my findings. I used a template in PowerPoint to create my poster and drew conclusions from my primary and secondary data and included some additional imagery. I did not enjoy creating this poster I believe the information was too complex for a poster paragraph however Hein et al. (2019) found that they should be carefully laid out due to the level of complexity the information could have the complexity of the poster is not as much an issue rather how it has been laid out. Whereas the poster does showcase the data analysis and the key findings well it looks very unappealing in retrospect, with a few diagrams, no appealing imagery and no bold colouring, posters need to be appealing, a survey conducted by Rowe and Ilic (2009) found that “Visual appeal was cited as more influential than subject content, with 94% agreeing that poster imagery is most likely to draw viewer's attention.” I feel this happened due to a greater focus on the written element of the poster which I still believe to be more important however neglecting the design aspect may have resulted in a poster which is difficult to engage with especially with the amount of words used in the poster, Shah (2023) agrees believing too much information will make a poster messy and hard to understand, looking at what Hein et al. (2019) said above it would appear more care should have been taken in designing this poster My action plan moving forward will be to divide equal attention to both the written and design aspects of the poster and to look for inspiration from other posters when designing my own.
After all tasks were complete, I had to record myself performing an elevator pitch. As part of this I created a PowerPoint which summarised the main goals of my project and what my key findings were before recording myself speaking over the slides, whilst making the pitch I felt confident in my ability to convey the purpose of my project and explain clearly my key findings and worried less about my delivery as I have had practice, Harvard University (2019) believes practicing is only effective if there is a clear goal, I had a clear goal to explain the purpose, work completed and the results to my peers. Upon receiving my feedback, I was told the presentation was clear and well-presented but people wanted more imagery and detail on the design process of the interview, I agree the presentation could have used more imagery as a PowerPoint without imagery, Weissman (2022) mentions how there should be more imagery than words and how 90% of information our brains take in is visual so for anyone to take a substantial amount away from the presentation, imagery is a necessity. I opted not to include the design process as I thought it would bloat the PowerPoint and make it hard to follow, Moss (2022) talks about using unrelated content in a presentation and how if you feel that something will not contribute to the presentation then it should not be included, and this is how I felt about including the design process, however in retrospect I see that it would have added something for my audience and in future I will included my design process. I have learnt that people prefer more detailed PowerPoints and want more insight into the design process of primary research so my action plan moving forward would be to make a more visually appealing PowerPoint that will better gauge the attention of the audience and creating slides that explain the design process of my primary research briefly so that people understand where the questions have come from.
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