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Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Hollywood Bowl website loads instantaneously with minimal buffering for most users with the key contents showing, however with the use of large images it can slow down for other users. A slightly longer load time may occur on slower Wi-Fi connections or due to the high-quality images.  (Hollywood Bowl Group, 2026).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The website contains multiple sub-pages for bowling, arcade, food drink parties and bookings. These are listed under the navigation bar on the homepage. A prospective customer navigates easily through a clear menu with icons that help guide them to key services. “Book Now” is displayed to help users complete the task. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: There is a “book now” button on the homepage for customers to book directly the number of players, date, time location which would confirm their reservation. The process is designed to be quick allowing customers to complete their booking in just a few steps. This provides a convenient, self-service option to ensure bookings are made quickly.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: If the pages shown less information and shortened it down it could make the website a lot easier for some people to use. They could also use shortcuts to access things like booking easier. Adding a search bar would help users quickly locate specific information. Providing a quicker booking process and smoother navigation would make the website usability more efficient.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The webpage has a pleasing aesthetic with bright colours and direct showing of what the website can be used for. The difference between the mobile app and computer is the mobile app is designed for digital ticket management and convenience whereas the online website is a more general overview.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: They use vibrant colours which include many neon colours such as electric blue, pink, purple and yellow. This creates a party atmosphere which reaches out to families and groups of friends to show it is good for a social gathering. Images of groups, the bowling lanes, arcade games, food is used to show what the experience would be like with either family or friends. (Hollywood Bowl Group 2026).

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Hollywood bowl doesn’t use an online chat tool; however, they offer mobile contact and email which could be effective as there are multiple ways to contact them. It is not as effective for quick and convenient questions such as prices or availability. This lacks instant responsiveness of live chat which can delay answers to urgent questions and help impulse booking.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media platforms are effective as they are placed in the headers of the page to make it easily accessible for users. This helps connecting from the website to other platforms. This helps customers to see promotions/deals or to show off to their friends what it is about. (HubSpot, 2022)


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The website shows a clear menu with bowling, parties, food & drink, and arcade games. This helps customers find what they want without confusions. They have functions called “book now” and “find a centre” this helps guide customers towards the next step. Hollywood bowl put descriptive text, and icons with each service to help customers understand what it is. 


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are mainly made available on external websites like Trustpilot, where users leave reviews and comments. New reviews are left almost daily making them up to date. On Trustpilot, there are thousands of recent reviews with an overall high rating. This external platform gives customers current insight on others experience before booking (Trustpilot, 2026)


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Hollywood Bowl shows its service as top quality through professional imagery, direct information and multiple positive reviews. Theu have a high emphasis on their entertainment, food and safety standards. I would recommend this to family and friends because of the positive feedback and the choice of social entertainment wide range of activities.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are made clear to customers but not shown upfront. The prices are shown through the booking system where users can select time and location to check prices. The prices reflect the high-quality entertainment with many available facilities. However, without immediate pricing it may be less convenient for other users. 


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2.Ten pin Bowling

	
	3. Family bowling games

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When searching “ten pin bowling” the Hollywood Bowl Group website usually is in the top ten results. This is because the company is recognised strongly and uses the relevant keywords. Appearing in the top ten results makes it easier for customers to find the website quickly (Google 2018). 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites still have a strong relevance in modern UK business for example Hollywood Bowl. Company websites act as a central hub where customers can access information, book services, and build trust in the brand. Hollywood bowl allows users to check its availability and make bookings to provide and= easier experience. Websites also show credibility to show customers an online presence. Websites are essential for giving detailed information, allowing, transactions, and supporting customers in what they want to do. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation to improve the website of Hollywood Bowl would be to add a live chat feature. This would allow customers to get instant answers to questions about prices, availability, or bookings. Users must rely on phone or emails, which can be slower and less convenient. By adding a live chat tool this will provide quick support and less frustration with customers. It may also increase bookings as with questions they have answered they will more likely want to complete the purchase. Overall, this would make the website more efficient, modern and user friendly. 
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