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CHAPTER 1 INTRODUCTION 
Overview of research 
Modern marketing is concept that has focus on customer needs and wants which aims in meeting customer satisfaction. It is customer oriented that is based on new marketing concept which helps in knowing target consumer, creating products which meet the need of target consumer and ensuring business efforts create profit for the organisation. The techniques of modern marketing focuses on developing long lasting relationship with client & customer that pave the way for substantial business growth. It involves digital and automated marketing along with traditional methods of marketing (Brock, 2019). The use of several modern marketing techniques such as search engine marketing, affiliate marketing, digital marketing and more make customer happy. Lorry driver refers to truck driver that transport goods between locations. They move items for suppliers and customers locally, nationally and internationally. The impact of modern marketing seems to be effective which help to control driver turnover and limits the shortage of driver. In the development of lorry driver training has played a significant role. The present research is based on the impact of modern marketing techniques in the development of lorry drivers within UK which covers aims & objectives, question, significance and rationale. 
Significance of topic 
The methods of modern marketing are important to have direct interaction with target audience and getting feedback. By knowing the consumer wants helps in improving business product & services to suit their specific needs. With the help of modern marketing business can evaluate their operations on full scale to evaluate different departments and systems such as sales & marketing collaborating efficiently in monitoring data & outcomes of marketing strategies. the well planned marketing strategies help in highlighting brand strength (Granata, and Palumbo, 2022). The use of different marketing strategies leads to development of lorry drivers within UK as to offer better services to its clients. It is important for the trucking companies to create a quality employment experience for employees similar to quality service experience for consumer. 
Purpose of research 
The reason of conducting this research is to gain knowledge and understanding about the topic related to impact of modern marketing techniques in the development of lorry drivers in UK. the study of this topic will help in increasing knowledge about different modern marketing strategies that can be used for development of lorry drivers. The other reason is to attain dual perspective of personal and professional (Shukla, and Pattnaik, 2019). In the perspective of personal, it helps in gaining knowledge about topic and several skills are developed such as communication, problem solving, time management, decision making are more in order to conduct future investigation in efficient manner. Whereas in perspective of professional, it helps in developing career along with effective strategies can be used to overcome challenges. It is also beneficial for other researcher to gain knowledge about the topic. 
Research aim & objectives 
Research aim
“To evaluate the impact of modern marketing techniques in the development of lorry drivers within UK”. 
Research objectives  
· To understand the concept and types of modern marketing techniques in UK. 
· To determine impact of modern marketing technique in developing lorry drivers within UK. 
· To examine the challenges faced by lorry drivers while adopting modern marketing technique in their development in UK 
Research questions
· What is the concept and types of modern marketing techniques in UK? 
· What is the impact of modern marketing techniques in developing lorry drivers within UK? 
· What are the challenges faced by lorry drivers while adopting modern marketing techniques in their development in UK?  
CHAPTER 2 LITERATURE REVIEW  
Concept and types of modern marketing techniques in UK
In the opinion of Jayanna (2019), modern marketing is broader concept and multidimensional which emphasis on customer satisfaction, after sales service, planning and other variables along with getting profit. The modern concept of marketing involves the conception of product, selling, marketing consumer, societal marketing, and production. It starts with the determination of what consumer wants and ends with their satisfaction. The are several types of modern marketing techniques for the development of lorry drivers within UK such as social media marketing. The use of social media platform is effective helping in reach to greater audience across the entire world (Jensen, 2022). The artificial intelligence has taken huge rises which connects millions of data points within seconds and creates understandable cause-effect model. The brand can create smart funnel by automating intelligence which leads to development of lorry drivers. The internet of things present organisation with invaluable insights on consumer behaviour by having more organic interactions between the gadget & its user. 
Impact of modern marketing technique in developing lorry drivers within UK
As per the viewpoint of Krasyuk, Kirillova, and Amakhina (2019), by adopting modern digital marketing strategies will immensely boost the revenue of trucking companies. The implementation of advance & tailored digital marketing helps in promoting trucking business to right people & getting new customers. The impact of modern marketing technique create several opportunities for business which means changing their marketing mix. The implementation of modern marketing technique leads to increase employment opportunities by hiring more employees to accommodate expanding operations (Parvari, 2020). The company is introduced to the public through marketing which promotes interaction that leads to long-term consumer connections and helps in building brand's reputation which leads to development of lorry drivers. The internal factors can be impacted by marketing which takes lot of market research to create a successful marketing campaign. The research provides information about shifting consumer trends. Understanding trends may open up prospects for novel or distinctive products that could be very successful (Sheremetyeva, Gorshkova, and Mitropolskaya-Rodionova, 2021).
Challenges faced by lorry drivers while adopting modern marketing technique in their development in UK 
According to Ramesh, and Vidhya (2019), there are several challenges faced by lorry drivers while adopting modern marketing technique in their development within UK such as to understand the target audience is challenge faced by lorry drivers in which messages must be aligned with how buyer describe the problem. The lack of communication is challenge in modern marketing technique which leads to conflict in company. To access data across platforms is challenge in order to acquire a complete picture of a customer as modern consumers generate a massive amount of data through a variety of channels and devices. In this way marketers may lack key details if not having information from the right channel (Salmon, and Tordjman, 2020). Hiring new employees may hinder production and take time and money away from the objectives of team goals. One of the most crucial components of every company's marketing strategy is content marketing. The issue is that your rivals are also aware of this. The competition is increasing as content marketing becomes more popular. The abilities in search engine optimization is higher in demand. Another factor contributing to the decline in popularity of content marketing is the difficulty for businesses in producing new content (Shah, Naeem, and Bhatti, 2021) . 
CHAPTER 3 RESEARCH METHODOLOGY 
Research methodology is defined as technique and method which is used for developing effective research in order to have valid and reliable data for attaining aims & objectives of topic effectively (Batallán, 2019). It is refereed as systematic method for resolving research problem by gathering data using several techniques, providing interpretation, and drawing conclusion about the research data. Saunders onion framework is used for conducting research effectively. 
Research philosophy- It defines to phenomena which is related with assumptions, nature of study to deal in particular way for developing knowledge. It consists of two philosophy positivism and interpretivism. In present research positivism philosophy is chosen by investigator that helps in gathering & examining quantitative data as to show trends & patterns in research related to topic impact of modern marketing techniques. 
Research paradigm- It refers to philosophical framework on which research is based on that offer patter of beliefs & understanding from which theories & practice of research project operate. The paradigm consists of ontology, epistemology and research methodology. In the present research methodology is considered which include process of data collection & analysis along with demonstrate findings are valid (Camic, 2021). 
Research approach- It defines to plan which entail steps that is grounded on broad assumptions for testing the hypothesis of information. Inductive and deductive are two types of research approaches. Deductive approach is selected by investigator in current research which allows to conduct research in quantitative manner in term of numeric for addressing research problem. It also helps in identifying relationship between two variables in accurate manner. 
Research method- The choice of research method depends on research question which is important for investigator to select right research method. It involves quantitative and qualitative method. In the current research, quantitative research is taken that allows in assembling and investigating numerical information related to topic impact of modern marketing techniques. within minimum time & low cost from large population (Dion, and et.al., 2020).   
Research strategy- It refers to step-by-step action plan which provide direction to researcher thought to generate qualitative results & reporting. It involves different types of research strategies such as case studies, survey, systematic literature review and more. The investigator selects survey in its present research which facilitates collection of data from large population. The use of survey technique supports in conducting whole research for a wide-ranging information at little cost and in a short amount of time.
Data collection- It allow researcher to gather data from different sources for achieving aim & objectives of research in suitable manner. Primary and secondary are two kinds of data collection method. In the present research, both the data collection methods are selected by the researcher for assembling the material related to the research topic related to impact of modern marketing techniques (Gupta, and Gupta, 2022). The primary method involves questionnaire to collect first-hand information and secondary method involves published sources such as journals, articles etc. in order to have in-depth information of study. 
Data analysis- This is the methodical process of applying logical and numerical procedures for defining, summarising, and evaluating the information. In research methodology, there are many different types of data analysis techniques, including frequency distribution, correlation, regression, thematic analysis, and many more. The researcher will employ frequency distribution, which provides graphical or tabular layout. It helps the researcher visualise and illustrate the information assembled from a sample (Iovino, and Tsitsianis, 2020). 
Sampling method- The process of sampling involves selecting a predetermined number of observations from a vast number of populations. It is divided into probability sampling and non-probability sampling. The researcher chooses probability sampling in its current research, which enables the selection of respondents at random from the many populations. For the purpose of fulfilling the research's goals and objectives, 30 respondents were chosen.
Time horizon- It establishes a deadline for completing the entire study project.
The two different kinds of time horizon which are cross-sectional and longitudinal. To gather the entire research in the least amount of time, the researcher selected a cross-sectional time horizon. Utilizing a time horizon makes it easier to acquire trending or recent data that is pertinent to the study (Ratnam, 2019).
Ethical consideration- While conducting research it includes the application of certain fundamental ethical principle which becomes important for the researcher to follow research ethics. The major ethical consideration in the research is integrity that helps in taking out significant research results. On the other hand, dignity of the participants those are taking part in the research are needed to be managed so that honesty and transparency can be maintained within the research (VanKooten, 2019). 
CONCLUSION
From the above it can be concluded that marketing concept is crucial which leads to growth of business. Modern marketing uses a comprehensive, flexible, and data-driven process to link brands with their ideal consumers and get specific commercial outcomes. There are several modern marketing techniques which helps in development of lorry drivers such as social media marketing, affiliate marketing and more which leads to positive impact such as greater opportunity, reach to larger audience. With this several challenges are faced such as lack of communication, understanding target audience and more. The present research covers aims & objectives, literature review and research methodology. 
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