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Executive Summary

In this report, we will discuss the analysis of Marriott International’s 2020 and 2021 financial indicators with the help of graphs and charts, as well as understand its trend analysis with indicators, the financial trends, the profitability, the liquidity and gearing. We will discuss why the analysis of financial indicators is important for management and why calculations are essential. A company as big as Marriott International has a lot of competition in the hotel industry market. They must remain competitive, so they must conduct continuous analyses in order to stay ahead of their competitors. With the analysis, they can know what risk the company is exposed to and how much profit or loss the company has generated.
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Introduction

Assignment purpose
Background information on the company
Marriott is one of the most famous exclusive hotel chains. It has an outstanding product strategy, largely focused on luxury travellers, describe Shastri, (2021). Hotel industry is important as the industry fulfils the people’s need of accommodation, food, entertainment and transport for different purposes. Marriott International is an American multinational corporation founded by J. Willard in 1927and headquartered in Bethesda, Maryland, USA. Marriott has a unique product strategy focused on luxury travellers, Shastri, (2021). The company offers a most powerful portfolio in the hospitality industry. Marriott International operates in 139 countries with more than 800 plus properties offering guest with 30 brands, (Marriott International, no date). The subsidiaries of Marriott International are Marriott Hotels and Resorts, The Ritz-Carlton Hotel Company, Le Meridien, Westin and Sheraton Hotels and Resorts. Marriott makes a big contribution to environmental protection, the goal is to reduce the environmental footprint by 2025, and another goal of Marriott International is to have a sustainability certificate by 2025 in which they receive LEED or equivalent certification, (Marriott International, no date pdf). In this report, de discuss the financial trend discussion of the corporation, on which the performance of the financial indicators of two financial years is presented in comparison with 3 types. Profitability, leverage and liquidity ratio. We also discuss ration analysis and its advantages and disadvantages for business and how it affects the decision-making process in the hotel management industry. This report presents an evaluation of the profitability, liquidity and leverage ratio based on the financial report of the Marriott Company.




Financial Analysis Trends

Formula	Ratio	2020	2021
Gross profit/sales x 100 	Gross Profit	140.8181818	233.4166667
Net profits of the 	year/sales x 100	Net profit	48406.27273	119996.1667
Net profits of the year + loan interest/total assets less current liability x 100	ROCE	-159932853.9	-128503645.9
Sales/total assets less current liability	Total assets turnover	-1599861	-1299436
Sales/net profit assets	Working capital turnover	0.0001037572774	0.00009236723365
Current assets total/current liabilities total	Current ratio	1.703759264	2.72861149
Current assets total-stock/current liabilities total	Quick ratio	1.703759264	2.72854146
Debtors x 365 day of the year/sale	Debtor days	28	33
Trade creditors x 365 days/purchases	Creditor days	325	103
(Total current liabilities + bank loan) (total current assets + fixed assets) answers divided by one another	Debt days	0.5869373808	0.3664867658
Net profit on the year + cash in hand/loan interest	Interest cover	532469	1439954

 
Trend analysis of financial statements helps the consumer distinguish percentage change over time in selected date for example, consumers can see whether a company’s net profit is increasing, decreasing, or remains stable, and how this there have been changes over the years. Horizontal analysis of financial statements can easily be extended to include changes from on year to another year. This is called trend analysis. Examining the differences within a given period is very important, because enables the detection of emerging trends that may affect the efficiency of the following years. Identifying and analysing trends enables users of financial statements to make important decisions, Tamplin (2021). Liquidity ratios is essential to investors whether and to what extent a company can meet its brief-term obligations. The tree main liquidity ratio is a current ratio, a quick ratio and the cash ratio, EI Hady Hady (2022).

Profitability

Profitability is a finance department indicator used to determine whether a trading is this case the Marriott hotel is able to make a proven profit relative to its revenues, operating expenses, assets, or equity using details from a given at this point. The most important advisability ration is operating, gross and net profit margin, Hayes (2022). 

Hayes, (2022)
Profitability ratio helps to ascertain the profit margin of the business. The above chart presents the financial ratio performance of Marriott international. In the year 2020, the gross profit of the company was 140.8 and in the year 2021 the gross profit of the company was 233.4. The gross profit of the company is considered by dividing gain of the year with sales multiplied by 100. The net profit of the corporate is calculated by dividing net profit of the year transactions multiplied by 100. In the year 2020, the net profit of the company was 48406.2 and the year 2021, the net profit of the company was 119996.1. As per its profitability ratio of the year 2020 it also shows in brief that the maintenance and practising of a company’s practices grows in the business. Gain and growth work well together when it comes to business success. Gain is important to the basic financial survival of a corporate entity, while growth is key to profit and enduring success describe Maverick, (2021). The firm also faces a downfall under its rate of profitability ratio and trends which got raised upward during the year of 2021. It indicates that the company gets to face problems in its market under which the management and market of the company got highly productive and development business.

Liquidity

A liquidity ratio is a kind of financial indicator used to define a corporate’s ability to pay its short-term debt obligations. This ratio determines whether a corporate can use its current or liquid assets to secure its short-term obligations, the describes the CFI team (2022).

Happy (2017)

 In fiscal year 2020, Marriott’s company brought a current ratio of 1.74, and in the next year 2021, it brought a current ratio of 2.7, which showed that the company’s capital management is in a high rate of growth and improvement. The company’s current ratio shows that it has achieved a difference between 1.74 and 2,7, which indicates that the company’s capital management is a high level. Marriott’s organization has undergone significant development, which has brought a quality to the management that helps the company to strengthen its market position, (Kurniani, 2021). The company’s ratio therefore indicates that the company’s growth is progressing well for establishing its market position, for productive management and for its stability against other companies. In enhancing the growth of Marriott’s business and in the potential growth, in the growth constancy of the business, in addition to managing the growth rate and factors. The ratio represents both the company’s short-term liabilities and assets to increase its market. These are the factor that allowed Marriott to improve their performance and allowed them to identify the performance how much profit they were generating that would allow them to continue their business in to its global accommodation portfolio in the first quarter of 2021, including approximately 7,300 rooms from rival brands and nearly 12,000 rooms international markets, Bethesda (2021). 

Gearing

The gearing ratio measures the difference between the corporate’s debt capital and equity capital. The ratio indicates the financial threat and risk the corporates is exposed to, as excessive indebtedness can cause financial problem. The gearing ratio acts as an indicator of the risk associated with the business, describe accounting tools, (2022). A low leverage ratio shows a low debt/equity ratio, a low gearing ratio may indicate conservative financial management. A high gear ratio is less of a concern in a regulated industry, accounting tools, (2022). During the year 2022 gearing ratio of debtors in the company resulted under 0.58 whereas during the year 2021 it was 0,36 (Husna and Satria, 2019). Thus, it also includes that the operation and financial decisions of the company have been financially conditioned, and it has been placed under one of the most understanding and controlling activity and payment groups. It is known to be one of the main factors that indicate and guide the activity that brings growth and high scale of productivity under the business and its development. It is on of the factors through which companies can manage and understand the activities of improving the pay and productivity circle (Liu and Zhu, 2018). In addition, a company’s leverage ratio shows the relationship with stakeholders and management, which includes both debt to equity and the company’s fundraising and business operations. According to the above ratio, it helped to understand the budgetary situation of the Marriott business, which shows that they are managing their working capital and using all the resources to the extent necessary from which they can get the benefit (Johnson et al, 2019). Therefore, these are the factors through which the brand was able to achieve improvements in the business that helped to increase productivity and allowed to improve the financial position of the business.
Benefits and Laminations of Ratio Analysis

Financial ratios represent aggregate information and make it easier for users to evaluate financial statements, Javaid (2022). Ratio analysis is a sought-after technique in financial analysis. This technique is used to display and extract information from financial statements. CFI Team (2022). Ratio analysis refers to the study or understanding of line items in a company’s financial statements. It helps the company to analyse trends. There are five types of pointers, it is described by liquidity ratio, solvency ratio, profitability ratio, efficiency ratio, coverage ratio, market prospect ratio describes, Bloomenthal (2022). These ratios help to evaluate the company’s performance. The essence and purpose of ratio analysis is to comprehend the financial statements of a business as well as corporate its financial strength with its competitors. 
Benefits: 

It helps the company to analyse the trends experienced over the years, that is, it helps to compare companies of different sizes with each other. It quickly highlights important data in a simple format.  The main purpose of ratio analysis is to effectively understand an organization financial statements and compare its monetary strength with its competitors, describe Jan, (2019). Businesses can anticipate business uncertainties and make design decisions accordingly. The ratio element can pay attention to the management to the extent that they have weak points and weaknesses and need an immediate solution. Using ratio analysis, companies can compare the financial strength of their business with that of their competitors.
Limitations: 

Ratio analysis only calculates quantitative aspects and ignores qualitative aspects, it does not take into account the size of the business. (Vaidya, no date). The budgetary statements of the corporate under ratio examination are prepared on the basic of actual costs, so changes in the price level are completely ignored, Therefore, appropriate adjustments must be made before any comparison. Ratio analysis standards are not the same across industries, and different companies us different concepts for different purpose, which can lead to different results. Ratios are based on accounting data that is not always reliable, this may result in incorrect results. There is no uniform, generally accepted standard ratio for comparison, each industry uses a different standard. The ratio analysis does not include effect of price increases i.e., inflation. The financial statements of a business are prepared based on past results, so they do not reflect the true state of the business or can be used to predict future events, (Vaidya, no date). Ratio analysis helps a business understanding its financial strength and develop strategies or avoid problems. Ratio analysis including proportions that measure different perspectives of the company, such as liquidity, efficiency, solvency, leverage, profitability, and market value (Thakur, no date). The financial ratio helps hotel management in decision-making. With the help of the liquidity indicator, they can fulfil their short-term commitments, with the help of the profitability indicator, they can find out how profitable the business is at the moment, and the working capital indicator helps to analyse the efficiency of the business, Analyst prep (2019).  In the transformation of its assets into debt repayment. Working capital is a function of the corporate ongoing payments and short-term financial situation, Fernando (2022). The business and leverage ratio helps the company compare its own capital and the company’s loan capital.





Conclusion 

Every business has only one goal, to make a profit. This can only be seen by calculating their profitability ratio, whether they are moving in the right direction or not. In this way, the obtained values provide the entrepreneurs with adequate information about the financial situation of their company. This report contains the financial situation of the Marriott corporate. This meaning includes the financial trend research of the selected company, in which the three types of indicators are described, profitability, leverage and liquidity ratio comparing the performance of the company’s financial ratios for two financial years. Furthermore, we understand ratio analysis ad its benefits and limitations to the business and how it influences the decision-making process in the hotel management industry. Comparison of Marriott International Financial Report 2020 and 2021 using graph and chart. This report discussed the evaluation of profitability, liquidity and leverage ratio in Marriott’s budgetary report, which helped to understand the financial performance and also allowed to identify the gaps to be considered. Given how competitive companies are in hotel industries, companies need to increase their efficiency to keep up with their competition. By regularly and continuously analysing various financial indicators, entrepreneurs formulate precise methods for their companies to remain competitive. 
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Profitability Ratios
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A class of financial metrics
used to assess a business's
ability to generate earnings
relative to its revenue,
operating costs, balance sheet
assets, or shareholders' equity.
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