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Technology is the advancement of tools, machinery, engineering and science intended to have practical uses in daily life and industry. The purpose of this report is to study technology and its practical uses in the workplace aiming to analyse the benefits and disadvantages of its uses at work. This report will also compare two providers of smartphones and email servers. 
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As industry is transitioning between the industrial age into the digital age the landscape of industry is rapidly changing. Companies no longer need to invest as much on tangible assets or possessions, less physical space is required for a large labour force and manufacturing plants that were traditionally needed for maximum output. In the digital age industry is producing and trading products, services and information using digital data. This has increased speed, efficiency and removed geographical barriers as it allows for employees to work and connect without sharing the same physical space (Cascio, montealegre, 2016 p. 351). 

Advances in workplace technology have allowed workers to change the way they work providing freedoms they could not have imagined before. Employees can now enjoy more flexible working hours as they increasingly do not need to attend a place of business to perform many tasks. Employees can complete work on computers from home or any other destination eliminating the need to attend their workplace within a fixed set of hours and reducing time spent travelling (Bablavy et al, 2012). 

Personal computers give workers the potential to connect with people all over the world and enables employees to work in effective teams increasing productivity, efficiency and allows for workers to collaborate with each other at any given time. Workers no longer need to travel or spend long periods away from home to work in teams. This reduces cost, improves efficiency and allows for businesses to more easily access the required personnel as they have a far wider scope of talent to choose from because employees no longer need to relocate to different cities or countries (Bablavy et al, 2012). 

Email is a modern technology that has revolutionised the way we communicate at work, it allows employees to send messages to numerous recipients simultaneously and instantly while keeping a record of messages. It enables access to messages at any given time day or night while also allowing the sharing of information, files, documents and contracts saving time, money and effort of having to print and post. Emails also reduce the expenses of a business by saving on postage costs (Waller, A.D. and Ragsdell, G. 2001). 

Despite the benefits of emails there have been questions raised about negative effects such as work and stress overload as it has been suggested that the ease of which work can be passed onto colleagues can have some detrimental effects. It has also been suggested that being able to take work home can affect family and personal life in a negative way (Mano, Mesch, 2016). 

Online cloud storage is another new and beneficial digital technology that enables business to store data digitally without the need for physical storage space and allows for instant easy access to files, documents and other types of digital media. The amount of data that can be stored on cloud is almost endless and can be very cost effective, employees do not have to worry about how it is assembled, maintained or where it is based (Rajan, R, Shanmugapriyaa, S, 2012, p.38) 

Some disadvantages may be that a business will have to evaluate and determine whether the cost of cloud storage is worthwhile in comparison to storing and maintaining their own data internally. The fact that an online presence is required to access files on cloud and that Information could be hacked or stolen are disadvantages (Obrutsky, 2016). 

Smartphones and tablets are increasingly becoming more important in the workplace and can add many benefits to workers productivity, efficiency and output. Smart devices allow workers freedom and independence at work while allowing them to connect more effectively with their colleagues and senior staff. Employees can access their emails, share information, complete work-related tasks using downloadable applications and acquire knowledge through their smart devices. One of the biggest benefits of smart devices is that it provides the opportunity to work on the move and allows workers to be mobile while staying connected with their colleagues by enabling the of sending and receiving information instantly (Pitichat, 2013, p. 2). 

The disadvantages of smart devices are that workers may become addicted  preventing real social interaction between people. The fact that smart devices have many social uses that are not connected to work could also decrease work output. They can also be a distraction during meetings, gatherings with the employee's focusing all their attention on their smartphones (Pitichat, 2013, pp. 3-4). 
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The pros and cons of modern technology in the workplace have been analysed in this report. The report now aims to compare and contrast two providers of smartphones and two providers of email servers offering recommendations based on these comparisons. 

Samsung S9 v iphone X, although both phones are similar in size the Samsung slightly thinner and 0.4 ounces lighter than the iphone.  

Samsung S9 has a superior screen resolution when compared to the iphone X, both screens offer the same 5.8 inches however the Samsung has 570 pixels per inch compared to Iphones’s 438 ppi. Both phones offer a similarly excellent quality. 

The Samsung has snapdragon 845 processor which has a slightly higher clock speed when compared to Iphone X A11 processor however tests show a minimal difference during usage. 

Both providers boast excellent water-resistant qualities and performed above expectations during water tests where the phones were submerged under water at varying depths and time. 
Both have very subtle differences when taking pictures or videos and are leaders in the field when it comes to camera quality. It is often a matter of opinion as to which picture is preferred however the Samsung is superior on advanced camera settings. 

Modem speeds have been superior in previous models and this is also the case with the Samsung S9 which boasts 1.2Gpbs speeds through its X20 modem. 

The iphone X has a far greater in built in storage compared to the Samsung which needs additional storage if required. They both have between 64gb and 256gb capacity. 

There is a considerable difference in price with the iphone X 64gb costing £999 compared to Samsung S9 which costs £739 with the 256gb costing £1,149 for the iphone X and £869 for the Samsung X (Greenwald, 2018).  

Both devices are very similar in all aspects with very subtle differences in performance and specifications. Based on the comparisons the Samsung S9 offers the best value for the product when compared to the iphone X as the large price difference is not justified based on quality and performance. 

Businesses must consider the cost of providing a large workforce with this technology and decide if the substantial extra costs are justified without additional benefit. The bottom line is that for a business to choose the iphone X over the Samsung S9 the iphone must be far superior and offer additional benefits to the business. 
 
Email is one of the most used and efficient forms of communication at work this report will now aim to compare two of the most popular free web-based email providers available, outlook and Gmail.   

Gmail offers 15gb free storage which is three times the amount offered by outlook although outlook claim they modify this according to demand but usually charge for additional storage space.  

Gmail has discrete advertising that can be disables compared to outlook who advertise using large banners that run down the side of and take up much of the screen. Outlook also offers the disabling of ads however they charge a fee for this service. 

Gmail and outlook are equally secure as they both use 2 step verification, automatic spam detection and move unwanted emails into junk folder. 

Gmail offers a very good virus detection service, which is very beneficial as most viruses enter the pc through emails. 

Importing of messages from different providers is available for both and both have file importing. Outlook does have more add on features that allows the user to synchronise their calendar, save emails to notebook and link their email to apps such as paypal, uber and more. Gmail also has add-on features but is more compatible with google products (Lifewire, 2018).
 
Both providers offer a good free service and are hugely popular. They have a similar quality of user experience and service therefore it is very difficult to make a clear choice with most decisions coming down to preference. 

Higher free storage space, less and discreet advertising, the option to remove ads without cost and top-quality virus detection may just tip the balance in Gmails favor
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Social media is undoubtedly the largest, most used and interactive medium worldwide. Social media enables individuals and businesses to connect and interact smoothly. Advertising and having an online presence on social media allow businesses to interact directly with their customers enabling all parties to build content and gauge customer reactions. 

Unlike other forms of advertising social media offers a two-way communication and enables business to target their audience in comparison too other mediums which provide a one-way communication and have no control over who receives the message. If used correctly social media is a very cost-effective efficient form of advertising where the intended audience can be reached worldwide. 

Advertising on social media means the advert can be accessed from smartphones, tablets and pcs at any given time. Most people worldwide now own smart devices and actively use these devices daily. Owners of these devices use them to access social media at least once a day resulting in wider exposure.  

Algorithms enable the social network to view what users are interested in, their likes dislikes and social habits so they can target consumers accordingly. (Arca, 2012) 

Having a social media presence enables a business to increase its potential customer audience, increase sales, create a strong online community, benefit from free advertising through users interacting with each other about the product and allows customers and advertisers to communicate directly. 

The drawbacks of a social media presence for a business may be that they do not have full control of the content that could result in negative or unintended results that can quickly spread worldwide. (Industry for education and employment, 2013) 
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[bookmark: _Toc396695914]Conclusions
 
This report concludes that for a business to remain efficient and profitable it must embrace and utilise modern technology. As consumer demands and practices change industry must adapt accordingly. Businesses that utilise modern technology can reduce the need for physical assets, space required, and number of employees needed while increasing output, profits and efficiency. Failure to keep up with technological advances hinder a business's ability to compete with competition and keep up with the demands of modern consumers. 

Having a social media presence enables a business to reach a previously unthinkable number of consumers for an affordable price. It enables a direct channel of communication with consumers while allowing messages to be targeted to a specific audience that are more likely to be interested in the product. Instant feedback and ability to gauge reactions and participation of consumers make social media a valuable tool for any business. 
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