Essential Elements of Information (EEI) for a Data Collection Plan: Steve G’s Beer Research. (A silly example of a research project but adapts the military intelligence grid , to evaluate data sources and their power/validity).
Steve’s Beer Research: Not to be taken too seriously……however “An analysis of imagery used by beer product advertisers.” A possible research question?
	Sources & Agencies
	Interaction with people
	Analysis of communication, websites, documents etc
	Observations of case company/people. Imagery.
	Government sources: legislation, regulations, advice, civil service briefings, reports, plans for policy documents, debates in parliament, 
	University data bases, research centres, research organisation material.
	Friends, partners, colleagues information and advice.
	Open Sources: media, newspapers, 

	EEIs
	My visits to the pub and various bars. My research specialism is well known amongst friends and a who collect labels for me.
	Brewery and hospitality websites. Analysis of beer commercials, sponsorship, advertising display, anti-alcohol campaign groups, health campaigners for non-consumption or consumption of low alcohol beers. Consultancy reports like beer in China  https://daxueconsulting.com/market-research-beer-market-in-china/ 
	Collection of beer bottle labels. Advertising campaigns. Use of product related indirect advertising e.g. T-Shirts, pictures for display, Collection of labels.
	Legal age for drinking legislation. Advertising of alcohol rules. Sponsorship rules on displays of beer logos.
Review of access to beer in Moslem majority countries.

Visit Belgium called “beer heaven”. 

Focus on comparing two countries with different cultures and histories, UK and …..?

	Specialist academic journals

International Centre for Brewing and Distilling, Herriot Watt University https://icbd.hw.ac.uk/ 


Research Institute of Brewing and Malting (RIBM), Prague, Czech Rep. https://beerresearch.cz/en/homepage-en/ 

Institute of brewing and Distilling. https://www.ibd.org.uk/ 
	Friend in Welsh Brewers offering access to distribution managers.

Colleagues in universities in other countries who could help collect data.
	The Grocer industry magazine. Learning log of news coverage.

	What are the key images?
	
	
	
	
	
	
	

	Are there plans for change?
	
	
	
	
	
	
	

	Do all companies use the same images?
	
	
	
	
	
	
	

	Are new beers and campaigns being planned?
	
	
	
	
	
	
	

	Are old images being reused or reinvented?
	
	
	
	
	
	
	

	Are there different rules for different cultures?
	
	
	
	
	
	
	



Source: Hughes-Wilson, J. (2004) Military Intelligence Blunders and Cover-Ups, London, Robinson. (Chapter 1 Table 2).
Full book
http://almanaquemilitar.com/site/wp-content/uploads/2014/02/Military-Intelligence-Blunders.pdf
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