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[bookmark: OLE_LINK7][bookmark: OLE_LINK8]In this essay I explore vulnerability, creativity and perception and how artists such as Stephen Sagmeister, Brene Brown, Paula Scher and Wassily Kandinsky use these elements in their practice. I will investigate how vulnerability is important for creative growth and authentic expression in design. I will be looking into the importance of embracing vulnerability and how artist Stephen Sagmeister uses this to create more impactful work. Additionally, I will delve into the importance of Perception, looking at how viewers interpret pieces of art, and how designers such as Wassily Kandinsky and Josef Albers have used perception to create impactful designs. Following on, I will discuss the role of creativity within graphic design, exploring how designers such as Paula Scher push the boundaries of traditional design. Through the exploration of these themes, I aim to delve deeper into the ways artists use vulnerability, creativity and perception in their work and how these three things together can create impactful graphics. 

Vulnerability
[bookmark: OLE_LINK1][bookmark: OLE_LINK2]Vulnerability in Graphic Design comes in various forms, designers who embrace their vulnerability can create work that is more meaningful and engages with viewers on a deeper level. Embracing vulnerability within design shows a raw authenticity. The key thinker that has inspired me to delve deeper into the importance of vulnerability in Design is Stefan Sagmeister. Sagmeister emphasizes the importance of embracing vulnerability and imperfection in work and encourages followers to do this as a means of creative growth. (Sagmeister, 2013) I find this interesting as I also feel I work more effectively when working with vulnerability– which also means allowing for outsider opinions which ultimately can make you a powerful designer. Being vulnerable also means taking risks, which creates room for fresh opportunities. Sagmeister emphasizes this through his project ‘The Happy Show” (The Happy Show, 2013) Which is a thematic exhibition of film, print, infographics, sculpture and interactive installations. This exhibition invites viewers to experience ‘walking into the designers mind’ as he attempts to increase his happiness via medication, cognitive therapy, and mood-altering pharmaceuticals. (The Happy Show, 2013)
 Bene Brown, a researcher on vulnerability, says that,
           ‘Vulnerability is not weakness but rather the courage to show up and be seen       when we have no control over the outcome’. (Brown, 2015) Designers who dare to be vulnerable create work that connects to audiences on a deeper level, welcoming them to engage emotionally. One thing that Stefan Sagmeister does in his design is explore personal experiences and emotions. Sagmeister incorporates elements of his own life into his work, merging professional and personal. By portraying feelings such as joy, fear or heartbreak, he creates designs that resonate directly with human experience. this act of vulnerability enables him to create that experience for his audience and become a better designer. This changes the perception of design as a purely objective art and instead embraces more creative and individual pieces.
Vulnerability in Graphic Design also involves addressing social issues. Brene brown also states that. 
“Vulnerability is the birthplace of Innovation, Creativity and Change” (Brown, 2010)
Paula Scher is an artist who is known for her bold work that tackles complex topics such as politics, identity and justice. By addressing these subjects, she opens conversations regardless of the potential controversy. This willingness to take risks and challenge these topics is a prime example of the power of vulnerability in design. When Scher was given the task of designing a new identity for The Public Theatre (Scher, 1995) (Fig 1) she used ‘unothradox spacing, mixed font colours and weights, and employed uncommon and historic typefaces’ (MoMA, 2024) The way Paula Scher completely redesigned the brand identity of The Public Theatre and took a big risk shows how much of an impact leaning into vulnerability can have. If she was to play it safer and not challenge the ‘normal’ of that time, she wouldn’t have become one of the most influential graphic designers of our time. 
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Figure 1
(Scher, 1995) 
(The Public Theatre)
(Bring in ‘da noise, bring in ‘da funk)
But what if you’re not vulnerable in your creative work? We know that sharing our emotional reactions and being open with our experiences make our work more impactful, so why are we constantly at odds with out vulnerability? 
This comes down to the feeling of shame. 
        ‘Science has determined that our brains are wired to be more sensitive to       information that is unpleasant to us; our brains are wired to be negatively biased. This is thought to help us stay away from dangerous or harmful situations’ (Kierman, 2022) 
In my opinion, it makes sense to avoid the feeling of shame, but this feeling can stop the creative flow and any ideas before they are even fully formed. When you are vulnerable with your work you pour your heart and soul into it, I like to think it becomes an extension of you in a way, so when you open up that same piece to the public and it gets rejected, it can feel like you’re being personally rejected and bring on these huge feelings of shame. I couldn’t imagine what life would be life though if we didn’t fully embrace vulnerability in our creative work. If everyone was too shamed to share their creative work, the world would be such a boring place. To conclude, I believe being vulnerable is one of, if not the most important part of the creative process, and without this in Graphic Design we wouldn’t have most of the inspirational pieces and artists to look up to today. 

Creativity
Creativity is the heart of graphic design, fuelling innovation and expression. Creativity is not just about making aesthetically pleasing visuals, it is about pushing boundaries of traditional design, experimenting and challenging ‘normal’. Although I believe that at the root of creativity is a sense of vulnerability, the willingness to take risks, embrace imperfection and be open to failure. A key thinker who has explored Creativity is Brene Brown. Brown’s work on vulnerability emphasizes the importance of embracing discomfort and uncertainty as a way of unlocking creativity and innovation. In her book “Daring Greatly,” she argues that ‘vulnerability is the birthplace of creativity.’ (Brown, 2015) I believe to be creative; one must create space for experimentation and exploration and let go of perfectionism and the fear of failure, and to do this one must be vulnerable. One of the earliest examples of creativity in graphic design was the Bauhaus movement (1919), led by artists such as Wassily Kandinsky, Walter Gropius and Laszlo Moholy-Nagy. The Bauhaus movement unified art, craft and technology to create a whole new visual language for the modern age. The Bauhaus approach to design emphasized experimentation, collaboration and mixing different disciplines to make an environment where creativity could spread across different medium such as typography, photography and architecture. The Bauhaus movement still inspires designers today and reminds us to embrace experimentation and innovation in our work. One piece of art which stands out to me is Yellow-Red-Blue by Wassily Kandinsky. (Fig 2)
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Figure 2
(Kandinsky, 1925) 
(Musee National d’Art Moderne, France)
(Yellow-Red-Blue, Oil on Canvas) 
Kandinsky conducted a questionnaire where participants were asked to fill in a triangle, square and circle with the most appropriate primary colour. The most common results were as shown- a yellow triangle, red square and a blue circle and this then became a classic Bauhaus Motif. This then went on to inform his famous book, Point and Line to Plane (Kandinsky,1926) which was influenced by new research on Gestalt psychology, which is something I look at further on in this essay. Kandinsky was interested in how certain combinations of line, tone and colour might have spiritual and psychological effects. 
Paula Scher is another designer who challenges conventional design through her bold, creative and innovative work. Scher is also a great example of how vulnerability and creativity can sometimes go hand in hand. Scher believes creativity is “a small defiant act of misbehaving” and that “Creativity derives from situations where people feel uncomfortable, trapped or confined, and wish to find an alternate way to do something.” (Scher, 2013). Scher uses expressive typography and vibrant colours to captivate viewers and communicate messages with impact. Her ability to blend artistic expression with communication demonstrates the transformative power of creativity in Graphic design, inspiring generations of designers to push the boundaries of creativity in their own work. Pushing boundaries is a common theme I have found through researching creativity, another artist who is best known for this is April Greiman. Greiman is known to be the ‘most influential designer of the late 20th century’. (Crawford, 2023) She was one of the first designers to recognise the creative potential of computers and digital software, using them to push the boundaries of design and redefine the possibilities of visual communication. One of Greiman’s most ‘ground-breaking and iconic’ (Crawford, 2023) projects was ‘The Modern Poster’ (Greiman, 1986) (Fig 3) It seamlessly blends typography, photography, video and audio. This work shows Greiman’s innovative approach to design and her ability to merge digital design with more traditional design principles enabling her to create compelling visuals. Although Greiman is known for demonstrating how digital tools ‘could expand expression and redefine what it meant to be a poster or publication’ (Crawford, 2023) and her aesthetic was ‘radical, rule-breaking, and avant-garde’ (Crawford, 2023) She still firmly believed that creative risks ‘should always serve the content and enhance understanding.’ (Crawford, 2023) 
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Figure 3
(Grieman, 1985)
(Hoffmitz Milken Center for Typography)
(The Modern Poster) 
(5 Colour offset lithography and silkscreen) 
Perception

Perception in graphic design is interesting as although it’s something that can be skewed by the designer, it’s also very personal as everyone perceives things differently. Key thinkers such as the Gestalt Psychologists have shared interesting insights into the role of perception in design. The Gestalt Theory is that humans perceive objects as wholes rather than as a collection of individual elements. The quote ‘The whole is something besides the parts.’ (Aristole, 980a) aligns with the principles of the Gestalt theory by highlighting the importance of considering the organization and arrangement of elements in perception and understanding. 
In Graphic Design, there are Gestalt Principles, which are recognized and used to perceive design – but when looking at Semiotics in Graphic Design, Roland Barthes theory which is that ‘signs are not fixed or universal but instead culturally constructed and interpreted’ (Barthes, 1967), suggests that every design element carries its own symbolic significance that is then interpreted differently by viewers based on their individual backgrounds and experiences. I found a great example of this in the book “This means this, This means that – A user’s guide to semiotics” By Sean Hall, where an image of a circle inside a rectangle is displayed and underneath is a short list of some of the various possibilities which this could be. “Notice that what you actually see does not change in each of these three descriptions. What changes is the way you interpret what you see” (Hall, 2012, p.92) This demonstrates how perception is a constant negotiation between the viewer and the image. Designers therefore have a lot more to consider when creating visuals. Another interesting artwork which I found challenges perception was ‘Homage to the Square: Dissolving/Vanishing. By Josef Albers’ (Albers, 1952) (Fig 4) This piece which is also a part of the Bauhaus movement is interesting because the red of the central square is only apparently red, as the viewers perception of it is influenced by the tones of the outer squares. 
Albers wrote in his book ‘Interaction of Colour’, “If one says ‘Red’ (the name of a colour) and there are 50 people listening, it can be expected that there will be 50 reds in their minds. And one can be sure that all these reds will be very different.”
(Albers, 1963) This displays how colour is not a fixed objective reality but also a deeply personal and subjective experience, which relates back to Roland Barthes theory. 
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Figure 4
(Albers, 1952) 
(Homage to the Square: Dissolving/Vanishing.)
(Museum of Modern Art, New York)
(Oil on Masonite) 

Furthermore, another artist which challenges perception is Wassily Kandinsky. Kandinsky encouraged his viewers to approach his artworks from both artistic and scientific perspectives, emphasizing the crossing of these disciplines. Through his approach, he urged viewers to look further into their initial perceptions, revealing there is ‘more than meets the eye’ than they might first have expected. Kandinsky’s artwork, ‘Composition VIII’ (Kandinsky, 1923) (Fig 5) features complex arrangements of shapes and colours that interact with one another to create a sense of unity. This piece (Fig 5) also was created with the aim for the viewers to feel something, challenging their perception and the possibilities in art. Kandinsky has used the Gestalt theory in his approach by using the principles such as proximity, similarity and closure. In my opinion, this challenges perception as each viewer would naturally view all these visual elements differently and have a different outlook on this piece. 
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Figure 5
(Kandinsky,1923)
(Composition VIII)
(The Solomon R. Guggenheim Museum)
(Oil on Canvas) 

In conclusion, I have found that vulnerability is a key part of the creative process. Through looking at Stephen Sagmeister and his project ‘The Happy Show’ I have learned about the importance of embracing vulnerability as a means of creative growth. This theory is similar to Brene Brown’s, who believes that vulnerability is the birthplace of innovation, creativity and change. Following on, I looked at Paula Scher and her work for The Public Theatre. Through analysing her designs, specifically ‘Bring in da’ noise, bring in da’ funk’ I found it was clear that due to Paula Scher embracing vulnerability, it enabled her to push the boundaries of design and create an iconic piece that completely changed the look of The Public Theatre and inspired millions of designers. Next, I looked at Creativity. I touched upon Brene Brown as I found she had insightful links between vulnerability and creativity and how they go hand in hand together. Following on, I looked at the Bauhaus movement and their approach to design, which emphasized experimentation, collaboration and mixing different disciplines to make an environment where creativity could spread across different mediums. From focusing on Wassily Kandinsky, I soon found another connection between creativity and perception, as Kandinsky challenged the Gestalt Principles throughout his work, leading me to research further into the Gestalt Psychologists. From my research on Paula Scher I found that she also is a leading example of how vulnerability and creativity go hand in hand. April Greiman is the last designer I touched upon whilst researching creativity as I delved deeper into her famous work ‘The Modern Poster’. Greiman’s approach of mixing traditional methods with digital inspired me to think about using this as a possible area of study for next year. I learnt that pushing boundaries was a correlating theme throughout all of my research on creativity, as well as embracing vulnerability. Finally, I looked at perception in graphic design, which is area I found interesting as I loved the idea of experimenting with principles to change the way viewers interact and perceive a design. I started by looking at the Gestalt Principles and Roland Barthes theory on semiotics and learned how designers use these to create impactful designs. I looked at Josef Albers and Wassily Kandinsky as these artists both use these principles to create their work. Vulnerability, Perception and Creativity are connected in graphic design as they all influence the way that a designer approaches their workt. By understanding how perception shapes the way viewers interpret visuals, using their creativity to generate original ideas, and embracing vulnerability to take risks, designers can create designs that are impactful, engaging and original. Through my research I have been inspired to experiment with perception, vulnerability and pushing boundaries in design in my studies next year, I will look at combining different medians within my work, combining traditional methods of design with digital as well as combining other areas such as photography and art. A potential research question is “How do the interrelationships between perception, creativity and vulnerability influence the effectiveness and impact of graphic design?” A practice based project for this question could involve collaborating with a community to create a series of design campaigns aimed at raising awareness about a social issue and promoting positive change, incorporating elements of vulnerability. Ultimately reflecting on the design process and outcomes to consider how the integration of vulnerability and creativity contributed to the success of the campaign. 
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