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Introduction
This essay is a business analysis of sustainability in the UK hospitality and tourist sector, and Marriott was the chosen company to write about. Marriott wants to maintain and properly pay their taxes as part of a sustainable business push for float bars. The government provides a variety of incentives and levies to inn owners, encouraging them to maintain sustainable coverage.  Marriott, a business-like organisation, wants to maintain its financial viability so that it can continue long-term financial activities. Furthermore, they must work in tandem with the local economic system to help them maintain their sources and other sectors (Brown et al., 2017)

What is circular economy?
Circular Economy can be defined by Marriott's implementation of a circular economic system strategy entails streamlining its operations and deliver chain to lessen waste and optimise aid performance.(Evans, 2021) This strategy, which prioritises social responsibility, environmental stewardship, and monetary sustainability, is consistent with corporate social responsibility (CSR) values. By way of putting into practice sustainable techniques like waste discount, moral sourcing, and energy performance, Marriott's CSR responsibilities may additionally contain the ideas of the round economic system (Lopez et al., 2020) This consists of waste discount programmes like composting, recycling, and upcycling. Marriott may additionally toughen its company social obligation projects within the context of a circular economy with the aid of encouraging providers to embody sustainable practices and buying products from suppliers who coaching environmental obligation. Case studies, reports, and programmes that display measurable environmental and social outcomes may be used to showcase the connections between Marriott's CSR and the round economic system. Travellers are becoming increasingly interested in eco-friendly management in addition to other social duties. Since more people are becoming interested in a more sustainable environment, it will be simpler to draw in new clients. (White & Turner, 2022) Marriott must follow the law when it comes to the resources and applications of various electrical assets in accordance with the jurisdiction of the relevant authorities. They may maintain an eco-friendly atmosphere and make the best use of their resources, such as food, electricity, and water, by having a healthy relationship with the hotel business and practicing sustainable management. Financial efficiency: Marriott will be able to preserve a sound financial position and make effective use of the funds thanks to local ties with sustainability and hotel management. It makes it possible for the business to use its resources effectively. (Chen et al., 2022) Ensuring environmental sustainability is a primary motivation for fostering a sustainable partnership with the hotel sector. Hotel and tourism management must cut down on waste, preserve the environment at their destination, and utilise energy wisely. This will assist them in protecting the environment. Social sustainability: In order to retain its workforce facility, acquire local supply and resources, and maintain acute promotional variety and adaptability with the locals, Marriott must maintain appropriate social sustainability (White & Turner, 2022) In addition to making appropriate use of their resources, motel and traveller management must reduce waste and preserve the environment of their website. They could store the environment better with this. 
Hotel management, such as Marriott, has to maintain economic sustainability to properly maintain a long-term financial activity. They may recruit local workers or get local resources, which will be highly advantageous for them in continuing their tourist industry. Maintaining environmental sustainability is one of the main justifications for a long-term partnership with the lodging business. Additionally, they must work together with the local economy in order to sustain their resources and other industries (Brown et al., 2017)

How does this fit into CSR?
Techniques for Environmental Sustainability: In recent years, organisations have made a commitment to decrease their use of energy and water. (White & Turner, 2022) Energy-efficient solutions, such as HVAC and energy-saving lighting, have been implemented by Marriot. In addition, the organisation renovated the old facilities while simultaneously constructing a new hotel building and other amenities using green construction principles. Businesses like Marriott are capable of carry out their company social responsibility (CSR) duties with an extraordinary emphasis on environmental sustainability way to the thinking of sustainability and eco-friendly production materials. Moreover, Marriott has improved its attention on ensuring that food is not wasted and that its assets are environmentally pleasant and organic. To aid sustainable community projects and the empowerment of both workers and the area people, the corporation, for example, has arranged activities such as "Serve 360: Doing good in every course." recently, the thoughts of sustainability and social duty have grown in importance and relevance. Organizations main the charge to promote this idea encompass Marriott. (Evans, 2021) Companies have made significant efforts to guarantee their operations by upholding transparent corporate governance structures and ethical business practices. For instance, in order to maintain the financial viability of small enterprises, Marriott has partnered with regional material suppliers. Marriott has placed a high priority on maintaining a diverse and inclusive staff. In order to provide the often underrepresented groups in the workforce with the chance to grow professionally and be acknowledged for their achievements, the firm has started initiatives like the "Leadership Development Programme." Long-term benefits for Marriott result from such inclusivity and diversity. As a result, modern organisations' CSR policies prioritise not only environmental sustainability but also social, ethical, and economic survival. (Chen et al., 2022) The principles of sustainability are consistent with the adoption of ethical business practices.  Specializing in solving and renovating goods, furnishings, and different quintessential system might have an impact on journey and hospitality. Marriott would want to abandon the ideas of brief discarding and replacement. Agencies like Marriott should adapt their CSR projects to fit sustainable commercial enterprise practices in light of the developing emphasis on sustainability (Chen et al., 2022) The circular economy model highlights the want for businesses to include social and moral requirements into the delivery in their goods and offerings further to environmental sustainability. As an instance, Marriott has undertaken some of projects that reveal this progressive change in CSR. The company has implemented numerous technologies, including HVAC and renewable energy resources, amongst others. Moreover, the commercial enterprise has made positive that even as making selections, its team of workers contributors deliver sustainability first precedence (Brown et al., 2017)

Review their CSR policy and evaluate
Inside the context of tourism and hospitality, a circular financial model suggests reducing waste and optimising using assets to provide offerings (Chen et al., 2022) When offering the services, it entails reducing, reusing, recycling, and regeneration of the goods as well as the raw materials. Given that many guests pick their hotels based on internet reviews, this will aid in their ability to draw in more business (Lopez et al., 2020) Marriott will find it simple to control their risks by using sustainable resources if they implement appropriate sustainable business management. It will be simple for them to create a budget that is inexpensive, which will be very advantageous for their business. Marriott and other tourist and hospitality businesses will be significantly impacted by the growing awareness of sustainable business practices in terms of corporate social responsibility(Lee, 2015). Because the tourist and hospitality sectors use a lot of energy, water, and consumable products (such food and other commodities), they produce a lot of trash. If businesses like Marriott were inclined towards the circular economy model, they would probably take steps to reduce the amount of waste that results from their use of energy, water, and other consumable commodities (Nguyen et al., 2017) The circular economic model promotes resource efficiency in the provision of travel and hospitality services. To guarantee that resources are used as effectively as possible and that they are reduced, for example, businesses such as Marriott would need to use technology in addition to other steps. Extending the lifespan of items used in providing services is a fundamental aspect of the circular economic model. Marriott and other resort operators cannot run their businesses profitably without effective sustainability management (Evans, 2021) Marriott may use an effective system and a durable relationship to maintain suitable operational management with their staff (Wang & Li, 2016) The resort business has a very good and close association with sustainability control hotel management, such as Marriott, is unable to run their company effectively without sound sustainability management. To help them keep their tourist business, they may recruit local staff or get resources from the community. To preserve their resources responsibly and to have a positive influence on society and the environment, the hotel industry should also use sustainable resource management (Brown et al., 2017)


Provide industry examples of companies embodying the circular economy
To be able to reduce waste and inspire aid performance, Marriott international employs sustainable measures at all of its locations, which includes recycling and energy saving  (Patel, 2018). By way of reusing materials and encouraging nearby sourcing, Accor promotes the standards of the round financial system, minimising its effect at the environment and boosting neighbourhood economies. Hilton worldwide prioritises waste reduction by decreasing landfill trash and enhancing network welfare thru programmes like meals donation and linen reuse. The IHG maximises resource utilisation and lowers carbon footprint by using investing in power-green technology and sustainable architectural designs (Chen et al., 2022). With a purpose to sell a more sustainable technique to hospitality and improve guest studies, Hyatt hotels agency locations a excessive priority on eco-friendly operations and water conservation. As mandated by national policy, Marriott must continue to exercise appropriate control over the resources and applications of different energy sources (Johnson, 2018) In addition to using energy wisely, they must continue to maintain their waste management and waste preservation. (Park & Kim, 2019) Marriott must keep up with and appropriately pay their taxes in order to support a sustainable company effort. The government provides a range of incentives, including taxes, to encourage hotel operators to uphold sustainable policies (Turner, 2021) Marriott will advertise its company and draw in more customers if it complies with all legal regulations. In other words, by the end of the decade, their clientele will grow and their standing will rise. In the tourist industry, there is fierce rivalry among hotels. (Chen et al., 2022) Due to increased consumer interest in sustainable hotel management, a sustainable environment will offer Marriott a competitive edge over its rivals(Kim, 2019). Sustainable management is more economical and saves money. Businesses in the sustainable industry, such as Marriott, recycle their trash and utilise resources wisely, which lowers costs for them. Brand value: Marriott may enhance their image and draw in more clients by putting into practice a sustainable company approach. Together with preserving appropriate waste management and preservation, they also want to maintain appropriate energy consumption. Their brand value will increase if they use sustainable resources and practise good management. (Evans, 2021) The eco-friendly method is becoming more and more popular as people become more conscious of the environment. Because customers may be more drawn to sustainable lodge management, a sustainable environment will provide Marriott a competitive advantage over its rivals. (Smith, 2016)
Younger individuals will be drawn to Marriott because they value their freedom of choice because of this. Social media evaluation: Because they are using a more environmentally friendly and sustainable method, Marriott will be able to promote their brand online and increase the number of good online reviews. (Garcia & Rodriguez, 2020) Maintaining the appropriate use of our resources is dependent upon this phenomena, which is very significant. Marriott must retain the appropriate level of social sustainability in order to get their hard-earned facility, local delivery, and assets, as well as to maintain acute promotional variety and variation with the locals (Patel, 2018) In order to be sustainable, resources must be used wisely and perfectly to meet current requirements without endangering or creating difficulties for future generations. The hotel business and sustainability management get along extremely well and closely. It assists the sector in making the most efficient and right use of its resources (Brown et al., 2017)










Conclusion
In order to be sustainable, resources must be used wisely and optimally for our daily requirements without endangering future generations or creating issues for them. It is an entirely necessary and crucial phenomenon to ensure that our supplies are used appropriately. Sustainable business practices and social responsibility: Marriott has made measures to protect employee wellbeing as part of its corporate social responsibility and heightened emphasis on sustainability. Global company Marriott has shown how businesses in the travel and hospitality sector may use sustainable business practices and adjust corporate social responsibility plans to maintain the organization's overall viability. Within the tourist industry, lodges are quite opposed to one other.  In order to preserve their resources and have a positive impact on society and the environment, the resort industry should also use sustainable usable resource management (Chen et al., 2022)
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