Open the Split Half Reliability Data Set 
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For this hypothetical scenario this is an eight item questionnaire (8 questions) and there were 20 participants. The internal consistency (internal reliability) has not been measured and for this exemplar we will use the Split Half Reliability Analysis (Spearman Brown). 

Analyse……. Scale…….. Reliability Analysis
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For the Split Half Analysis – it measures the internal consistency for half of the items separately first and then combines the analysis. So it is important you tell SPSS which the questions you wish to analyse as part of the first separate analysis. If you had subscales of equal length (e.g. 4 questions on well being and 4 questions on happiness) then you could look at all the well being questions separately first. If not, a common way is just to measure all the odd numbers together and then all the even numbers which is what we will do here. 

So move the questions items into the item box, but it is important to do it in this order I1, I3, I5, I7, I2, I4, I6, I8. As stated above the Split half will half the number of items and look at the first 4 items inputted into the items box and THEN the second four items……. After doing that – click on Model and make sure you go to Split Half……. 
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Then Click Statistics …. Then tick descriptives for scale ONLY, then continue then okay (as below). 
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[bookmark: _GoBack]Then we will look at the Analysis in class.   
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