Marketing in Practice

Assignment 1: Creative brief for TV advertisement
Please provide the link to your Video Presentation in the box below:
	

https://uowtsd.sharepoint.com/teams/BMBM5013648_GRP/Shared%20Documents/General/Recordings/Meeting%20in%20_General_-20240322_230656-Meeting%20Recording.mp4?web=1&referrer=Teams.TEAMS-ELECTRON&referrerScenario=MeetingChicletGetLink.view.view
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