	 Digital Skills Task 3
Website Evaluation  


	Student Number
	2409194
	Student Name
	Friday Iguodala omosumwen

	

	Website Chosen 
	Yoga Reading

	Insert hyperlink to website
	https://www.yogareading.co.uk

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly on both desktop and mobile devices. Pages, images, and menus appear without noticeable delay, ensuring smooth access to content.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: Yes, the site includes multiple sub-pages such as classes, pricing, events, and FAQs. Navigation is intuitive via a top menu bar and clearly labelled buttons like “Book Now” and “See Timetable.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, customers can book classes and courses directly through the website. Booking options are integrated with Punch pass, allowing users to select dates and pay online


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Usability could be improved by simplifying the homepage layout and reducing text density. Adding clearer visual cues and a search bar would enhance navigation.

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website is visually appealing with a clean, calming design. On mobile, the layout adjusts well, though some text sections appear compressed compared to desktop.


	Question 2b – How does the website use imagery, video and colour? 


	Answer: Imagery is vibrant and relevant, showcasing yoga poses and studio settings. Colour choices are soft and soothing, enhancing the wellness theme. No video content is present.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No online chat tool is available. Adding a live chat feature could improve customer support and allow quick responses to booking or class inquiries.


	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media links are present but located at the bottom of the page. They are functional but could be more prominent to encourage engagement.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Services are clearly outlined through dedicated pages for class types, pricing, and memberships. Each includes descriptions, benefits, and booking options.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are available under the “Testimonials” section. They appear authentic but could be updated more frequently to reflect current experiences.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The service is presented as high quality through expert-led classes, detailed packages, and flexible membership options. I would recommend it for its variety and professional presentation.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are clearly listed for all services. The pricing reflects the quality and flexibility offered, with options for drop-in, monthly, and on-demand memberships.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga classes Reading

	
	2. Ashtanga yoga

	
	3. Online yoga UK

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when these keywords are entered into Google, Yoga Reading appears within the top ten search results, indicating strong SEO performance.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
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