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[bookmark: _Toc232436425]Introduction
Digital transformation has changed how companies make, give, and handle value in the market. E-commerce website builders and low-code software platforms allow entrepreneurs and small businesses to set up online stores and operations without needing a lot of programming knowledge or a big team of technical experts. These platforms offer adjustable interfaces, payment features, marketing tools, data management options, and links to other apps, which helps lower starting costs and speeds up the process of bringing new products and services to the market.[1], [2]  Their availability can also help include more entrepreneurs by making it easier for people and groups that haven't had much access to digital tools before.
However, the ease of doing business through online platforms comes with some problems in how things are run and managed. Using specialized platforms and outside partners can make it harder to change things, make it more expensive to switch to something else, and lead to problems with who controls the data, how the platform is managed, and how value is shared among everyone in the system.[3], [4] So, digital businesses need more than just working online stores; they also need good security measures to keep customer data, payment methods, business files, and internal messages safe. A safe online shopping system needs several types of software working together, like cloud storage, tools to manage who can access what, ways to analyse data, office programs, tools for teamwork, and systems that watch for security threats. Artificial intelligence and analytical tools can help improve the ability to detect threats, but it's still important to consider privacy, transparency, and the need for human supervision.[5] 
Office and collaboration tools help with creating documents, analysing data, reporting incidents, and working together as a team. However, these tools can lose their value if people share files with wrong permissions, there are mistakes in spreadsheets, there are harmful files, or if access is not properly controlled. More and more digital companies are relying on connected digital systems and shared information. This literature looks at e-commerce platforms, business software, office tools, and communication apps, and checks how useful they are, what advantages they offer, their limits, and how safe they are for companies that use digital technologies.
[bookmark: _Toc232436426]Task 1. e-Commerce Website builders/software solutions
[bookmark: _Toc232436427][image: ]1.1 Wix
Wix is a well-known cloud-based website builder that makes it easy for people and companies to create websites. It offers a user-friendly drag-and-drop tool that lets you build your site without needing to know how to code. By using low-code methods, the platform helps create applications quickly, connecting the technical side of systems with business ideas. This lets users focus on what their business needs to do, instead of worrying about the technical details behind it.[1] This accessibility is especially helpful for small-to-medium businesses and individual business owners, as they can use the platform’s flexible design to grow their online stores with much less time and money upfront.[6]  In addition, the platform includes built-in payment systems and full digital marketing features, which are important for companies wanting to grow their customer base and improve the overall experience for customers.[7] Wix uses a pricing system with different levels, starting from a free basic plan up to paid premium options. This allows users to add more features like custom.[8] Even though the platform has some good operational features, it still has some downsides. These include difficulty in moving data around and not being able to customize it as much as open-source content management systems. Therefore, companies need to decide if the easy setup and built-in management features of the platform are more important than the possible long-term inflexibility that comes with using a private cloud system.[9], [10] Using these digital tools in line with long-term business goals is very important for startup entrepreneurs. It helps them use their money more wisely and make their operations more flexible.[11] By using these low-code digital tools, companies can act like successful tech startups, which are known for being quick to adapt and innovate. This allows them to create and test new ideas fast, and keep improving them, which is key for entering today's competitive markets.[12] These tools let businesses test ideas with customers in a low-cost way, giving quick feedback to check if their plans work.[13] As a result, using these platforms helps organizations become more resilient by reducing costs and making it easier to move ideas from the planning stage to being sold in the market.[14] By using these low-code platforms, new businesses can keep their operations running smoothly even when there are big changes in the market. This approach works similarly to lean methods, which focus on reducing waste and making the best use of available resources. [15], [16] In addition, the smooth connection of digital tools allows companies to focus their people on planning for the market and interacting with customers instead of handling technical issues.[17] In this situation, the platform works like a tool for starting businesses online, allowing companies to copy their business ideas on a large scale while still being able to adjust as the market changes.[18], [19] These modular platforms make it easier for digital startups to get started, helping turn digital tools into key parts that allow companies to quickly test new ideas and grow in the market.[20] Moreover, having these on-demand resources available fits with bigger changes happening in the software industry, where shorter development times and easier access to infrastructure help companies create value more quickly.[21] In the end, using this kind of combined infrastructure lets startups see their online presence as something that keeps growing and changing. Instead of following old, strict ways of doing projects, they can use ongoing, flexible steps to keep improving and updating their digital work.[22], [23] This change shows how important it is to use digital features like generativity, which let companies keep improving their products and services using up-to-date customer information.[24]  By removing complicated technical steps, these environments let entrepreneurs concentrate on the signals from institutions and the approval from the market that are needed to make a business idea work.[25]



[image: ]
Figure1: Wix – 
https://manage.wix.com/dashboard/a84c0c26-a38f-4327-9919-df65ef6bdfbc/google-my-business/

[bookmark: _Toc232436428][image: ]1.2 Shopify
Platform Overview and Accessibility
Shopify is a well-known platform that allows people to create complete online stores without needing to know how to code. The ecosystem helps entrepreneurs start businesses with much less money and fewer people needed.[26] It helps a wide range of users, including small shops and big companies like Amazon.[27] The platform's easy access has created a more welcoming environment for starting businesses by making it easier for groups that have been left out before to get involved in technology.[28] 
Core Features and Infrastructure
The main features are a customizable store front, built-in payment handling, and a large app marketplace where third-party developers can add new features using separate modules. [29] The platform uses a multi-tiered subscription pricing system, letting businesses adjust their infrastructure costs as their company grows.[4], [12] Shopify helps different people and businesses handle their online stores and transactions smoothly by offering the tools they need.[30]
Ecosystem and Third-Party Innovation
Shopify gives tools that let independent partners create solutions, which helps the ecosystem grow and adds more features. Good digital platforms rely on outside developers to keep coming up with new ideas and improvements. Standardized interfaces make it easier for people and companies to join, which helps grow the network and makes working together cheaper.[31], [32]
Global Expansion and Value Creation
Shopify helps small and medium businesses grow around the world by making complicated tasks easier to handle.[33] The flexible design of Shopify lowers costs for businesses and encourages sharing of knowledge within the community.[34] This setup lets companies concentrate on what they do best instead of dealing with technical issues, which helps them grow steadily over time.[35],[36]
Limitations and Operational Constraints
Meeting a wide range of customer needs quickly can be hard to scale. Depending on outside partners can cause problems with how value is shared.[37] When merchants invest in specific tools or resources, they may end up in a situation where their offerings become less unique, which can be unfair.[3] The platforms' control over key resources can make it harder for other businesses working with them to be flexible or come up with new ideas.[38] Research shows that weak rules and oversight make merchants more at risk from competition within the whole system..[35] 
Business Application Example
Startups use Shopify's easy-to-use platform to keep their costs and team sizes low, while still getting results that can compete with bigger companies. This efficiency allows resources to be used for getting into the market and building the brand, rather than dealing with complicated technical systems.[6] 
[image: ]
Figure2: Shopify – 
https://www.shopify.com/uk/ppc/business/online-store?term=shopify&adid=783996060711&campaignid=15439902872&branded_enterprise=1&BOID=brand&utm_medium=cpc&utm_source=google&matchtype=e&network=g&gad_source=1&gad_campaignid=15439902872&gbraid=0AAAAAC3Mv894IIooTUyVUXArjL_BBtVjC&gclid=Cj0KCQjw7eXTBhDBARIsAKF-w44QPY6OqEInWp_csGfNvpa29D40xo_yxBdZ3Ue-UCh5Qn8fj21FQP0aAhe5EALw_wcB


[bookmark: _Toc232436429]Task 2. Mind-map of contemporary software applications
[bookmark: _Toc232436430]2.1 Mind-Mapping Definition and Benefits
Mind mapping is a way to visually organize information around a main idea, using branches that show different levels of detail. Unlike straight notes, mind maps show how ideas are linked together, which makes them helpful for grasping complicated business systems. Research shows that using mind maps helps people organize their thoughts better, understand information more clearly, find things quickly, remember stuff longer, work together more effectively, and solve problems more easily.[39], [40]
For e-commerce and cybersecurity, mind mapping is especially helpful because online businesses use many connected systems like websites, payment systems, customer databases, inventory tracking, cloud services, analytics tools, and communication platforms. Every system needs security steps like controlling who can access it, protecting data with encryption, using safe encryption rules, spotting unusual activity, handling security weaknesses, and having plans to deal with security problems. Mind maps allow managers to see how different parts of a system are connected and spot areas where cybersecurity might be missing. The main benefits are better planning, quicker understanding of how different parts of the system work together, improved teamwork, more assured decisions, and a better way to identify and handle risks. Mind maps can connect threats with the assets they affect, explain possible effects, offer ways to reduce risks, detail how to spot the threats, and explain steps to fix any damage.[39]

[bookmark: _Toc232436431]2.2 Create a mind map of contemporary Business software applications
[bookmark: _Toc232436432]Central topic: Business Software Applications and Digital Infrastructure
E-commerce platforms like Shopify, WooCommerce, Wix, and BigCommerce help set up and run online stores. They take care of things like adding products, handling payments, and keeping track of inventory. Security focuses on keeping APIs safe, using strong login methods, protecting payments, and making regular updates.
Cybersecurity tools include firewalls like Palo Alto Networks and Fortinet, endpoint protection software such as CrowdStrike and Microsoft Defender, security information and event management systems like Splunk and IBM QRadar, and vulnerability management tools including Qualys and Nessus. These enable prevention, detection, investigation, and response.
Productivity and office software like Microsoft 365, Google Workspace, and LibreOffice help with managing budgets, reports, policies, customer information, and documents. Security depends on who can access things, needing more than one form of login, keeping shared data safe, and stopping information from being lost or stolen.
Communication tools like Microsoft Teams, Slack, Zoom, and Cisco Webex help people work together but can also create dangers such as phishing attempts, hacked accounts, shared files being seen by the wrong people, and unwanted recordings without permission.
Project management tools like Asana, Monday.com, Trello, and Jira are used to oversee software development, keep track of security problems, make sure everything follows the rules, and handle responses to incidents.
Cloud storage and file sharing services like OneDrive, Google Drive, Dropbox, and Box need encryption, backup plans, access restrictions, tracking of user activities, and secure setup.
Business intelligence and analytics tools like Tableau, Power BI, Google Analytics, and Splunk are used to look at sales data, how customers behave, transaction details, and security events.
Machine learning increasingly detects fraud and anomalies. Identity and access management tools like Okta, Microsoft Entra ID, Auth0, and Duo Security handle access to systems across all areas. This part is very important because if someone gets hold of login details, they could gain access to many different systems.[5] 
Interconnections and Strategic Integration
Today's cybersecurity needs include finding key information, grouping related topics, using smart tools, and looking at data to better understand serious threats. E-commerce and cybersecurity work together as one system: e-commerce sites rely on secure cloud storage, user identification, data analysis, communication tools, and protection against threats. Mind maps assist companies in choosing suitable software, giving tasks to the right people, finding weaknesses, and making their digital systems stronger.[41]
Mind map of contemporary software applications
[image: ]
Figure 3: Business Software Mind map
Task 3. Office Applications in E-Commerce and Cybersecurity
[bookmark: _Toc232436433]3.1 Four office software solutions for business operations
[bookmark: _Toc232436434][image: ]Ms Word
Part A: Microsoft Word
Microsoft Word is a program that helps you make, change, arrange, check, and share documents made of text. It allows for headings, tables, references, page numbers, templates, hyperlinks, comments, and working together on the document. In e-commerce and cybersecurity settings, Word can be used to create customer messages, policies, contracts, product guides, incident response plans, and compliance reports.
Although Word isn't an e-commerce platform, it helps with writing and sharing information related to online business. This is important because new studies show that having good e-commerce systems can help companies work more efficiently by using better technology and making better use of their employees' skills. Word can help companies write down these digital processes in a clear and easy-to-use way.[42] 
Key features
Important Word features include styles, templates, Track Changes, comments, document protection, hyperlinks, tables and Mail Merge. Styles allow users to apply consistent formatting to headings and paragraphs, while templates standardize recurring documents such as invoices, order confirmations, refund policies and privacy notices.
Mail Merge connects a Word document to an external data source, usually an Excel worksheet or database. It can insert fields such as a customer name, order number, product and delivery status into a standard letter. Word also provides accessibility tools, including alternative text, heading structures and accessibility checking.
[image: ]Figure 4: Microsoft Word

Limitations
Word is not a relational database or a secure transaction-processing system. Storing large customer lists in Word can cause duplication, weak searching and version-control problems. Documents may also be copied, forwarded or shared with incorrect permission.
A further limitation is that Office files can be used to distribute malware.[43] Malicious Microsoft Office documents examination shows how attackers use document features and embedded components to deliver malicious payloads.[44] Analysis of 9,086 malicious Office samples identified changing tactics in document-based attacks. Organizations should therefore disable unnecessary macros, verify file sources, apply access controls and avoid placing passwords, payment-card details or unnecessary personal data in Word documents.[43], [44]
E-commerce use case
An online retailer could create a standard order-confirmation letter containing the customer’s name, order ID, product and estimated delivery date. Mail Merge would retrieve these fields from an approved customer-order table and produce individual messages. The process would reduce manual work while maintaining a consistent format.
The source file should be protected, and the output should be checked before distribution. Payment-card numbers, authentication tokens and passwords should not be included.
Cybersecurity use case
A company could use Word to prepare an incident-response manual. The manual might explain how employees report phishing, how administrators isolate an affected account and how managers notify customers after a data breach. Version control would be necessary because outdated procedures could delay response.
[image: ]
Figure 5: Mail Merge setup in Microsoft Word - Mailings tab showing Start Mail Merge option

[bookmark: _Toc232436435][image: ]Ms Excel
Part B: Microsoft Excel
Definition and purpose
Microsoft Excel is a spreadsheet application used to store, calculate, analyze and visualize structured data. It provides formulas, functions, charts, filters, conditional formatting, PivotTables, data validation and Goal Seek. These features make Excel useful for e-commerce sales analysis, inventory control, budgeting, fraud review and cybersecurity risk tracking.
Excel is valuable because it allows employees to transform raw records into operational information. For example, e-commerce infrastructure has been associated with improved firm productivity, partly through innovation and better allocation of organizational resources. Excel can support this process by helping managers examine sales, costs, stock and performance indicators.[42] 
Key features
The IF function can classify data according to a condition. 
For example:
IF(E2>500,"High-value order","Standard order")
Lookup functions such as VLOOKUP can connect a product code to a price, category or supplier. PivotTables summarize large datasets by region, product, date or risk category. Goal Seek works backwards from a target value; for example, it can calculate the sales volume required to achieve a target profit.
Excel also provides charts, sorting, filtering and conditional formatting. These tools support rapid analysis of order volumes, conversion rates, refund rates and suspicious transactions.
Cybersecurity Applications
Excel can be used to keep track of vulnerability registers. It allows you to record details like the name of the asset, how severe the vulnerability is, when the patch needs to be applied, who is responsible for handling it, and the current status of fixing the issue. Conditional formatting shows overdue critical issues; PivotTables group open issues by department.
Scenario Analysis
Goal Seek helps retailers figure out how many units they need to sell to reach their profit goals, and it also lets cybersecurity managers calculate how much return their security investments are giving.
[image: ]
Figure 6: Microsoft Excel
Limitations
Spreadsheet mistakes caused by wrong cell references, mixed-up data, and secret formulas can lead to wrong answers. Automated checks should help, but they shouldn't take the place of people checking things manually. Excel doesn't have strong security features to stop multiple people from editing the same file at the same time or copying data without permission. Because of this, it's not a good choice to use instead of central databases that allow many users to access and work on data at the same time. Sensitive data must be handled by systems that are approved and have controls to limit access, along with records that track who accessed the data and when.
E-commerce use case
Retailers use IF formulas to look at orders and figure out how risky they are, then they make PivotTables to show the total money made. Product code lookups get prices and stock information from special tables that are checked and matched with the inventory system on a regular basis.
Cybersecurity use case
A security team could use Excel to maintain a vulnerability register. An IF formula could mark a vulnerability as “Overdue” when the patch deadline has passed. A PivotTable could show unresolved critical vulnerabilities by department.
The workbook should not contain passwords, encryption keys or complete payment information. Analysts should preserve the original data and record the date on which the analysis was performed.



[bookmark: _Toc232436436][image: ]Ms PowerPoint
Part C: Microsoft PowerPoint
Microsoft PowerPoint is a presentation application used to communicate information through slides containing text, charts, diagrams, images, audio and video. Unlike Word, which is designed for detailed documents, PowerPoint is designed to support spoken explanation and visual storytelling.
PowerPoint is useful in e-commerce because managers often need concise explanations of sales performance, customer behavior and business opportunities. It is also important in cybersecurity because technical information must frequently be communicated to non-technical decision-makers.
Key features
PowerPoint includes templates, themes, slide masters, charts, SmartArt, speaker notes, animations, hyperlinks, presenter view and media embedding. Excel charts can be inserted into slides to show revenue, conversion rates, stock levels or fraud alerts. Slide masters help organizations maintain a consistent visual identity.[44], [45]
Limitations
Charts can make things look simpler than they are by not showing all the important information or by leaving out data that goes against what they're trying to prove. Presentations need to explain where the data comes from, when the reports are made, and what the data might not cover. PowerPoint files can include hidden commands or connections to other websites that might be unsafe. Users should not open files from sources they don't know or turn on macros without checking first.[46] 
E-commerce use case
A manager creates presentations each quarter that include information about sales growth, how well customers stay with the company, the average amount spent per order, and how profitable each product is. Presentations need to clearly show real outcomes versus predictions and explain the basic ideas that are assumed to be true.
Cybersecurity use case
Experts talk about the dangers of online shopping, like someone taking over your account, stealing your payment information, and weaknesses in other websites you use. Dashboards show how many incidents there are, how long it takes to respond, and any high-risk problems that haven't been fixed yet. Executive summaries should not include technical details.
[image: ]
Figure 7: Microsoft PowerPoint
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Part D: Microsoft Access
Microsoft Access is a software tool used to store, organize, and create reports based on structured data. Unlike spreadsheets, Access keeps connected information in different linked tables.

Key features
Access uses tables, primary keys, foreign keys, relationships, queries, forms, and reports. Primary keys are used to uniquely identify each record in a table. Foreign keys are used to connect records in one table to records in another table. Forms make it easier to enter data; queries search for records that meet certain conditions; reports give clear, organized summaries.
Limitations
This access is not good for big online stores, large company systems, or keeping track of security events. Performance declines with more users and records. Badly made databases can lead to repeated entries or wrong information. Files that need access should be stored securely and backed up. Personal information or security details should not be copied without permission.
E-commerce use case
Small stores connect customers, orders, products, and shipments. Queries help find paid orders that haven't been shipped yet or track the demand for products each month. Payment card information should stay with approved processors.
Cybersecurity use case
Teams record incidents and link them to the affected assets, the analysts in charge, and the steps needed to fix the issues. Reports show that some issues or problems in the system are still not fixed and keep coming back. Access alone should not be the only place where forensic evidence is kept; evidence must be gathered properly and there should be a clear record of who had it and when.
[image: ]
Figure 8: Microsoft Access




[bookmark: _Toc232436438]3.2 Feature Testing with Screenshots
[bookmark: _Toc232436439]Mail Merge
Feature Test 1: Mail Merge
Setup and preparation 
The test uses a Word letter template linked to an Excel table that has the recipient details. The table includes FirstName, Email, OrderID, Product, and Status. Before beginning the merge, the user needs to delete any duplicate entries, look for empty email addresses, and remove any personal details that aren't needed.

[image: ]
Figure 9: Selecting recipients’ data source - Mail Merge recipients dialog displaying customer data
Feature in action 
The Mailings tab is for choosing letters, linking to an Excel file, and adding merge fields. The template includes «FirstName», «OrderID» and «Product». Preview Results is then used to look at each record one by one.
Results/output 
The preview shows a custom message sent to Bilal that includes order EC1043 for a keyboard. The test shows that a single Word template can automatically create different messages for customers.
[image: ]
Figure 10: Mail Merge output - Personalized order confirmation letters generated from template
Mail merge is helpful in e-commerce for sending order confirmations, delivery updates, and warranty information. However, using the wrong list of people can lead to problems with keeping data safe. The original file needs to be kept secure, and the person in charge should check some example results before sending them out. Personalization should stick to the rule of only using the least amount of data needed; things like passwords, credit card numbers, and login tokens should never be combined or mixed together. Because office files can be used for harmful purposes, the created documents should also be kept and shared using approved systems.[43], [44]
[bookmark: _Toc232436440]PivotTable
Feature Test 2: PivotTable
Setup and preparation 
The Excel file has columns for OrderID, Region, Product, Units, Revenue, and Risk Flag. Each row shows a single transaction, and each column shows a different piece of information. The data needs to be checked first before starting the analysis because a wrong risk marker or a repeated order might change the outcome.
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Figure 11: PivotTable setup - Source data selected showing sales information for e-commerce analysis
Feature in action
The PivotTable is set up with Region in the Rows, Risk Flag in the Columns, and Revenue in the Values. Excel then adds up the revenue from both the transactions that are marked and those that are not marked.
[image: ]
Figure 12: PivotTable configuration - Fields organized to analyse sales by product and region
Pivot Table Output
The results show that the North region made 95 in revenue and the South region made 180 in revenue. Total revenue is 275, and 55 of that is from records that have the risk flag marked as “Yes.” The North region needs more attention in this example dataset.
[image: ]
Figure 13: PivotTable output - Completed summary showing sales by product and region
The test shows how a PivotTable turns detailed transaction records into a summary that managers can use. In e-commerce, this can help with looking at sales in different regions, deciding which fraud cases to check first, and examining strange patterns in transactions. In cybersecurity, it can group alerts by region, department, asset, or how severe they are.
The output does not show that a transaction is bad. It just gives a summary of the values that were given to the worksheet. Analysts need to check the original records, update the PivotTable when there are changes, and look into any flagged transactions following the right steps. Spreadsheet results should also be checked by someone else because depending too much on spreadsheet tools can make it harder to catch mistakes.[47] 

[bookmark: _Toc232436441]Task 4. Communication and Collaboration applications
[bookmark: _Toc232436442]4.1 One contemporary Communication and one Online Collaboration
[bookmark: _Toc232436443]Microsoft Teams
Part A: Communication App—Microsoft Teams
Microsoft Teams is a tool that helps people communicate by allowing them to chat, make voice and video calls, share their screens, and have discussions in channels grouped by projects or departments. The main features are sending messages, replying in threads, recording conversations, attaching files, and connecting with Microsoft 365. Files can be viewed right inside the channels, which helps to keep messages from getting mixed up.[48] 
In e-commerce, different channels work together to handle marketing, managing inventory, providing customer service, and taking care of orders. This setup helps keep track of stock levels in real time and quickly fix any problems that come up. Teams helps with cybersecurity by offering a central place where security teams can report alerts, give tasks, and keep track of investigations. Data is protected by encryption when it is being sent and when it is stored.
Too much information from many sources can make it hard to notice important warnings. External users, harmful links, hacked accounts, and secret recordings can all be dangerous. Companies need to use multi-factor authentication, give users only the access they need, set up solid security options, and provide security training.



[bookmark: _Toc232436444]Google Workspace
Google Workspace is a group of tools—like Drive, Docs, Sheets, Slides, Meet, and Gmail—that help people work together on creating and editing files. Many people can work on the same document at the same time. They can add notes and see any changes others make right away. The features include working together with others, saving files online, controlling who can see or edit them, and keeping track of all the changes made.
In e-commerce, Sheets handle pricing and inventory, while Docs are used to write product descriptions. All users use the same version, which stops duplicates and mistakes from happening. For cybersecurity, Sheets keep track of incidents; Docs put together reports. Version history and activity logs help track any unwanted changes that happen without permission.
Limitations involve sharing information incorrectly, which can lead to sensitive data being exposed, and accounts being hacked, allowing too much access. Both platforms need multi-factor authentication, data loss prevention, access audits, and training to reduce risks properly.[49]

[bookmark: _Toc232436445]4.2 Test one feature of a freely available Communication (1) and one feature of a Collaboration (1) application
[bookmark: _Toc232436446]Microsoft Teams
Communication Feature Test: Microsoft Teams Channel File Sharing
Setup. Make a Microsoft Teams team called E-Commerce Security Project and set up a private channel named Incident Response. Add two test users and open the channel’s Posts and Files sections.

[image: ]
Figure 14: Microsoft Teams channel setup - Incident Response channel ready for team collaboration
Feature in action. After sending the fake alert message: “Unusual login activity detected on the customer-ordering account,” add a made-up file called incident_log.txt and mention the security lead. The screenshot needs to include the channel name, the message, any attachment, and the user who was tagged.
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Figure 15: File upload in Teams - Uploading incident response documentation to shared channel
Results. Show the recipient's response that confirms they have seen and reviewed the alert. The screenshot needs to show that the post and the attached file are still visible in the channel.[image: ]
Figure 16: Teams Files tab - Shared incident response documents accessible to all team members
Tests Teams can share information and keep evidence safely. Expected results include successfully sending messages, including any attached files, notifying users, and making incident records easily accessible. Critical for quick alerts on e-commerce fraud and account takeovers.

[bookmark: _Toc232436447]Google Docs
Collaboration Feature Test: Google Docs Co-authoring
Setup. Make a document called Online Store Incident-Response Procedure and send it to two test users with Editor and Commenter permission.
[image: ]
Figure 17: Google Docs shared document - Open collaborative document for e-commerce supplier coordination
Feature in action. Have both users edit separate parts at the same time. One user should add a response step, while the other adds a comment asking for clarification.

[image: ]
Figure 18: Google Docs co-authoring - Multiple users editing simultaneously with visible cursor positions
Results. Open the file, go to version history, view the version history to see who contributed, when each change was made, what was edited, and the option to restore previous versions.

[image: ]
Figure 19: Google Docs version history - Complete revision tracking showing all edits and contributors



[bookmark: _Toc232436448]Conclusion
Efficient and driving growth in the market for e-commerce platforms like Wix and Shopify with low-code tools and payment functions. Yet, balancing convenience with long-term strategy is important when considering platform dependence, limited customization and governance concerns.
Business infrastructure is interconnected. You rely on office apps, cloud storage, identity management, analytics tools, communication and collaboration tools. Cybersecurity based e-commerce. Microsoft Word, Excel, PowerPoint and Access support documentation and analysis but they need access controls, validation and reviews by human. For example, Microsoft Teams and Google Workspace complement collaboration by navigating the increased risk of improper permissions, malicious files, compromised accounts, or exposure of sensitive data.
Organizations must identify software best suited for their functional requirements, capacity of growth, security demands and resources. Core protections include Cybersecurity policies, staff training, multi-factor authentication, data-protection procedures, monitoring Feature tests using dummy data (without exposing any real sensitive information) Strengths the capacity for e-commerce with a more efficient and safer way to operate.
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Select Data Source - Mail Merge Recipients

. Recipients Data Loaded
4 customer records ready for merge

First Name Last Name
John Smith
Sarah Johnson
Michael Brown
Emily Davis

Emall Address.
john smith@example.com
sarah j@example.com
m.brown@email.com

emily.davis@company.net

Order #

ORD-001

ORD-002

ORD-003

ORD-004

Amount
$150.00
528750
$425.99

5195.00

Continue -
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Mail Merge Results

/ Mail Merge Completed Successfully
Generated 4 personalized order confirmation letters

Generated Documents
8 Order_Confirmation John_Smith.docx (2.5 K8)
8 Order_Confirmation_Sarah_Johnson.docx (2.5 KB)
& Order_Confirmation_Michael_Brown.docx (2.5 KB)

8 Order_Confirmation_Emily_Davis.docx (2.5 KB)
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Sales_Data xlsx - Microsoft Excel

Fie | Home | insert | Data

New PivotTable | From Table/Range

Product
Laptop
Monitor
Laptop
Keyboard

Monitor

Recommended PivotTable

Region
North
South
East
West

North

Month
Jan
Jan
Feb
Feb

Mar

sales (5)
15,000
8,500
18,500
5,200

12,000

i Data range A1:D26 selected. Ready to create PivotTable for e-commerce sales analysis




image19.png
PivotTable Design - Drag Fields to Configure

FIELDS

ROW FIELDS:

Product
Region
Month

Sales
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PivotTablel - Microsoft Excel

7 PivotTable Created Successfully

Product
Keyboard
Laptop
Monitor

Grand Total

North
53,200

515,000
512,000

$30,200

South
52,400
512,500
58,500

523,400

East
51800
518,500
59,800

30,100

Total
7,400

546,000
530,300
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Microsoft Teams

TEAMS
&t Security Ops
« General

- Alerts

at Incident Response
Cybersecurity team collaboration

& Sarah Kim (2:15 PM): Detected unusual login attempts from Region 3

& Mike Jonnson (2:18 PM): Pulling access logs no

& Alex Patel (2:21 PM): Attached incident report 8
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Drag files here or click to upload

FILES TO UPLOAD:

8 Incident_Report 2024.docx asks
e AccessLogs_Analysis xisx 128 k8
0 Firewall_Alerts.pat 256 k8

UPLOAD PROGRESS:

Uploading 3 files... 85% complete.
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Incident Response - Files Tab

O Posts 3 Files B Wiki

Shared Documents (6 files)

© Incident_Report 2024.docx
Uploaded by Sarah Kim + 2 hours ago

w AccessLogs_Analysis.xisx
Uploaded by Mike ohnson + 1 hour ago

0 Firewall_Alerts.pdf
Uploaded by Alex Patel » 45 minutes ago

W Vulnerability_Assessment.xisx
Uploaded by Sarah ki « Yesterday

& Remediation_Plan.docx
Uploaded by Mike onson « March 3

0 Postmortem.pdf
Uploaded by Alex Patel « February 28
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supplier Collaboration & E-Commerce Integration
Shared with 5 people » Last edited by Sarah Kim at 2:45 PM

@ shared

Supplier Collaboration & E-Commerce Integration Plan

This document outlines our strategy for enhancing supplier relationships and integrating e-commerce
platforms to streamline operations and improve customer satisfaction

1. Overview

We have identified key opportunities to leverage Google Workspace and Microsoft Teams for improved
communication with our supplier network. This integration will enable real-time collaboration on order
management and inventory forecasting.

2. Implementation Timeline

* Q2 2024: Platform selection and team training
* Q3 2024: Pilot program with top 5 suppliers
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supplier Collaboration & E-Commerce Integration
5 people editing now

Supplier Collaboration & E-Commerce Integration Plan

This document outlines our strategy for enhancing supplier relationships and integrating e-commerce

platforms to streamline operations and improve customer satisfaction. | IVE EDIT by Mike joinson

1. Overview

We have identified key opportunities to leverage Google Workspace and Microsoft Teams for improved
communication with our supplier network. | LIVE EDIT by Alex Patel | This integration will enable real-time
collaboration on order management and inventory forecasting.

2. Implementation Timeline

* Q2 2024: Platform selection and team training
* Q3 2024: Pilot program with top 5 suppliers + saran kim vie
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2:45 PM (sarah
Kim)

2:35 PM (Mike
Johnson)

2:28 PM (Alex
Patel)

2:15 PM (sarah
Kim)

YESTERDAY

4:30 PM (Emily
Davis)

3:00 PM (David
wa) <4

n History - Supplier Col

boration Document

Current Version - 2:47 PM
By Sarah Kim

« Modified Section 3: Expected Benefits

+ Updated timeline in Section 2

+ Added reference to cybersecurity requirements

2:45 PM - Sarah Kim
Revised implementation timeline

2:35 PM - Mike Johnson
‘Added supplier communication strategy

2:28 PM - Alex Patel
‘Added e-commerce Integration details
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